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PROGRAM NAME:  "B 4 B" or Budgeting for Beginners



TARGET AUDIENCE:  First term airmen and spouses on their first permanent duty assignment.



PURPOSE OF THE PROGRAM:  To ensure young members of the Air Force and their spouses, who are beginning their military careers, are adequately prepared to deal with checking accounts, spending plans, credit, investments, and various areas of consumerism.



PROGRAM DESCRIPTION:  Consists of 9 hours of classroom instruction spread over 3 days using lecture format, exercises, High School Consumer Knowledge Test, and audience participation.



COMMENTS:  Program is enthusiastically supported by Commanders, First Sergeants, and supervisors of active duty and Reserve units.  Majority of critiques by participants are laudatory.



MATERIALS/EQUIPMENT:  High School Consumer Knowledge Test, 5 page checking exercise, Channing L. Bete pamphlets of various consumer issues, locally fabricated spending plans, and overhead or slide projector.



TITLE OF THE CONTACT PERSON:  PFMP Manager



ADDRESS:  436 MSS/MSF

                      447 Tuskegee Blvd.

                      Dover AFB, DE  19902



TELEPHONE:  DSN 445-6930; COMM:  (302) 677-6930



FAX:  DSN 445-6477; COMM:  (302) 677-6477



�PROGRAM NAME:  Young Couples Budget Class

 

TARGET AUDIENCE:  Junior enlisted - military member and spouse

 

PURPOSE OF PROGRAM:  To assist young couples in establishing and maintaining money management skills.

 

PROGRAM DESCRIPTION:  The Young Couples Budget class is designed to give couples some practical information on how to plan for financial issues in every day life.  The program also helps to develop a mind set of patience in purchasing and entering into long term obligations.  Couples are exposed to the current realities of running a household, managing a budget, maintaining a checkbook, and weighing the cost of having and using credit cards.

 

COMMENTS:  Military members greatly benefit from exposure to financial issues.  Couples who complete this program gain greater control of spending, and experience fewer financial problems.

 

MATERIALS/EQUIPMENT:  Slides/overhead projector, video/TV, and handouts.

 

TITLE OF THE CONTACT PERSON:  Personal Financial Management Program

Manager

 

ADDRESS:  354 MSS/MSF

                      3125 Wabash Ave, SUITE 1

                      Eielson AFB, AK 99702-1720

 

TELEPHONE:  COMM:  (907) 377-2178

 

FAX:  COMM:  (907) 377-3329

�PROGRAM NAME:  Army Community Services Consumer Affairs/Financial Assistance Program (CA/FAP) Train the Trainer



TARGET AUDIENCE:  Single and Married Junior Enlisted



PURPOSE OF THE PROGRAM:  To assist in the early identification and intervention of potential financial problems with soldiers and their families.



PROGRAM DESCRIPTION:  The ACS Consumer Affairs/Financial Assistance Program (CA/FAP) trained 94 unit NCOs throughout the Fort Ritchie Military Community on “signs and symptoms,” of financial stress and intervention techniques to deal with early financial problems.  The training consisted of 40 hours of instruction taught by the ACS staff.  The NCOs were given handbooks on how to approach various financial situations, to include budget development, checkbook maintenance, credit cards, controlling cash flow, consumers affairs, etc.



INTENDED RESULTS:  It is intended that by having trained NCOs in the units, soldiers and their families will receive assistance earlier in the process of financial stress and it will head off catastrophic financial problems.  In addition, the program is expected to reduce the number of Army Emergency Relief loans required by soldiers and the number of military chapters due to debt,



ESTIMATED COST:  Cost to train one NCO:  approximately $82.00.  In addition, it takes approximately 90 work hours for the CA/FAP staff to prepare and teach the course of instruction.



COMMENTS:  With the downsizing of the Fort Ritchie ACS, train the trainer programs are becoming critical to meeting the needs of the Fort Ritchie Military Community.  Although the program is in its infancy, it is expected that the program will have positive results in the early detection and intervention of financial problems.



MATERIALS/EQUIPMENT:  Handbooks, Training Manuals



TITLE OF CONTACT PERSON:  CA/FAP Manager



ADDRESS:  Commander, U.S. Army Garrison Fort Ritchie

                      ATTN: ANRT-CA, Bldg. 346 

                      Fort Ritchie, MD 21719-5010



TELEPHONE:  DSN:  277-5195; COMM:  (301) 878-5195



FAX:  (301) 878-4212



OTHER PARTICIPATING ORGANIZATIONS:  None

�PROGRAM NAME:  Unit Financial Advisors Training Program



TARGET AUDIENCE:  Unit Representatives (NCOs) who will meet commander's criteria to assume the duties of the Unit Financial Advisor and Trainer.



PURPOSE OF PROGRAM:  To take a proactive role in assisting commanders and unit leaders in training soldiers and family members in personal financial readiness.



PROGRAM DESCRIPTION:  The program is a 32 hours block of instruction that includes assignments and final exam.  Topics include:



- Goal Setting and Value Clarification�- Counseling Techniques�- Record keeping��- Controlling Cash Flow�- Insurance Management�- Family Transition��- Retirement and Estate Planning�- Investments and Savings�- Tax management��- Credit and Major Expenditures�- Community Resources���

INTENDED RESULTS:  To have soldiers and family members “mission ready.”  This will improve the soldiers and family members financial status by providing basic financial skills and knowledge in personal finances.



ESTIMATED COST:  $105.00 per person



COMMENTS:  The program has been highly praised by commanders and unit leaders from all branches of service that participated.  Due to the satisfactory results and a great demand from the unit commanders, a second session was scheduled for the Fall.  The program normally will be offered once a year.



MATERIAL/EQUIPMENT:  Counselors Handbook, Visual Aids, Family Resource Management specialist, Handouts.



TITLE OF CONTACT PERSON:  Fort Meade Army Community Service Financial Counselor



ADDRESS:	Army Community Service

		ATTN:  ANME-PEC-A

                        Bldg. 3179

	 	Fort Meade, MD  20755-5078



TELEPHONE:  (301) 677-5590/3418



FAX:  (301) 677-3850		



OTHER PARTICIPATING ORGANIZATIONS:  Cooperative Extension Service, University of Maryland Consumer Credit Counseling Service, Internal Revenue Service, Maryland State Insurance Commission.

�	PROGRAM NAME:  First Termers Money Management Class



TARGET AUDIENCE:  First term military personnel and their spouses, soldiers with financial problems and Department of the Army civilian employees.



PURPOSE OF PROGRAM:  This training is intended to give soldiers the basic knowledge and skills necessary to successfully manage their personal finances.



PROGRAM DESCRIPTION:  The First Termers Money Management Class is held every third Thursday and Friday of each month.  This training is a requirement for all soldiers arriving at their first duty station following basic training.  Specific topics covered will include:  budget development, credit management, check writing, record keeping, military pay system, consumer rights and obligations, consumer compliant process, banking, contracts, landlord and tenant laws, pitfalls in buying a car and an overview of the Army Emergency Relief Program.



INTENDED RESULTS:  To enhance the financial status of military personnel and their families by heightening their knowledge of their rights, responsibilities and general consumer awareness.



COMMENTS:  Soldiers who complete the program receive a certification of completion.  Soldiers have rated this program as excellent and highly recommended for all military personnel.



MATERIAL/EQUIPMENT:  Flip charts, video, VCR, overhead, pencil, paper, handouts, calculators, Markers and budget worksheets.



TITLE OF CONTACT PERSON:  Consumer Affairs/Financial Assistant Program Manager



ADDRESS:  Army Community Services	

                      Building 3179

                      Fort George G. Meade, MD 20755-5078



TELEPHONE:  DSN:  923-3418; COMM:  (301) 677-3418/3586 



FAX:  COMM:  (301) 677-3850



OTHER PARTICIPATING ORGANIZATIONS:  Tower Credit Union, Citizen National 	Bank, and the Judge Advocate General.

�PROGRAM NAME:  Personal Financial Readiness (for first term families).



TARGET AUDIENCE:  All military members processing in to post and their family members.



PURPOSE OF THE PROGRAM:  To acquaint entering personnel with the local customary costs and resources in order to assist soldiers and their families in stabilizing their finances.



PROGRAM DESCRIPTION:  This block of instruction is designed to help families and soldiers understand the costs associated with living in the local area.  The financial topics of basic budgeting, credit use and abuse, checking account management, insurance and tax status are covered in the class.  First term participants are encouraged to bring in their own Leave and Earnings Statement (LES) to use while the blocks are explained.  A good savings plan is emphasized as well as a sense of responsibility for personal financial stability.  Those who are currently in financial difficulty are encouraged to come to the program offices for personal assistance.



COMMENTS:  This is a proactive program designed to inform and keep young families/soldiers on an even keel financially.  Those who take the instruction are better able to manage their financial lives and have a greater chance of staying out of financial difficulties.



MATERIALS/EQUIPMENT:  Participants' LES, overhead projector, flip chart and markers, handouts covering the subjects mentioned above.



CONTACT PERSON:  Program Manager



ADDRESS:  Army Community Service 

                      ATTN:  AFZH-PAW-C, Bldg. 5218

                      Fort Lewis, WA 98433-5000



	TELEPHONE:	  DSN:  357-7166; COMM:  (206) 967-7166



FAX:  COMM:  (206) 967-3311

�PROGRAM NAME:  Consumer and Family Economics



TARGET AUDIENCE:  Military Spouses.



PURPOSE OF THE PROGRAM:  To provide military families with information and workshops that will help them make educated choices and be aware of the decision making process.



PROGRAM DESCRIPTION:  There are several courses that are offered each year.  There are courses in the financial area such as Understanding Credit Cards, Holidays on a Budget, Planning for College Costs:  in the family area, a Healthy Pregnancy, Healthy Baby course is offered preparing mom and coach for the birth of a baby and the choices that they need to make:  in the area of Home Economics, courses in Home Employment, Decorating on a Budget, New Labeling Laws, and Cost Saving Ways with Groceries are offered.



ESTIMATED COST:  $31,000 (1994-95)



COMMENTS:  This program is the result of an interagency agreement with U.S. Department of Agriculture, University of Illinois and the Department of Defense.  A Consumer Economics Educator is employed half time with the support of a half time assistant.  The Educator also has the responsibility of coordinator for the Command Financial Specialist program.  All of the day time-classes offer child care at no cost. There is seldom a cost to the client for materials used in class.  The classes are workshop in nature so the clients learn by doing.



MATERIALS/EQUIPMENT:  Varies by course.



TITLE OF CONTACT PERSON:  Consumer Economics Educator



ADDRESS:  Family Service Center

                      2700 Sheridan Road, Bldg. 42

                      Great Lakes, IL 60088



TELEPHONE:  COMM:  (708) 688 3603



FAX:  COMM:  (708) 688-2827

�PROGRAM NAME:  Basic Budgeting



TARGET AUDIENCE:  Military members and spouses, including first term military members

and their spouses.



PURPOSE OF THE PROGRAM:  To provide military members and their spouses in the area of financial budgeting with a goal of heading off financial problems before they appear.



PROGRAM DESCRIPTION:  This program is designed to give military members and spouses some practical information, handouts in order to plan for financial issues in their life.  It is also intended to sharpen their skills so they would be able to put some of their money in a savings account to meet short term and future long range goals.  Individuals are exposed to station and community resources that can assist them in auto loans, consolidation loans and financial assistance.  Participants leave this seminar with a knowledge of how to set up their individual budget and how to manage their finances.



INTENDED RESULTS:  Increased knowledge in financial matters to allow Marines and their families to make more intelligent decisions with their money.



ESTIMATED COSTS:  None.



COMMENTS:  Military members and spouses (especially first termers) greatly benefit from exposure to budgeting and other financial issues.  Individuals who take this program can be taught to control their finances and have fewer Unfavorable Information Files (UIF's) and a good Credit Report.  By maintaining the principles taught in this course they can have fewer financial problems.



MATERIAL/EQUIPMENT:  Overhead projector and handouts.



TITLE OF CONTACT PERSON:  I&R Specialist



�PROGRAM NAME:  Smart Money Management



TARGET AUDIENCE:  Military members and spouses, including many first termers.



PURPOSE OF PROGRAM:  To provide skills for military members and their spouses in financial areas with the goal of reducing stress and heading off financial problems before they surface.



PROGRAM DESCRIPTION:  This program is designed to provide military members and spouses information on how to manage their individual finances.  This program covers information on budgeting, using credit, consolidating loans, and purchasing large items.  Participants review their Leave and Earning Statement (LES) and understand their current tax status.  Individuals are given a resource list of other station and community resources to assist them in their financial needs.  Participants leave the training with new ideas and skills on how to get control of their finances.



INTENDED RESULTS:  Many individuals and spouses sign up for this program.  Unit training NCOs use this program for first term military members.



ESTIMATED COST:  None.



COMMENTS:  Military members and spouses can benefit from the information and handouts provided in this seminar.  Individuals who complete this seminar can experience fewer financial problems and have fewer Unfavorable Information Files.



MATERIALS/EQUIPMENT:  Overhead projector and handouts.



TITLE OF CONTACT PERSON:  I&R Specialist



ADDRESS:  Family Service Center

                      PSC Box 8022

                      Cherry Point, NC 28533-0022



TELEPHONE:  DSN:  582-4401; COMM:  (919) 466-4401



FAX:  COMM:  (919) 466-5707



OTHER PARTICIPATING ORGANIZATIONS:  None



�PROGRAM NAME:  Financial Workshop



TARGET AUDIENCE:  Pfc's through Lance Corporal



PURPOSE OF PROGRAM:  To teach young Marines the principles of responsible money management, to include checkbook entries, credit cautions, budgeting, savings, and spending limits.



INTENDED RESULTS:  To decrease incidents of bank overdrafts, credit non-payments, and related conduct issues at unit levels.



ESTIMATED COSTS:  Minimal, for reproduced forms and handouts.  No cost for participants.



COMMENTS:  Two-hour presentations are provide at the units on request.



MATERIALS/EQUIPMENT:  Budget worksheets and informational handouts.



TITLE OF CONTACT PERSON:  Program Specialist



ADDRESS:  Commanding General

                      Family Service Center

                      Attention:  Program Specialist

                      Post Office Box 19001

                      Parris Island, South Carolina 29905-9001



TELEPHONE:  DSN: 832 2043/3791; COMM:  (803) 525 2043/3791



FAX:  DSN:  832 3995; COMM:  (803) 525 3995



OTHER PARTICIPATING ORGANIZATIONS:  None.



 �PROGRAM NAME:  Basic Budget And Checkbook Workshops



TARGET AUDIENCE:  All service members, family members, and DoD civilians.



PURPOSE OF PROGRAM:  To ensure that all service members, families and DoD civilians have the basic guidelines on budget preparation and checkbook skills.



INTENDED RESULTS:  For participants to have the knowledge of the importance of a stable budget and ensure understanding of writing checks and balancing a checkbook.



ESTIMATED COSTS:  None



COMMENTS:  The more individuals trained, the less problems there should be.



MATERIALS/EQUIPMENT:  Various handouts, to include budget worksheet, checkbook ledger, etc.



TITLE OF CONTACT PERSON:  Relocation Assistance Program Manager



ADDRESS:  Family Service Center

                      Box 99131

                      Yuma, AZ 85369-9131



TELEPHONE:  DSN  951-3421; COMM:  (602) 341-3421



FAX:  DSN:  951-2657; COMM:  (602) 341-2657



OTHER PARTICIPATING ORGANIZATIONS:  None.









�PROGRAM NAME:  Check Book Management



TARGET AUDIENCE:  Junior enlisted and anyone interested.



PURPOSE OF THE PROGRAM:  To help audience realize how important checkbook reconciliation is and proper recordkeeping.



PROGRAM DESCRIPTION:  Sample check with explanation, sample checkbook with reconciliation.



INTENDED RESULTS:  Financial stability.



ESTIMATED COSTS:  Minimal/copying materials.



COMMENTS:  We have offered this before - a serious need - cannot get people to attend.



MATERIALS/EQUIPMENT:  Handouts



TITLE OF CONTACT PERSON:  Social Service Assistant and Command Financial Specialist



ADDRESS:  Family Service Center, NAS

                      Patuxent River, MD 20650



TELEPHONE:  DSN:  326-4911; COMM:  (301) 826-4911



FAX:  DSN:  326-4802; COMM:  (301) 826-4802



OTHER PARTICIPATING ORGANIZATIONS:  Local bank or credit union.

�PROGRAM NAME:  Financial Awareness Workshop



TARGET AUDIENCE:  Young married/young parents.



PURPOSE OF THE PROGRAM:  To teach skills for good financial management.



PROGRAM DESCRIPTION:  Workshops and individual counseling to teach financial management skill:  Checkbook Management, "Using Credit Wisely," "Balancing your Budget," or "Car Buying," "Home Buy, Rent, or Sell," "Budgeting for Baby," "Holiday Gift Alternative," "Financial Aspects of Divorce."



INTENDED RESULTS:  To prevent abuse, separation and divorce and job loss.



ESTIMATED COSTS:  $8,000 (Staffing and Materials)



MATERIALS/EQUIPMENT:  Training, Video's, pamphlets



TITLE OF CONTACT PERSON:  Social Services Assistant and Command Financial Specialist



ADDRESS:  Family Service Center, NAS

                      Patuxent River, MD 20650



TELEPHONE:  DSN:  326-4911; COMM:  (301) 826-4911



FAX:  DSN:  326-4802; COMM:  (301) 826-4802



OTHER PARTICIPATING ORGANIZATIONS:  NMCRS, Consumer Counseling Service, Red Cross.

�PROGRAM NAME:  Bargain Bunch



TARGET AUDIENCE:  Military spouses.



PURPOSE OF THE PROGRAM:  To provide awareness of techniques and resources for economical living, and to rejoice in our ability to do so rather than feeling deprived.



PROGRAM DESCRIPTION:  The Navy Family Service Center (FSC) sponsors Bargain Bunch every 2nd and 4th Tuesday evening.  Participants share their delight in living economically and spread the word of local bargain sources while clipping coupons for their own use.  They then sort all of the remaining coupons into category packets for the coupon box in our reception room.  Packets brimming full are flat by the time they return in two weeks.  Clearly they are meeting the needs of many others they never see.  Additionally, in a low key way, participants are introduced to new friends and other programs and supports that they can use.



INTENDED RESULTS:  To cut food and other costs for military families (those who keep track of their savings find that they "earn" approximately $13.00 per hour spent sorting coupons by saving 10 - 15% of their food bills); to provide a way for newcomers to the Navy and newcomers to the area to meet new friends; to enable spouses to learn about the lifestyle and FSC programs in a positive, low key way; and to provide a forum for participants to talk about the issues that matter to them (most frequently:  child rearing and toilet training, husbands' heavy duty assignments, and preparing for the next move).



ESTIMATED COSTS:  Absolutely nothing (participants, FSC staff, and assorted supporters base-wide contribute endless coupons).



COMMENTS:  An unexpected spin-off is that we send all expired coupons to the Sigonella and Gaeta (Italy) FSCs, as folks overseas may use them in their commissary up to six months after expiration.  It gives us a nice sense of the Navy Family.



MATERIALS/EQUIPMENT:  Scissors, a decorative wooden box, and heavy duty file pockets labeled by coupon category.



TITLE OF CONTACT PERSON:  Deputy Director



ADDRESS:  Navy Family Service Center

                      Naval Submarine Base, Box 93

                      Groton, CT 06349-5093



TELEPHONE:  COMM:  (203) 449-3383



FAX:  COMM:  (203) 449-4695



OTHER PARTICIPATING ORGANIZATIONS:  None.



�PROGRAM NAME:  Home Buying Seminar



TARGET AUDIENCE:  Military personnel and their spouses who can afford to buy a condo or house (especially first time buyers such as young officers and more senior enlisted personnel).



PURPOSE OF THE PROGRAM:  To educate personnel on how to finance a house.



PROGRAM DESCRIPTION:  By using the financial educational assistance of a commercial bank, federal credit union, the Connecticut Housing Financial Authority, and Veterans Affairs (VA) representative on base, we ensure that personnel understand finances, mortgages, closing the deal, taxes, surveys, and legal information.  This seminar is given every month and is rotated between the commercial bank and federal credit union; the VA representative is used as the credit union presentation.



INTENDED RESULTS:  To provide participants with the information, knowledge, and skills required to purchase a house.  Helping them know when it is wiser to rent is also an outcome of this seminar.



ESTIMATED COSTS:  Most of the materials are provided free of charge by the outside presenters.



COMMENTS:  Although this would not be useful to the typical first term enlisted member, if the spouse is employed, they may have sufficient funds to consider a purchase.



MATERIALS/EQUIPMENT:  Overhead projector and materials (such as mortgage scales, sample loan application forms, etc.).



TITLE OF CONTACT PERSON:  Financial Education Specialist



ADDRESS:  Navy Family Service Center

                      Naval Submarine Base, Box 93

                      Groton, CT 06349-5093



TELEPHONE:  COMM:  (203) 449-2791



FAX:  COMM:  (203) 449-4695



OTHER PARTICIPATING ORGANIZATIONS:  IRS, Veterans Affairs, Connecticut Housing Financial Authority, Navy Federal Credit Union, and Shawmut Bank.



�PROGRAM NAME:  Debt Management and Debt Consolidation



TARGET AUDIENCE:  All base personnel.



PURPOSE OF THE PROGRAM:  To educate personnel on debt management and debt consolidation.



PROGRAM DESCRIPTION:  By using the financial educational assistance of Consumer Credit Counseling Service (CCCS), personnel are educated on the practices and policies of debt management and debt consolidation.



INTENDED RESULTS:  To help participants implement a sound debt recovery program and to provide information on, and awareness of, ways to avoid future debt.



ESTIMATED COSTS:  None, as the outside presenter provides all handouts.



COMMENTS:  CCCS is a Navy-recognized, non-profit provider of debt services to military personnel.



MATERIALS/EQUIPMENT:  Overhead projector and CCCS handouts.



TITLE OF CONTACT PERSON:  Financial Education Specialist



ADDRESS:  Navy Family Service Center

                      Naval Submarine Base, Box 93

                      Groton, CT 06349-5093



TELEPHONE:  COMM:  (203) 449-2791



FAX:  COMM:  (203) 449-4695



OTHER PARTICIPATING ORGANIZATIONS:  Consumer Credit Counseling Service.

�PROGRAM NAME:  Buyer Beware, Avoid Rip-offs



TARGET AUDIENCE:  All base personnel.



PURPOSE OF THE PROGRAM:  To educate personnel on how to avoid consumer rip-offs.



PROGRAM DESCRIPTION:  Using a video, "Buyer Beware," and material provided by the Federal Trade Commission (FTC), we talk about scams, one-shot credit cards, timeshares, accelerated mortgages, weight-schemes, and quack remedies.



INTENDED RESULTS:  To make military personnel and their spouses aware of the wide range of scams; to help them recognize potential scams and know the resources to which they can turn for help; and to help military personnel make wise financial decisions.



ESTIMATED COSTS:  Materials are provided free of charge by the Federal Trade Commission.



COMMENTS:  None



MATERIALS/EQUIPMENT:  Overhead projector, VCR/TV, and FTC handouts.



TITLE OF CONTACT PERSON:  Financial Education Specialist



ADDRESS:  Navy Family Service Center

                      Naval Submarine Base, Box 93

                      Groton, CT 06349-5093



TELEPHONE:  COMM:  (203) 449-2791 



FAX:  COMM:  (203) 449-4695



OTHER PARTICIPATING ORGANIZATIONS:  Federal Trade Commission.

�PROGRAM NAME:  Car Buying Seminar



TARGET AUDIENCE:  All base personnel.



PURPOSE OF THE PROGRAM:  To educate personnel on buying a new or used car.



PROGRAM DESCRIPTION:  A guest speaker addresses personnel on terms, finances, dealership tactics, negotiation, tricks of the trade, legal rights, and the lemon law.



INTENDED RESULTS:  To educate military personnel and their spouses on the resources available for researching the vehicles in which they are interested; to alert them to well-known tactics of car dealers and provide them with appropriate strategies; and to help them determine when, if, and where to buy a car and how to finance it most economically in their personal situations.



ESTIMATED COSTS:  Modest printing costs.



COMMENTS:  This course is given by volunteers, one active duty member and one civilian, whose backgrounds make them both very knowledgeable about car sales.  When they are not available, we have used a 90 minute commercial video.  First term personnel have both a great desire to buy a car and have what they perceive as significant disposable income.  Helping them make a wise decision at this point is one of the major ways we can help them be financially stable.  This is a very popular course.



MATERIALS/EQUIPMENT:  Overhead projector, handouts, copies of current car and consumer magazines.



TITLE OF CONTACT PERSON:  Financial Education Specialist



ADDRESS:  Navy Family Service Center

                      Naval Submarine Base, Box 93

                      Groton, CT 06349-5093



TELEPHONE:  COMM:  (203) 449-2791



FAX:  COMM:  (203) 449-4695



OTHER PARTICIPATING ORGANIZATIONS:  None.

�PROGRAM NAME:  Life Insurance Types Seminar



TARGET AUDIENCE:  All base personnel.



PURPOSE OF THE PROGRAM:  To educate personnel on life insurance types, comparing costs, key terms.



PROGRAM DESCRIPTION:  Personnel are briefed on how to buy life insurance and not be "sold" life insurance, different types, how to choose a company, what kind of insurance is available, and how to compare costs of policies.



INTENDED RESULTS:  To enable participants to take a proactive position when purchasing life insurance and to provide participants with skills to purchase life insurance that meets their needs and finances.



ESTIMATED COSTS:  Modest printing costs.



COMMENTS:  This topic is the hardest topic for Family Service Centers to address with the very strict guidelines on who may and may not talk to military personnel about life insurance.  The FSC financial specialist has worked hard at becoming knowledge�able so that he can offer the seminar.



MATERIALS/EQUIPMENT:  Overhead projector and handouts.



TITLE OF CONTACT PERSON:  Financial Education Specialist



ADDRESS:  Navy Family Service Center

                      Naval Submarine Base, Box 93

                      Groton, CT 06349-5093



TELEPHONE:  COMM:  (203) 449-2791



FAX:  COMM:  (203) 449-4695



OTHER PARTICIPATING ORGANIZATIONS:  None.

�PROGRAM NAME:  Choosing and Using Credit Cards Seminar



TARGET AUDIENCE:  All base personnel.



PURPOSE OF THE PROGRAM:  To educate personnel on credit cards.



PROGRAM DESCRIPTION:  Personnel are briefed on how to select a credit card, how to use credit cards wisely, the costs/fees attached, credit card terminology, and credit card fraud.



INTENDED RESULTS:  To enable military personnel and their spouses to choose when and if to use credit cards and to educate potential credit card users to wise strategies to protect their financial health.



ESTIMATED COSTS:  Modest printing costs.



COMMENTS:  None



MATERIALS/EQUIPMENT:  Overhead projector and handouts.



TITLE OF CONTACT PERSON:  Financial Education Specialist



ADDRESS:  Navy Family Service Center

                      Naval Submarine Base, Box 93

                      Groton, CT 06349-5093



TELEPHONE:  COMM:  (203) 449-2791



FAX:  COMM:  (203) 449-4695



OTHER PARTICIPATING ORGANIZATIONS:  None.

�PROGRAM NAME:  Good Deals Seminar



TARGET AUDIENCE:  All base personnel.



PURPOSE OF THE PROGRAM:  To educate personnel on the good deals that are available to the general public.



PROGRAM DESCRIPTION:  Personnel are briefed on where to buy clothes and food, eat out, and get publications and videos free or at an inexpensive price.



INTENDED RESULTS:  To help military members and their spouses live well on their incomes and to provide local resources such as thrift and consignment shops, SHARE program information, etc.



ESTIMATED COSTS:  Modest printing costs.



COMMENTS:  None.



MATERIALS/EQUIPMENT:  Overhead projector and printed lists. 



TITLE OF CONTACT PERSON:  Financial Education Specialist



ADDRESS:  Navy Family Service Center

                      Naval Submarine Base, Box 93

                      Groton, CT 06349-5093



TELEPHONE:  COMM:  (203) 449-2791



FAX:  COMM:  (203) 449-4695



OTHER PARTICIPATING ORGANIZATIONS:  None.

�PROGRAM NAME:  Understanding Credit Seminar



TARGET AUDIENCE:  All base personnel.



PURPOSE OF THE PROGRAM:  To educate personnel on credit.



PROGRAM DESCRIPTION:  Handouts, briefings and videotapes are used to educate personnel on credit reporting agencies, credit reports, credit checks, and credit scams.



INTENDED RESULTS:  To alert military members and their spouses to appropriate use of credit cards; to enable them to ensure that their own credit reports are accurate; and to help military members and their spouses avoid scams.



ESTIMATED COSTS:  Modest printing charges.



COMMENTS:  Videotapes and information are supplied by TRW at no cost.



MATERIALS/EQUIPMENT:  Overhead projector, VCR/TV, and printed materials giving addresses of credit agencies and sample credit reports.



TITLE OF CONTACT PERSON:  Financial Education Specialist



ADDRESS:  Navy Family Service Center

                      Naval Submarine Base, Box 93

                      Groton, CT 06349-5093



TELEPHONE:  COMM:  (203) 449-2791



FAX:  COMM:  (203) 449-4695



OTHER PARTICIPATING ORGANIZATIONS:  TRW

�PROGRAM NAME:  Financial Information and Referral Seminar 



TARGET AUDIENCE:  All base personnel.



PURPOSE OF THE PROGRAM:  To educate personnel on financial information and referral.



PROGRAM DESCRIPTION:  Handouts, briefings by guest speakers, and videotapes are used to educate personnel on resources available from local community, state, federal and military agencies.



INTENDED RESULTS:  To enable participants to access various community resources.



ESTIMATED COSTS:  Modest printing costs.



COMMENTS:  FSC Information and Referral Specialist collaborates on this workshop.



MATERIALS/EQUIPMENT:  Overhead projector, VCR/TV, and lists of resources and providers.



TITLE OF CONTACT PERSON:  Financial Education Specialist



ADDRESS:  Navy Family Service Center

                      Naval Submarine Base, Box 93

                      Groton, CT 06349-5093



TELEPHONE:  COMM:  (203) 449-2791



FAX:  COMM:  (203) 449-4695



OTHER PARTICIPATING ORGANIZATIONS:  None.

�PROGRAM NAME:  Basic Mutual Funds Seminar - Advanced Mutual Funds Seminar



TARGET AUDIENCE:  All base personnel.



PURPOSE OF THE PROGRAM:  To educate personnel on the basics of mutual funds.



PROGRAM DESCRIPTION:  Personnel are briefed on terms, finances, different types, specific mechanics, load vs. no-load funds, goal setting, risk tolerance, selecting and investing, how to read the stock exchange in the newspaper, and what to look for in a prospectus.



INTENDED RESULTS:  To enable military personnel and their spouses to make wise decisions on ways to invest their money; to demystify the process of investing; and to get folks started on investments even with relatively small amounts of money.



ESTIMATED COSTS:  Modest printing cost for handouts.



COMMENTS:  The FSC has been fortunate to have an active duty member with the knowledge, so we have not had to worry about brokers, etc.  This seminar always has a very high attendance (about 40) and is followed by our "Advanced Mutual Funds" seminar.  First termers who are not married, be they officer or enlisted, may have more "disposable income" than they will have for many years.



MATERIALS/EQUIPMENT:  Overhead projector and handouts.



TITLE OF CONTACT PERSON:  Financial Education Specialist



ADDRESS:  Navy Family Service Center

                      Naval Submarine Base, Box 93

                      Groton, CT 06349-5093



TELEPHONE:  COMM:  (203) 449-2791



FAX:  COMM:  (203) 449-4695



OTHER PARTICIPATING ORGANIZATIONS:  None.

�PROGRAM NAME:  Check Book Management



TARGET AUDIENCE:  Junior enlisted and anyone interested.



PURPOSE OF THE PROGRAM:  To help audience realize how important checkbook reconciliation is and proper record keeping.



PROGRAM DESCRIPTION:  Sample check with explanation, sample checkbook with reconciliation.



INTENDED RESULTS:  Financial stability.



ESTIMATED COSTS:  Minimal/copying materials.



COMMENTS:  We have offered this before - a serious need - can not get people to attend.



MATERIALS/EQUIPMENT:  Handouts



TITLE OF CONTACT PERSON:  Social Service Assistant and Command Financial Specialist



ADDRESS:  Family Service Center, NAS

                      Patuxent River, MD 20650

                      

TELEPHONE:  DSN:  326-4911; COMM:  (301) 826-4911



FAX:  DSN:  326-4802; COMM:  (301) 826-4802



OTHER PARTICIPATING ORGANIZATIONS:  Local bank or credit union

�PROGRAM NAME:  Financial Awareness Workshop



TARGET AUDIENCE:  Young married/young parents.



PURPOSE OF THE PROGRAM:  To teach skills for good financial management.



PROGRAM DESCRIPTION:  Workshops and individual counseling to teach financial management skill:  Checkbook Management, "Using Credit Wisely," "Balancing your Budget," or "Car Buying," "Home Buy, Rent, or Sell," "Budgeting for Baby," "Holiday Gift Alternative," "Financial Aspects of Divorce."



INTENDED RESULTS:  To prevent abuse, separation and divorce, and job loss.



ESTIMATED COSTS:  $8,000 (Staffing and Materials)



MATERIALS/EQUIPMENT:  Training, Video's, pamphlets



TITLE OF CONTACT PERSON:  Social Services Assistant and Command Financial Specialist



ADDRESS:  Family Service Center, NAS

                       Patuxent River, MD 20650



TELEPHONE:  DSN:  326-4911; COMM:  (301) 826-4911



FAX:  DSN:  326-4802; COMM:  (301) 826-4802



OTHER PARTICIPATING ORGANIZATIONS:  NMCRS, Consumer Counseling Service, Red Cross.

�PROGRAM NAME:  Buying a Car:  Things You Should Know and Look For



TARGET AUDIENCE:  Single sailors, sailors E-5 and under.



PURPOSE OF THE PROGRAM:  Make sailors aware of possible hazards and pitfalls of car buying.



PROGRAM DESCRIPTION:  Slide/View graph presentation of helpful hints in car buying.



INTENDED RESULTS:  Increase the awareness (responsibilities and/or repercussion) of sailors buying automobiles, decrease the number of sailors seeking financial assistance after purchasing an automobile, decrease the potential financial burden of first-time automobile owners.



ESTIMATED COST:  Minimal



COMMENTS:  None.



MATERIALS/EQUIPMENT:  Overhead Projector.



TITLE OF CONTACT PERSON:  Education Specialist



ADDRESS:  Navy Family Service Center

                       Naval Station Pascagoula (Code 03) 

                       Pascagoula, MS 39567-5000



TELEPHONE:  COMM:  (601) 497-4281



FAX:  COMM:  (60l) 497-9529



OTHER PARTICIPATING ORGANIZATIONS:  None



�PROGRAM NAME:  Save Big Bucks On Car Buying



TARGET AUDIENCE:  All FSC eligible customer ages 18 - 70.



PURPOSE OF THE PROGRAM:  To educate interested personnel in the facts and methods of consumer skills when purchasing a vehicle.



PROGRAM DESCRIPTION:  Participants will learn the essential strategies and the specific financial formulas for obtaining a fair price when buying a vehicle.  The information will include data on how to insure fair consumer practices on pricing, trade-in negotiations, and car loans.



INTENDED RESULTS:  Objective is to equip participants with skills and knowledge to protect themselves from being taken advantage of financially when negotiating the price of a vehicle.  They will literally be able to keep from $2,000 to $14,000 or more of their own money when equipped with these skills and knowledge that would otherwise go to dealers as net profit unnecessarily.



ESTIMATED COST:  FSC Staffing (GS 11/2) -$132.84; Materials Handouts (Depends on participants) $2.00; and Video - $400.



COMMENTS:  "Best class I ever had" - On a scale of 1 to 10 rated it 10+ "very good instructors"



MATERIALS/EQUIPMENT::  VCR and TV screen, video, car pricing handouts, VAP board, VAP markers, lemon law handouts, car insurance handouts, leasing handouts, NADA guide.



TITLE OF CONTACT PERSON:  Family Service Center



ADDRESS:  Bangor FSC

                       NSB Bangor

                       2901 Barbel St. 

                       Silverdale, WA 98315-5000



TELEPHONE:  DSN:  744-4115; COMM:  (206) 396-4115/



FAX:  DSN:  744-6310; COMM:  (206) 396-6310/



OTHER PARTICIPATING ORGANIZATIONS:  Kitsap Federal Credit Union.

�PROGRAM NAME:  Home Buying Seminar



TARGET AUDIENCE:  Military personnel and their spouses who can afford to buy a condo or house (especially first time buyers such as young officers and more senior enlisted personnel).



PURPOSE OF THE PROGRAM:  To educate personnel on how to finance a house.



PROGRAM DESCRIPTION:  By using the financial educational assistance of a commercial bank, federal credit union, the Connecticut Housing Financial Authority, and Veterans Affairs (VA) representative on base, we ensure that personnel understand finances, mortgages, closing the deal, taxes, surveys, and legal information.  This seminar is given every month and is rotated between the commercial bank and federal credit union; the VA representative is used as the credit union presentation.



INTENDED RESULTS:  To provide participants with the information, knowledge, and skills required to purchase a house.  Helping them know when it is wiser to rent is also an outcome of this seminar.



ESTIMATED COSTS:  Most of the materials are provided free of charge by the outside presenters.



COMMENTS:  Although this would not be useful to the typical first term enlisted member, if the spouse is employed, they may have sufficient funds to consider a purchase.



MATERIALS/EQUIPMENT:  Overhead projector and materials (such as mortgage scales, sample loan application forms, etc.)



TITLE OF CONTACT PERSON:  Financial Education Specialist



ADDRESS:  Navy Family Service Center

                      Naval Submarine Base, Box 93

                      Groton, CT 06349-5093



TELEPHONE:  COMM:  (203) 449-2791



FAX:  COMM:  (203) 449-4695



OTHER PARTICIPATING ORGANIZATIONS:  IRS, Veterans Affairs, Connecticut Housing Financial Authority, Navy Federal Credit Union, and Shawmut Bank

� PROGRAM NAME:  Checkbook Management Seminar



TARGET AUDIENCE:  All base personnel (especially younger personnel).



PURPOSE OF THE PROGRAM:  To educate military personnel and their spouses on the basics of checking and savings accounts.



PROGRAM DESCRIPTION:  Participants are briefed on the basics of checks, checking accounts, savings accounts, interest earned, recordkeeping and account balancing, personal service, ATM machines and receipts, stop-payment orders, grace periods, terms, and the "Truth in Savings Act."



INTENDED RESULTS:  To provide skills in basic money management.



ESTIMATED COST:  Modest printing costs; as most handouts are provided by the credit union or bank on base.



COMMENTS:  Speaker is usually from the credit union on base. 



MATERIALS/EQUIPMENT:  Overhead projector and handouts.



TITLE OF CONTACT PERSON:  Financial Education Specialist



ADDRESS:  Navy Family Service Center

                      Naval Submarine Base, Box 93

                      Groton, CT 06349-5093



TELEPHONE:  COMM:  (203) 449-3383



FAX:  COMM:  (203) 449-4695



OTHER PARTICIPATING ORGANIZATIONS:  Navy Federal Credit Union.

�PROGRAM NAME:  Basic Wealth Builder (AKA - Grow Your Own Money Tree, Family Financial Planning, Basic Budgeting, Wealth Builder I)



TARGET AUDIENCE:  Active duty and family members, and any other FSC customers of any age who want or need more information on controlling personal finances and debt.  Particularly useful to those individuals whose commands have been contacted by second or third party collections agents.



PURPOSE OF THE PROGRAM:  To educate and motivate individuals to take control of their income and expenses in a manner that helps them achieve their personal goals.



PROGRAM DESCRIPTION:  The course provides theory and practical application of how to examine each individual's income and expenses and how to rearrange them so they are flowing in a positive direction - no matter how deep the personal debt may be.  The class includes a reference books display.



INTENDED RESULTS:  To reduce or eliminate the time spent by senior Navy command personnel in counseling or "running interference" between a member and a collections agent or court.  To free up service members' minds from worries about financial failure or family jeopardy.



ESTIMATED COST:  FSC staff instructor (GS 11/2) - $132.84; handouts (varies w/# participants) - $3 per; and reference books - $92.



COMMENTS:  "This class has made a total difference in our lives."  "My wife and I are doing what you taught us and we are now debt- PROGRAM NAME:  Home Buying (AKA - Finding Your Castle And Financing It)



TARGET AUDIENCE:  Service members of any age.



PURPOSE OF THE PROGRAM:  To educate personnel on the knowledge necessary to buy a home in a financially responsible manner.



PROGRAM DESCRIPTION:  This course will provide attendees the basic information on what to shop for in a home, who/what are the consumer advocate resources available in home buying and the same information regarding shopping for a home mortgage.



INTENDED RESULTS:  To reduce the financial impacts of unknowledgeable home buying behavior that can impair the financial situation of service members and thereby reduce the impact and quantity of financial problems to navy commands.



ESTIMATED COST:  Handouts (varies w/# participants) - $2 per and video - $100



COMMENTS:  "I wish we would have had this class 2 years ago."  "She was a very helpful and knowledgeable instructor."



MATERIALS/EQUIPMENT:  Video, VCR/TV, VAP board and pens, handouts, overhead and flimsies



TITLE OF CONTACT PERSON:  Family Service Center



ADDRESS:  Bangor FSC

                      NSB Bangor

                      2901 Barbel St.

                      Silverdale, WA 98315-5000



TELEPHONE:  DSN:  744-4115; COMM:  (206) 396-4115



FAX:  DSN:  744-6310; COMM:  (206) 396-6310



�PROGRAM NAME:  Volunteer Income Tax Assistance (VITA)



TARGET AUDIENCE:  All base personnel.



PURPOSE OF THE PROGRAM:  To provide assistance to military members and their families as they file their tax returns.



PROGRAM DESCRIPTION:  Free assistance with the preparation of federal and state income tax returns is provided by volunteers trained by the IRS.  Federal forms 1040EZ, 1040A, and the 1040 long form plus state returns are completed.  Volunteers may be active duty or retired military members, DoN civilians, or their spouses.  In 1994, 660 tax returns were completed by 13 volunteers, with an accuracy rate of 96%, saving military personnel $32K.  For first termers, who are perhaps filing their first income tax return, it is a particularly easy way to bolster their sense of mathematical competence and independence.



INTENDED RESULTS:  To educate and assist military personnel and their spouses on appropriate tax deductions and tax filing techniques; to save them from paying for such services off base; to give volunteers significant training that is not only useful in their volunteer capacity, but often becomes a seasonal occupation; and to embody the concept of "the Navy takes care of its own."



ESTIMATED COSTS:  The primary costs for this program are photocopying and phone calls to various agencies (such as federal and state tax offices).



COMMENTS:  Most of this service is provided after hours in the Family Service Center (FSC).  Our reception desk makes appointments of one-half hour or one hour based on the responses to a set of basic questions.  Recipients of the assistance are delighted and the volunteers see the immediate positive value of their work.  Bringing people into the FSC for such a service enhances our visibility.  The importance of a committed and well trained volunteer VITA coordinator must be underscored.  We usually seek an active duty member whose command is supportive.



MATERIALS/EQUIPMENT:  One telephone with DSN and long distance capability; assistance of the FSC administrative division to log in requested appointment hours and tax returns; and state and federal forms.  The IRS supplies the large instructional notebooks when it trains the volunteers.



TITLE OF CONTACT PERSON:  Financial Education Specialist



ADDRESS:  Navy Family Service Center

                      Naval Submarine Base, Box 93

                      Groton, CT 06349-5093



TELEPHONE:  COMM:  (203) 449-2791; FAX:  COMM:  (203) 449-4695

OTHER PARTICIPATING ORGANIZATIONS:  IRS and state revenue services.
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�PROGRAM NAME:  “Haze Gray and Underway”



TARGET AUDIENCE:  Spouse of military members who are deployed or away from their home port for any length of time.



PURPOSE OF PROGRAM:  To provide information and a place to discuss concerns with people in the same situation.



PROGRAM DESCRIPTION:  This program is designed to provide information to spouses of deployed military members and also to give them a place to discuss their concerns.  It is designed to be a “discussion group” not a “support group.”  The topics include:  goal setting, kids and deployment, home and personal safety, care packages, coping with holidays and special occasions, taking care of yourself, consumer rip-offs, homecoming and planning for future deployments.  The group meets approximately every other week for two hours to discuss a different topic each time.  The programs are currently held during the day at the Armed Services YMCA as they are able to provide participants with child care at no cost to them.  We intended to supplement the information and support they may receive at their command’s family support group meetings which are usually held in the evenings.



COMMENTS:  Although this program is not designed or marketed exclusively to first termer, the majority of participants are either first termers or experiencing their first deployment.



MATERIALS/EQUIPMENT:  Navy Family Deployment Guides, deployment handouts, other handouts and activities as appropriate.



TITLE OF CONTACT PERSON:  Education Specialist



ADDRESS:  Navy Family Services Center

	          8910 Hampton Boulevard

	          Norfolk, VA  23505-1094



TELEPHONE:  DSN:  564-2102; COMM: (804) 4442102



FAX:  COMM (804) 445-2495



�PROGRAM NAME:  Pre-Deployment and Separation Brief



TARGET AUDIENCE:  Single sailors and families from commands preparing to deploy or mobilize from Naval Submarine Base New London, Groton, CT.



PURPOSE OF THE PROGRAM:  To educate active duty and family members on Navy Family Service Center (FSC) programs and services which can be accessed during separation and deployment, to suggest preparations to be accomplished prior to departure and to offer insight to reduce anxiety caused by separation from loved ones.



INTENDED RESULTS:  To reduce deployment anxiety; to increase confidence and coping skills; to increase planning prior to deployment; to promote a positive attitude; to increase use of FSC programs and services.



ESTIMATED COST:  Program is free to participants.  Cost to Family Service Center is less than $2.00 per person and is for handouts only.



COMMENTS:  Attendance at this briefing can be mandatory regardless of whether the member is married or single.  For junior sailors, it can be the first and, in some cases, the only briefing which helps them make preparations for their first deployment.



MATERIALS/EQUIPMENT:  Materials include an FSC Deployment Guide.



TITLE OF CONTACT PERSON:  Deployment Specialist



ADDRESS: 	Navy Family Service Center

		Naval Submarine Base, Box 93

		Groton, CT  06349-5093



TELEPHONE:  COMM:  (203) 449-3383



FAX:  COMM:  (203)449-4695



OTHER PARTICIPATING ORGANIZATIONS:  The FSC is only one of many organizations participating in this briefing.  The host command may arrange for others, such as, the Navy-Marine Corps Relief Society or the American Red Cross.



�PROGRAM NAME:  Preparation for Separation and Deployment



TARGET AUDIENCE:  Spouses of Submarine Officer Basic Course (SOBC) students stationed at Naval Submarine Base New London, Groton, CT.



PROGRAM DESCRIPTION:  Participants are introduced to the emotional stages of deployment, tips to cope successfully and to make the most of separation and how to stay close to their partner even during deployment.  They are also introduced to the Family Service Center (FSC) employment assistance center program so that they can make use of it for their job search prior to their upcoming move.



INTENDED RESULTS:  To reduce deployment anxiety; to increase confidence and coping skills; to educate on the deployment cycle; to promote a positive attitude; to increase use of FSC programs and services; and to increase networking and support among Navy spouses.



ESTIMATED COST:  Program is free to participants.  Cost to FSC is less that $2.00 and is or handouts only.



COMMENTS:  This programs provides, for many spouses, their first exposure to deployment issues.  The facilitator highlights both negative and positive pints and uses personal experiences and tips.



MATERIALS/EQUIPMENT:  Materials include an FSC Deployment Guide, Deployment Cycle Spinner Cards, two information sheets on deployment, and the FSC directory of frequently called numbers and FSC services.



TITLE OF CONTACT PERSON:  Deployment Specialist



ADDRESS:  	Navy Family Service Center

		Naval Submarine Base, Box 93

		Groton, CT  06349-5093



TELEPHONE:  COMM (203) 449-3383



FAX:  COMM:  (203) 449-4695



OTHER PARTICIPATING ORGANIZATIONS:  None
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�PROGRAM NAME:  Short Course in Survival Spanish     



TARGET AUDIENCE:  Anyone looking to transition more smoothly into the multi-cultural environment that is San Antonio.   



PURPOSE OF PROGRAM:  To have fun learning simple common expressions and possibly help those new to the area  find employment through the ability to adapt more quickly to this multi-cultural area.



PROGRAM DESCRIPTION:  Course meets Monday or Thursday evenings from 6:30 p.m. to 9:00 p.m. for 6 weeks.  It focuses on common expressions, everyday phrases, pronunciation and emergency vocabulary.  It is taught by a member of the Judson Independent School District.



COMMENT:  This program is presented as a service under the Judson I.S.D. Community and Adult Education Service Program's school and community partnership.  Our Family Life Manager is a member of the school's advisory council and helped lay the foundation for the "Year of the Community "designation for 1994-95 school year.  



MATERIALS/EQUIPMENT:  There is a manual included in the program, and a need for a classroom atmosphere. 



TITLE OF THE CONTACT PERSON:  Family Life Education Specialist



ADDRESS:	12 MSSQ/MSF

		555 F Street W Suite 1

		Randolph AFB, TX 78150-4537



TELEPHONE:  DSN: 487-5321



FAX:  DSN:  487-2155



�PROGRAM NAME:  Adult Education (General Educational Development) GED



	TARGET AUDIENCE:  Junior Enlisted Families



PURPOSE OF THE PROGRAM:  To academically prepare soldiers and family members with the necessary skills to successfully pass the General Education Development (GED) test.



PROGRAM DESCRIPTION:  This class is geared to teaching reading, writing and math skills.



INTENDED RESULTS:  To give participants the necessary skills to successfully pass the GED test in order for them to increase their ability to get a job and/or to continue their education.



ESTIMATED COST:  The teacher, books and other materials are provided by the State of Louisiana, Department of Public Education.  The only cost to the student is for paper and pencils.  No cost to the installation.



COMMENTS:  Extremely favorable. 



MATERIALS/EQUIPMENT:  Provided by the State of Louisiana 



TITLE OF CONTACT PERSON:  ACS Outreach Services Coordinator



ADDRESS:	Army Community Service

		ATTN:  Outreach Services

		Building 420, Mississippi Avenue

		Fort Polk, LA 71459-6950



TELEPHONE:  DSN:  863-1895/1896; COMM:  (318) 531-1895/1896



FAX:  COMM:  (318) 537-0201



OTHER PARTICIPATING ORGANIZATIONS:  Vernon Parish Adult Education Department

�PROGRAM NAME:  Basic Training With Computers



TARGET AUDIENCE:  Family members with limited or no computer skills who are interested in gaining basic computer knowledge and learning the basics of software programs.



PURPOSE OF PROGRAM:  To make computers available to family members unable to attend structured classes and expose family members to computers in a non-threatening environment.



PROGRAM DESCRIPTION:  Lack of computer knowledge and/or experience keeps many otherwise qualified family members out of the job market.  The purpose of this program is to expose more family members to computers and make them more comfortable in the computer world.  As a result, they will gain marketable skills, more self-esteem, greater confidence and present an improved image during job interviews.  The program is enhanced by classes covering military correspondence/office procedures so family members who are particularly interested in clerical/administrative positions will have an added advantage when applying for those positions.



INTENDED RESULTS:  100 percent of family members interested in gaining computer skills will use the resources available and maximize the knowledge/skills gained.



ESTIMATED COSTS:  Estimated one-time cost of $2,000 to purchase software packages and reference material to support four computers.  Estimated recurring costs of $50 monthly to purchase disks, paper, and ribbons for computers.



COMMENTS:  In the past, computer and typing classes were taught by contractors.  These classes were the most popular and best attended of all the classes/seminars sponsored by the Family Member Employment Assistance Program (FMEAP).



MATERIALS/EQUIPMENT:  Computer systems (CPU, keyboard, and monitor), printers, software programs, most frequently used in government and private industry (Word Perfect, MultiMate, Enable, Harvard Graphics, Lotus 1-2-3, and DBase), typing tutorial software, reference books on computer programs, tables and chairs.

 

TITLE OF CONTACT PERSON:  FMEAP Manager



ADDRESS:	Department of the Army

		280th Base Support Battalion

		Family Support Division/ACS

		APO AE 09033



TELEPHONE:  DSN:  354-6732; COMM:  09721-85815



FAX:  COMM:  09721-85880



OTHER PARTICIPATING ORGANIZATIONS:  None

�PROGRAM NAME:  English as a Second Language (ESL)



TARGET AUDIENCE:  Foreign-born military and family members.



PURPOSE OF THE PROGRAM:  To teach students the English language, as well as American customs.



PROGRAM DESCRIPTION:  Classes are held on Mondays and Wednesdays, 6-9 p.m. in the Army Community Service (ACS) Building.  Program is designed to increase students’ ability to read, write, and speak English.  Currently, there are two levels offered, basic and advanced. Classes run continuously and students can enter anytime.



INTENDED RESULTS:  Attendance averages about 17 for both levels.  This is about the maximum that can be taught effectively.



ESTIMATED COST:  Cost to the installation is minimal as the local Board of Cooperative Educational Services provides instructors and educational materials.  ACS provides the  classroom with equipment and use of a photocopier.  The students do not incur any costs.



MATERIALS/EQUIPMENT:  Include textbooks, blackboard, tape player and video player. 



TITLE OF CONTACT PERSON:  Family Services Coordinator



ADDRESS:	Army Community Service

		4330 Conway Rd.

		Fort Drum, NY 13602-5286



TELEPHONE:  DSN:  341-6965; COMM:  (315) 772-6965



FAX:  DSN:  341-6566; COMM:  (315) 772-6566



OTHER PARTICIPATING ORGANIZATIONS:  Jefferson-Lewis Board of Cooperative Educational Services.

�PROGRAM NAME:  General Educational Development (GED)



TARGET AUDIENCE:  Primarily young spouses who did not finish high school.



PURPOSE OF THE PROGRAM:  To prepare students for the GED examination.



PROGRAM DESCRIPTION:  Classes are conducted Tuesdays and Thursdays, 6-9 p.m., in Army Community Service (ACS) Building.  Classes run continuously and students can enroll at any time and attend as many classes as they need.  Students are given practice tests and advised as to when they are ready to take the official test.



INTENDED RESULTS:  Since the program started in June 1994, class attendance has averaged six students.  Hope to double that by June 1995.



ESTIMATED COST:  Cost to the installation is minimal.  The instructor and class materials are provided by the local Board of Cooperative Educational Services (BOCES).  ACS provides the facility and use of a photocopier.  The students do not incur any costs.



MATERIALS/EQUIPMENT:  Course materials provided by BOCES.  ACS provides classroom, photocopier, and chalkboard.



TITLE OF CONTACT PERSON:  Family Services Coordinator



ADDRESS:	Army Community Service

		4330 Conway Rd.

		Fort Drum, NY 13602-5286



TELEPHONE:  DSN:  341-6799; COMM:  (315) 772-6799



FAX:  DSN:  341-6566; COMM;  (315) 772-6566



OTHER PARTICIPATING ORGAN�PROGRAM NAME:  Computer Classes



TARGET AUDIENCE:  First Term members and spouses



PURPOSE OF PROGRAM:  To provide participant with basic computer skills in order to make them job ready for today's job market.



PROGRAM DESCRIPTION:  Provide basic knowledge of computer usage, from MS-DOS to advanced word processing and spread sheets.  Each class is approximately 14 hours in length. Maximum number of participants per class is limited to 10.  The following classes are currently being taught:



PC/MS-DOS�DATA BASE IV��BEGINNING/ADVANCED WORDPERFECT�QUATRO-PRO��LOTUS 1-2-3�WINDOWS��

ESTIMATED COST:  Textbook printing - $1,800; Notebook computers (one time) - $12,000; and Salary (if contracted) - $14,000



COMMENTS:  Computer classes are offered on a continuing basis and participants are rotated through from beginning to end.  All classes are conducted at least monthly.  Benefits derived from the class have been apparent when employers have reported the above average level of computer knowledge of the applicants being referred.



No cost Instructors for this class can be obtained from local community college students required to internships, or active duty personnel looking for community service work.



MATERIAL/EQUIPMENT:  Computers, textbooks,



TITLE OF CONTACT PERSON:  Career Resource Specialist



ADDRESS:	Navy Family Service Center

		2901 Barbel Street

		NSB Bangor

		Silverdale, WA 98315



TELEPHONE:  DSN:  744-4115; COMM:  (206) 396-4115/800-562-3301



FAX:  DSN:  744-6310; COMM:  (206) 396-6310



OTHER PARTICIPATING ORGANIZATIONS:  None



ATIONS:  Jefferson-Lewis Board of Cooperative Educational Services.

�PROGRAM NAME:  Personal Pizzazz



TARGET AUDIENCE:  Females ages 18 and up who care about their personal appearance.



PURPOSE OF THE PROGRAM:  To provide skills and knowledge on how to increase your self-esteem and self-confidence through controlling how you appear.



PROGRAM DESCRIPTION:  Skills and information are provided on the topics of grooming and clothing that enhance an individual's effectiveness in work and social settings.  The workshop illustrates the information via use of video.  Participant volunteers are encouraged to provide even more visible training emphasis.



INTENDED RESULTS:  The objective is to increase self esteem and self confidence through knowledge of what is expected and what is successful in an individual's overall appearance.



ESTIMATED COST:  Volunteer instructors handouts (vary w/# of participants) $2 per - videos are provided by instructors at no cost make up supply (varies w/# of participants) $2 per



COMMENTS:  "I never knew this before" - "The instructor was very knowledgeable"



MATERIALS/EQUIPMENT:  Video, VCR/TV, handouts, volunteer's.  Clothing, color samples for the four seasons, make up supply.



TITLE OF CONTACT PERSON:  Family Service Center



ADDRESS:	Bangor FSC

		NSB Bangor

		2901 Barbel St.

		Silverdale, WA 98315-5000



TELEPHONE:  DSN:  744-4115; COMM:  (206) 396-4115/



FAX:  DSN:  744-6310; COMM:  (206) 396-6310



OTHER PARTICIPATING ORGANIZATIONS:
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PROGRAM NAME:  Vocational Interest Inventory Testing



TARGET AUDIENCE:  Young spouses 



PURPOSE OF THE PROGRAM:  To provide information about vocations that match client's personality traits and personal preferences with suitable occupational choices.



PROGRAM DESCRIPTION:  A Memorandum of Agreement (MOA) was arranged with the Educational Opportunity Center (EOC) which is a state-operated career assessment center providing career assessment services free of charge.  A counselor provides on-site testing once a month with an interpretation of the results given one month later.  



INTENDED RESULTS:  This testing helped participants identify possible vocations and even pick college majors.



COMMENTS:  Response has been excellent.  The slots for testing are full with a waiting list every month.



MATERIALS/EQUIPMENT:  EOC counselor provides all test materials



TITLE OF THE CONTACT PERSON:  Career Focus Manager



ADDRESS:	375 MSS/MSF

		502 J Street

		Scott AFB, IL 62225-5359



TELEPHONE:  DSN:  576-8668; COMM:  (618) 256-8668



FAX:  DSN:  576-6766; COMM:  (618) 256-6766

�PROGRAM NAME:  Mini-Job Fair



TARGET AUDIENCE:  Base personnel and their families.



PURPOSE OF THE PROGRAM:  To give employment contacts to base personnel or their family members, with employers in the local community.



PROGRAM DESCRIPTION:  Ten to 16 employers from the local area who are looking for employees set up a table of information in the Recreation Center Auditorium.  The following employers are included: County Sheriff, Immigration Service, State Government agencies (penal system, Highway Patrol, etc.), Department of Veterans Affairs, and several large companies such as Home Depot, Savon Drugs, and Union Pacific Railroad.  Included is a refreshment center for the employers.  Participation is between 200 and 300 base personnel.



INTENDED RESULTS:  Increased employment for family members has been documented.



ESTIMATED COSTS:  Minimal



COMMENTS:  The program is a success and is repeated at the requests of both base personnel and local employers.



MATERIALS/EQUIPMENT:  Two large coffee pots, punch, and pastries.



TITLE OF THE CONTACT PERSON:  Career Focus Program Manager



ADDRESS:	722 MSS/MSF

		5255 4th St., Build 2604, Suite 1

		March AFB, CA 92518



TELEPHONE:  DSN:  947-5350; COMM:  (909) 655-5350



FAX:   DSN:  947-5357; COMM:  (909) 655-5357�PROGRAM NAME:  Local Job Search Program



TARGET AUDIENCE:  New Air Force Spouses, newly arrived family members to McGuire.



PURPOSE OF THE PROGRAM:  Participants in this program learn of:  resources at the Family Support Center/Career Focus Program for Job Search, computer orientation, local job search "politics and philosophy," local employers and typical job opportunities, civil service/NAF opportunities and application procedures, mini resume and interviewing strategies particular to this area.  Integral to this program is a philosophy of orienting spouses to the idea of a "career" vs. a "job," including portable careers and investment in training and education for a career path.  Volunteerism as an option for career advancement and personal/career growth is emphasized.  Participants are encouraged to sign up for other programs and classes at this time as well.  



COMMENTS:  This program is very well attended, and has gained in attendance through staff referrals, intro briefing, and word of mouth.  It is offered on a weekly basis, for one and one half hours.  It has saved man hours for the Career Focus Program by performing this program in a class vs. individual format, and has enabled the participants to form networks and support between themselves.  



MATERIALS/EQUIPMENT:  Computer work station, handouts.



TITLE OF THE CONTACT PERSON:  Career Focus Program Manager



ADDRESS:	Family Support Center

		3011 Tuskegee Airmen Avenue

		McGuire AFB, New Jersey  08641



TELEPHONE:  DSN 440-3154; COMM:  (609) 724-3154



FAX:  DSN 440-5750; COMM:  (609) 724-5750

�PROGRAM NAME:  Vo-Tech Loan Program through the Air Force Aid Society



TARGET AUDIENCE:  Spouses and children of active duty airmen and officers.

 

PURPOSE OF THE PROGRAM:  To provide incentive loans to individuals enrolled in vocational-technical programs.



PROGRAM DESCRIPTION:  The focus of these incentives loans is on the completion of certificate programs that increase student employment opportunities.  Loans are provided at a rate of 50% of unit cost, up to a maximum of $1,000, on a one-time basis only.  Repayment is by allotment, over a period of twice the school year program length, not to exceed 2 years.  No interest will be charged during the established repayment period.  Upon verification of the student's program completion, Air Force Aid Society Headquarters will convert 25 percent of the remaining loan balance to a grant.



COMMENTS:  This program is exactly what many new spouses need to get them headed in the right direction, vocationally.  It is a terrific help to spouses who are not college bound and need a meaningful career.



TITLE OF THE CONTACT PERSON:  Air Force Aid Officer

        

ADDRESS:	325 MSS/MSF

		Suwannee Road

		Tyndall AFB, FL 32403-5428

        

TELEPHONE:  DSN 523-4204/5; COMM:  (904) 283-4204/5 

        

FAX:  DSN 523-4220; COMM:  (904) 283-4220 

        

OTHER PARTICIPATING ORGANIZATION:  Education Center

�PROGRAM NAME:  Orientation to Local Job Market



TARGET AUDIENCE:  Student spouses.



PURPOSE OF PROGRAM:  Inform spouses of Career Focus Program Services



PROGRAM DESCRIPTION:  Provide an overview of Gulf Coast job market and means to strengthen job search skills.



COMMENTS:  This is a first step in reaching spouses who may be intimidated to come to more in-depth or specific workshops.  Many spouses attend other workshops after starting with this one.



MATERIALS/EQUIPMENT:  Standard instructional aids.



TITLE OF THE CONTACT PERSON:  Career Focus Program Manager



ADDRESS:	81 MSS/MSF

		Keesler AFB MS 39534-2554

          

TELEPHONE:  DSN:  597-2179; COMM:  (601) 377-2179

            

FAX:  DSN:  597-3523; COMM:  (601) 377-3523

�PROGRAM NAME:  Feeling Good About Yourself (Self-Esteem for Job Seekers)



TARGET AUDIENCE:  Spouses.



PURPOSE OF THE PROGRAM:  To improve their self-image, and provide skills clarification and self-marketing techniques.



PROGRAM DESCRIPTION:  This series consists of four two-hour sessions which combine class activity, lecture, handouts, and homework.



INTENDED RESULTS:  To increase spouse employability; improve job seeking skills; lessen time spent in a job search; and integrate families more rapidly after a move



ESTIMATED COSTS:  $15 per person per series for participant books, graphics, and supplies.



COMMENTS:  The evaluations indicate measurable improvement in the participants' job search, self-esteem, and decision-making.



MATERIALS/EQUIPMENT:  Newsprint charts, overhead projector, handbooks and handouts.



TITLE OF CONTACT PERSON:  RAP/TAMP Manager



ADDRESS:	Navy Family Service Center

		Naval Submarine Base, Box 93

		Groton, CT 06349-5093



TELEPHONE:  COMM:  (203) 449-3383



FAX:  COMM:  (203) 449-4695



OTHER PARTICIPATING ORGANIZATIONS:  None

�PROGRAM NAME:  Youth Employment Services (YES)



TARGET AUDIENCE:  Youth between 14 and 23 years of age including spouses of junior members.



PURPOSE OF THE PROGRAM:  To provide job search skills to the first time job seeker.



PROGRAM DESCRIPTION:  This program is designed to assist young family members with some practical information on how to seek employment.  Participants discuss skills, abilities, and education needed to pursue employment.  Participants receive hands on experience in preparing resumes.  This program is hosted by the U.S. Navy and the local Department of Labor, Job Service of Florida.  Participants are enrolled in Florida’s job bank.  Individuals are exposed to the local and state job market.  Participants leave the program with enhanced knowledge of the real work world.



INTENDED RESULTS:  To provide services to military families members entering the labor market for the first time; provide labor market information to graduating seniors, assist members find employment with the assistance of the local Private Industry Council, and respond to the request for services from family members enrolled in college or graduating from college.



ESTIMATED COST:  $10,000 (Staff salaries), and $2,000 (Materials and supplies)



COMMENTS:  Family members seeking employment for the first time would greatly benefit from exposure to employment issues.  Family members enrolled in this program would be more likely to find employment.  These individuals would gain increased income and knowledge of the labor market, reducing family stress.



MATERIALS/EQUIPMENT:  None



TITLE OF CONTACT PERSON:  Transition Manager



ADDRESS:	Family Service Center

		NAS Whiting Field

		7511 USS Enterprise

		Milton, FL 32470-6013



TELEPHONE:  COMM:  (904) 623-7177



FAX:  COMM:  (904) 623-7735



OTHER PARTICIPATING ORGANIZATIONS:  Department of Labor.

�PROGRAM NAME:  Spouse Employment Assistance Program (SEAP)



TARGET AUDIENCE:  First term members and spouses.



PURPOSE OF THE PROGRAM:  Program provides attendees with information about the local job market.  It also enhances career planning and decision making.  It improves the quality of life, and retention of first term personnel.



PROGRAM DESCRIPTION:  Provides information and resources to eligible military family members who are seeking employment, require job search skills and assistance in making career decisions.  The following services are included:



Job Search/referral assistance�Individual resume/SF-171 assistance��Career Resource Center support�Job Search Workshops��Individual career counseling�Local employment information��Myriad of printed material�Computer skill classes��

INTENDED RESULTS:  Attendees have a good understanding of the local job market. Participants provided with job search assistance, basic computer skills if needed, and job placement assistance.



ESTIMATED COST:  Printing, handouts, folders:  $500 per year.  Instruction time for workshops:  $2,000 per year.



COMMENTS:  The benefits in conducting weekly SEAP orientations and registration briefs have resulted in reaching more personnel in a shorter period of time.  Repetitive information is reduced allowing a limited staff to do more workshops and assistance in ever increasing clientele demand.



MATERIALS/EQUIPMENT:  Handouts, pamphlets, video tapes, TV monitor, overhead projector and transparencies.



TITLE OF CONTACT PERSON:  Career Resource Specialist



ADDRESS::	Navy Family Service Center

		2901 Barbel St.

		NSB Bangor

		Silverdale, WA 98315



TELEPHONE:  DSN:  744-4115; COMM:  (206) 396-4115/800-562-3301



FAX:  DSN:  744-6310; COMM:  (206) 396-6310



OTHER PARTICIPATING ORGANIZATIONS:  Local Employers and community organizations such as Chamber of Commerce, Kitsap Education Counsel.



� EMBED PowerPoint.Slide.4  ���

�

PROGRAM NAME:  Food Pantry Program



TARGET AUDIENCE:  Military members, their families and civilian employees.  



PURPOSE OF THE PROGRAM:  To provide immediate temporary relief to families/individuals in acute financial distress by providing food.  Assess needs of families and provide appropriate referrals within Family Support Center and/or to other agencies.



PROGRAM DESCRIPTION:  Families/individuals referred to the pantry are screened by a FSC staff member prior to issuance of food.  Family Services or FSC staff member will issue the food.  The client is referred to appropriate FSC service or another agency to help resolve the crisis.  A follow-up call or counseling by FSC is advisable to ensure the family crisis is being resolved.  The Food Pantry provides an immediate one-time need for assistance.    



COMMENTS:  Food for the pantry is procured through Chapel community donations; Food purchased with Combined Federal Campaign Funds; and Food donated from other agencies.



MATERIALS/EQUIPMENT:  Shelves, Tables, Paper Bags, and Cart



TITLE OF THE CONTACT PERSON:  Family Life Skills Manager



ADDRESS:	60 MSS/MSF

		470 Airman Dr.

		Travis AFB, CA 94535-2045

		

TELEPHONE:  DSN:  837-2486; COMM:  (707) 424-2486



FAX:  DSN: 837-2273; COMM:  (707) 424-2273



�PROGRAM NAME:  Airman Attic



TARGET AUDIENCE:  E-1 Through E-5



PURPOSE OF THE PROGRAM:  To furnish furniture and appliances to E-1 through E-5 who cannot afford to purchase them.



PROGRAM DESCRIPTION:  A donation program designed to help E1-E5 personnel and their families.  A supply of donated clothes, furniture, and household goods are on hand for those in need.  Good used items are always welcome.  The hours are Mon, Wed, and Fri from 1000-1500.  Items may be dropped off during regular business hours, or pick up of donated items can be arranged.



COMMENTS:  This program provides services to over 500 families monthly.  Our donations come from through the communities surrounding Travis, AFB.



MATERIALS/EQUIPMENT:  1 1/2 Ton Truck



TITLE OF THE CONTACT PERSON:  Volunteer Resource Manager

 

ADDRESS:	60 MSS/MSF

		470 Airman Dr., Bldg. 112

		Travis, AFB, CA 94535-2045



TELEPHONE:  DSN: 837-2486; COMM:  (707) 424-2486



FAX:  DSN: 837-2273; COMM:  (707) 424-2273

�PROGRAM NAME:  Army Community Service (ACS) Food and Clothing Lockers



	TARGET AUDIENCE:  Junior Enlisted Families.



PURPOSE OF THE PROGRAM: To provide food and clothing for junior enlisted soldiers and their families who may be experiencing financial difficulties.



PROGRAM DESCRIPTION:  The Food Locker Program is supported by Fort Polk military units and through contributions received through the Combined Federal Campaign (CFC).  Families needing assistance are issued a one to three day supply of food and are then encouraged to meet with an ACS Budget Counselor who can provide information on money management and can assist with the establishment of a family budget.



The Clothing Locker Program accepts donations of good used serviceable clothing and other small household items.  Families needing this service may visit the Clothing Locker and select items on a monthly basis.  There is no cost to the consumer.



INTENDED RESULTS:  These programs were established as special effort programs to provide junior enlisted families with necessary food and clothing.  Our goal is to ensure that no family goes without food or clothing on this installation.



COMMENTS:  Extremely favorable.  Much command support.



MATERIALS/EQUIPMENT:  Food items and articles of clothing purchased/procured through donations only.



	TITLE OF CONTACT PERSON:  ACS Outreach Services Coordinator



ADDRESS:	Army Community Service

		ATTN:  Outreach Services 

		Building 420, Mississippi Avenue

		Fort Polk, LA 71459-6950



TELEPHONE:  DSN:  863-1895/1896; COMM:  (318) 531-1895/1896



FAX:  COMM:  (318) 537-0201



OTHER PARTICIPATING ORGANIZATIONS: Fort Polk military units, private citizens and ACS volunteers

�PROGRAM NAME:  Food for the Hungry



TARGET AUDIENCE:  Any Army family on or off post which runs short of food.



PURPOSE OF PROGRAM:  Feed the hungry.



PROGRAM DESCRIPTION:  On the last Sunday of the month grocery sacks are given to each family attending services.  Address labels which read "when I was hungry you gave me food to eat" sacks are returned the following Sunday.



COMMENTS:  Giving out the sacks is a reminder to the folks to pick up a few extra things when they shop at the beginning of the month.



MATERIALS/EQUIPMENT:  400 grocery sacks each month 



TITLE OF CONTACT PERSON:  Parish Outreach Coordinator

	

ADDRESS:	Catholic Community

		Main Post Chapel

		Fort Lewis, WA 98433-5000



	TELEPHONE:  DSN:  357-4849; COMM:  (206) 967-4849 



FAX:  COMM:  (206) 967-5217

�PROGRAM NAME:  Pacific Northwest Gardens Feed Your Family



TARGET AUDIENCE:  Active duty and family members of all ages.



PURPOSE OF THE PROGRAM:  To provide knowledge and resources to service members and family members on cost effective and recreationally beneficial means of gardening in this climatic region.



PROGRAM DESCRIPTION:  The topics in this class will include how to best plan and nurture gardens that can provide food for families.  These items will include fruit trees and vegetable gardens that flourish within the various "micro-climates" of our regional area.



INTENDED RESULTS:  The objective of this program is to reduce the impact of financial problems on navy commands due to members’ failure to achieve a variety of cost beneficial skills.  The course content will give active duty and family members more capability to stretch their personal finances and enjoy the gardening process as well.



ESTIMATED COST:  Instructor at no cost - handouts (vary w/# of participants) $2 per - reference materials display at no cost



COMMENTS:  "Lots of good information."  "I was very anxious to know where to start having just moved into this area because we like gardening but the climate here is different than what we are used to."  "The instructor was very expert in his subject."  "Would like more classes like this one."



MATERIALS/EQUIPMENT:  VAP board and pens, handouts, garden reference materials displayed



TITLE OF CONTACT PERSON:  Family Service Center



ADDRESS:	Bangor FSC

		NSB Bangor

		2901 Barbel St.

		Silverdale, WA 98315-5000



TELEPHONE:  DSN:  744-4115; COMM:  (206) 396-4115



FAX:  DSN:  744-6310; COMM:  (206) 396-6310



OTHER PARTICIPATING ORGANIZATIONS:  Master Gardener Program and County Extension Service.
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PROGRAM NAME:  Phone-link



TARGET AUDIENCE:  Participants in Newcomers' briefings.



PURPOSE OF THE PROGRAM:  To provide a user-friendly resource to newcomers to the Scott community.  Phone-link is a service that links people in need to the services that can best alleviate or eliminate their need.



PROGRAM DESCRIPTION:  Phone-link is a one page, two-sided service directory of Scott AFB IL and the Metro Ease area.  The directory is laminated with attached magnets.



INTENDED RESULTS:  Phone-link is one resource that gives the customer a link with services they need.  The link is a beginning point in providing clients with available information at their finger tips.



ESTIMATED COSTS:  Only laminating materials.



MATERIALS/EQUIPMENT:  MicroSoft Excel and PowerPoint software, laminating machine



TITLE OF THE CONTACT PERSON:  Relocation Program Manager



ADDRESS:	375 MSS/MSF

		502 J Street

		Scott AFB, IL 62225-5359



TELEPHONE:  DSN:  576-8668; COMM:  (618) 256-8668



FAX:  DSN 576-6766; COMM:  (618) 256-6766



�PROGRAM NAME:  Family Support Center (FSC) Outreach Program



TARGET AUDIENCE:  Base personnel and their families



PURPOSE OF THE PROGRAM:  To raise the awareness level of base personnel about FSC programs and services.



PROGRAM DESCRIPTION:  Information tables are set up at various locations around the base.  Two days a week an information table is staffed by the FSC I&R person at either the Commissary, BX, Library, or Chapel (Sunday services).  People are told about FSC programs and services and given FSC pamphlets.  The FSC also offers house calls for those base personnel who can't physically make it in.  We will meet them at one of out two outreach offices located in the two base housing areas or, as a last resort, we will visit their home



INTENDED RESULTS:  FSC use has increased 30 percent since the program started six months ago.



MATERIALS/EQUIPMENT:  One folding card table, one folding chair, and FSC pamphlets.



TITLE OF THE CONTACT PERSON:  Information and Referral Program Manager



ADDRESS:	722 MSS/MSF

		5255 4th St., Build 2604, Suite 1

		March AFB, CA 92518



TELEPHONE:  DSN:  947-5350; COMM:  (909) 655-5350



FAX:   DSN:  947-5357; COMM:  (909) 655-5357

�PROGRAM NAME:  Community Network

 

TARGET AUDIENCE:  New arrivals and junior enlisted families.

 

PURPOSE OF THE PROGRAM:  To welcome newcomers, and to provide information, support, and guidance to junior enlisted families.



PROGRAM DESCRIPTION:  Twice a month visits are made to newcomers in the TLF and to apartment complexes outside the base where a large number of junior enlisted families live.  A coffee is hosted by the Family Support Center (FSC) at the TLF twice a month where FSC staff members provide information about services and programs, answer questions, and promote networking between newcomers.  At least one field trip or activity is offered monthly targeting spouses with at-home children.  Transportation is offered for both on and off-base participants.

 

COMMENTS:  Responses to this outreach initiative is much needed and the response has been overwhelming.

 

MATERIALS/EQUIPMENT:  Materials for activities are usually donated or a small fee is charge to cover overhead cost.

 

TITLE OF THE CONTACT PERSON:  Family Development Specialist

 

ADDRESS:	354 MSS/MSF

		3125 Wabash Ave, Suite 1

		Eielson AFB, AK 99702-1720

 

TELEPHONE:  COMM:  (907) 377-2178

 

FAX:  COMM:  (907) 377-3329

�PROGRAM NAME:  First Termers Survival Program



TARGET AUDIENCE:  First term military members and spouses.  First termers include active duty enlisted and officers.



PURPOSE OF THE PROGRAM:  Provides necessary skills to the military member and spouse to prepare for routine and emergency situations; those situations requiring documentation and records.  The spouse is familiarized with Air Force terminology, medical information, Leave and Earnings Statements and identification of rank.  A proactive instead of reactive approach to financial management is also discussed.



DESCRIPTION OF THE PROGRAM:  Two hour program includes a briefing by each Support staff member on the various programs we offer.  The Family development specialist offers a one-half hour workshop using the "Balancing Work and Life" pamphlet and a Lackland prepared workbook entitled, "Family Preparation Workbook," (PREP).  PREP is used to prepare the family for routine and emergency situations.  The Personal Financial Management Program Manager briefly covers goal setting, budgeting, checkbook maintenance and credit management.  



COMMENTS:  The last portion of the program appears to be the most interesting part to participants as they actively participate by verbalizing with the PFMP Manager and each other. We encourage participants to bring their lunch to the sessions.  A lunch and learn concept.  Participants appeared to relax in the company of their peers and spoke freely. 

    

MATERIALS/EQUIPMENT:  "Balancing Work and Life" pamphlet, Lackland PREP workbook, financial management handouts, Family Support Center booklet, and other Family Support program material.

 

TITLE OF THE CONTACT PERSON:  Family Development Specialist

  

ADDRESS:	37 MSS/MSF

		2160 Bong Avenue

		Lackland AFB, TX  78236-5113

 

TELEPHONE:  DSN  473-3722; COMM:  (210) 671-3722

         

FAX:  DSN  473-5206; (210) 671-5206

�PROGRAM NAME:  Family Support Center (FSC) Unit Outreach Program



TARGET AUDIENCE:  All units at Tyndall AFB.

        

PURPOSE OF THE PROGRAM:  To heighten awareness of FSC programming and services to ensure all military members are contacted by a FSC specialist.



PROGRAM DESCRIPTION:  All units on Tyndall are categorized.  FSC specialists are assigned to one or more units and are required to visit that unit three times per quarter.  The outreach visit is informal.  The intent of the visit is for the FSC specialist to market FSC programs and services and to start building a foundation for an interpersonal relationship with the unit member.  The goal is to inform and to dispel any misconceptions about using FSC services.



COMMENTS:  This program has been highly effective.  Unit members identify and know who their unit outreach FSC specialist is and call on him/her for assistance.  The individual is assisted directly by the unit outreach worker or is referred by his outreach worker to a more appropriate FSC staff member.



MATERIALS/EQUIPMENT:  Supply bag, various FSC handouts and pamphlets, and FSC information cards

        

TITLE OF THE CONTACT PERSON:  FSC Director

        

ADDRESS:	325 MSS/MSF

		Suwannee Road

		Tyndall AFB FL 32403-5428

        

TELEPHONE:  DSN 523-4204/5; COMM:  (904) 283-4204/5 

        

FAX:  DSN 523-4220; COMM:  (904) 283-4220 

�PROGRAM NAME:  Welcome Wagon



TARGET AUDIENCE:  Newly arrived families



PURPOSE OF PROGRAM:  FSC staff conduct weekly visits to temporary living facilities and off-base apartment complexes with high concentrations of junior enlisted personnel.  Staff deliver “kits” describing a variety of base/community services.



DESCRIPTION OF PROGRAM:  FSC staff have met with several local apartment managers who are very receptive to our outreach/marketing efforts and even assist in distributing our material.



COMMENTS:  Use of FSC services has increased 25 percent since implementation.



MATERIALS/EQUIPMENT:  Plastic bag and program pamphlets



TITLE OF THE CONTACT PERSON:  Relocation program manager  



ADDRESS:	81 MSS/MSF

		Keesler AFB, MS 39534-2554

          

TELEPHONE:  DSN: 597-2179; COMM:  (601) 377-2179

            

FAX:  DSN:  597-3523; COMM:  (601) 377-3523

�PROGRAM NAME:  Family Support Center Annex



TARGET AUDIENCE:  Newly arrived students and families (majority of these are first termers).



PURPOSE OF PROGRAM:  To provide a full range of FSC programs and services in the student training area.



PROGRAM DESCRIPTION:  Over 2 years ago, the FSC obtained office space from the chapel in the student lounge complex, in the interest of better serving first term personnel and their families.  Said complex includes a separate family lounge which is child friendly, FSC hours are until 10 p.m.



COMMENTS:  This is a very effective way to reach students who may not venture to other agencies for services.  Spouses who may not be accessible otherwise, are reached at the lounge.



MATERIALS/EQUIPMENT:  All center program materials and services at a smaller scale.



TITLE OF THE CONTACT PERSON:  Family Support Center Director



ADDRESS:	81 MSS/MSF

		Keesler AFB, MS 39534-2554

          

TELEPHONE:  DSN:  597-2179; COMM:  (601) 377-2179

            

FAX:  DSN:  597-3523; COMM:  (601) 377-3523

          

OTHER PARTICIPATING ORGANIZATIONS:  None

�PROGRAM NAME:  First Termer's Outreach - One on One



TARGET AUDIENCE:  Newcomers and First Time PCSers who are In/Out processing.



PURPOSE OF THE PROGRAM:  To identify soldiers and family members who are unfamiliar with ACS and with military life in general.



PROGRAM DESCRIPTION:  All inprocessing or outprocessing personnel are required to see the Relocation Assistance Program Manager or Assistant when they bring in their clearance or inprocessing papers.  One of the first questions asked a newcomer is "What unit are you coming from?"  When an AIT location is identified, we immediately gear our mini-briefing to include an explanation of all services available at ACS and make sure that they have arranged for Household Goods Shipment and have been to Housing.  We sign them up to come to the Newcomers Orientation and ask them to bring their spouse along, enticing them with prizes and a free lunch and bus tour.  We immediately offer the spouse a handbook for new military spouses and ask the soldier to have her/him come in or call us.  A wealth of information is presented at the Newcomers Orientation with an emphasis on the fact that ACS staff is always available for help with situations that arise latter on.  Within a few weeks, a follow-up visit is made to the Newcomer's home by Outreach Staff.  At this time, much more custom designed information is offered.  Outprocessing personnel are asked if this is their first move and/or their spouse's first move.  If the answer is yes, we insist on a pre-move counseling session for soldier and spouse during which we go over all details to be expected at moving time to include financial planning.



INTENDED RESULTS:  Incoming families who take full advantage of these services tend to come back to ACS again and again.  Many take advantage of Family Member Employment Assistance Program services, some become volunteers.



MATERIALS/EQUIPMENT:  Maps of the Community, Prizes, and Welcome Packets



ESTIMATED COSTS:  There is no additional cost, these are part of our regular Relocation and Outreach Services.



TITLE OF CONTACT PERSON:  Outreach Coordinator



ADDRESS:	Army Community Service

		Bldg. 113

		Ft. Hamilton, Brooklyn, NY 11232.



TELEPHONE:  DSN:  232-4332/4710; COMM:  (718) 630-4332/4710



FAX:  DSN:  232-4838; COMM:  (718) 630-4838



OTHER PARTICIPATING ORGANIZATIONS:  Present at the Newcomers Orientation are representatives from the chapel, SATO, PX, commissary, commands, community associations, community club, dental, and clinic.

�PROGRAM NAME:  Reynolds House Outreach Center



TARGET AUDIENCE:  Junior enlisted family members



PURPOSE OF THE PROGRAM:  To provide life skills development to first term military family members through a satellite outreach center.



PROGRAM DESCRIPTION:  The Reynolds House Outreach Center is a satellite center located in a predominantly junior enlisted housing area.  The center, which is located in an 1860's farm house, provides a warm, welcoming atmosphere where classes in life skills development and recreation are offered.  Family members find the Reynolds House a place where they can relax, learn new skills, and meet new people.  Classes offered are designed to provide information in areas such as parenting, English as a Second Language, GED preparation, citizenship, support groups, health awareness, prenatal education, and a variety of recreation classes.



INTENDED RESULTS:  Young first term families will obtain the assistance they need to adjust to military and family life.



ESTIMATED COST:  N/A.  The Reynolds House Outreach Center staff consists of one GS-5, Social Services Assistant.  The use of volunteers is a vital element to the management of the center.



TITLE OF CONTACT PERSON:  Army Community Service Director



ADDRESS:	Army Community Service

		Building 1

		Fort Hood, Texas 76544-5056



TELEPHONE:  DSN:  737-3071; COMM:  (817) 287-3071



FAX:  DSN:  737-8428; COMM:  (817) 287-8428



OTHER PARTICIPATING ORGANIZATIONS:  Family Advocacy Program, Exceptional Family Member Program, Chaplains, Central Texas College

�PROGRAM NAME:  Hood-to-You



TARGET AUDIENCE:  First term military and family members.



PURPOSE OF PROGRAM:  To provide a mobile outreach van targeting local community apartment complexes and housing areas where first term families reside.



PROGRAM DESCRIPTION:  The Hood-to-You mobile outreach van makes scheduled visits to areas in which first term families reside.  A staff member and volunteer visit with newly arrived families and offer information on Fort Hood and the services/programs available.



INTENDED RESULTS:  Families will more informed and benefit from the information provided.



ESTIMATED COST:  Van operation, one GS-05 staff member. 



TITLE OF CONTACT PERSON:  ACS Director



ADDRESS:	Army Community Service

		Building 1

		Fort Hood, Texas 76544-5056



TELEPHONE:  DSN:  737-3071; COMM:  (817) 287-3071



FAX:  DSN:  737-8428; COMM:  (817) 287-8428



OTHER PARTICIPATING ORGANIZATIONS:  Referrals for home visits to first term military families are made by Chaplains, unit commanders, Family Advocacy, Exceptional Family Member Programs, and Medical Department Activity (MEDDAC) personnel.

�PROGRAM NAME:  Hood Howdy



TARGET AUDIENCE:  Newcomers to Fort Hood



PURPOSE OF THE PROGRAM:  To provide an orientation to Fort Hood and the local communities.



PROGRAM DESCRIPTION:  Hood Howdy is a quarterly orientation and information fair that provides a thorough review of the installation and surrounding communities.  Newcomers are invited to attend the orientation and then peruse the information booths from a variety of installation activities and local community chambers of commerce.  The local area chambers have give-aways and free child care is provided.



INTENDED RESULTS:  Participants will be more familiar with military and community resources available to them. 



ESTIMATED COST:  Child care



TITLE OF CONTACT PERSON:  ACS Director or Relocation Assistance Program Manager



ADDRESS:	Army Community Service

	 	Building 1

		Fort Hood, Texas 76544-5056



TELEPHONE:  DSN:  737-3071; COMM:  (817) 287-3071



FAX:  DSN:  737-8428; COMM:  (817) 287-8428



OTHER PARTICIPATING ORGANIZATIONS: Installation activities such as DPCA, Housing Office, Directorate of Civilian Personnel, and local chambers of commerce.

�PROGRAM NAME:  Northwest Information Fair at Fort Lewis



TARGET AUDIENCE:  Newly assigned soldiers and families, soldiers planning for ETS and retirement.



PURPOSE OF PROGRAM:  To provide a one stop special event for on-and off post businesses, employers, and community organizations to meet, greet, and provide information to new members of the Fort Lewis community.  The goal is to encourage involvement and participation in this community by both soldiers and family members.



PROGRAM DESCRIPTION:  The fair was designed as a way for new arrivals to meet one-on-one in a dynamic two-day event.  In 1993 we sponsored a fair for tile 7th Infantry Division move from Fort Ord and then again this September for 3rd Armored Division coming from Germany. Over 140 exhibitors have committed to a convention center style setting.  A business partners category provides the potential to meet new customers face-m-face.  For a nominal sponsorship fee, they may conduct on-site marketing of products and services, couponing, sampling, sales displays and product demonstration, and promotional give-aways.  Examples include banks, newspapers, communications, food, and real estate.  The job opportunities category allows employers to present information about employment with their company, current job openings and career information.  Many new spouses are seeking employment.  Over forty employers participated in the September fair.  The third category is community services and education. Community service, social, cultural, recreation, and schools have the opportunity to present important information about the services available in the area.  Over 54 community and educational organizations participated.  Examples include Chambers of Commerce, Washington State Historical Society, Point Defiance Zoo, American Red Cross, Universities, School districts, and Consumer Credit Counseling. During the two days over 5,000 people attended the event.  The sponsorship fees paid by business partners subsidizes the event.



COMMENTS:  The Pacific Northwest, and our local area in particular, have a tremendous amount to offer.  Our goal is to put on a first-class performance to welcome the soldiers and families. Over 125 door prizes were awarded to new arrivals.  Children's entertainment is provided and many of the exhibitors offer stunts, games, etc.  The program makes a good first impression.  Exhibitors are provided with welcome packets (CG welcome letter), a free hospitality area, a reception to meet with command representatives, and certificates expressing appreciation.



TITLE OF CONTACT PERSON: Relocation Program Manager Outreach Manager



ADDRESS:	Army Community Service

		AFZH-PAW-C

		Bldg. 5218

		Fort Lewis, WA 98433-5000



TELEPHONE:  DSN:  357-7166; COMM:  (206) 967-7166; FAX:  COMM:  (206) 967-3311



PROGRAM NAME:  Newcomers Orientation Tour



TARGET AUDIENCE:  Newly arrived soldiers and family members.



PURPOSE OF PROGRAM:  To familiarize soldiers and family members to the areas which surround the post.  Assist families with housing areas on and off post.



PROGRAM DESCRIPTION:  This program is designed to give military, members and spouses information on local installation and to familiarize them with the many community opportunities that are available, in an effort to assist soldiers and families before they commit to a lease in this area. Individuals are exposed to community resources.  This orientation was conducted weekly in the morning for family members and an afternoon session for single soldiers.  Off  limits areas are stressed to single soldiers.



INTENDED RESULTS:  Newly arrived soldiers and family members can greatly benefit from this exposure as they see the many different surrounding communities  As a group they are better informed on community resources.



MATERIALS/EQUIPMENT:  Bus, Bus Driver, Tour Guide



TITLE OF CONTACT PERSON:  Relocation Program Manager Outreach Manager



ADDRESS:	Army Community Service

		AFZH-PAW-C

		Bldg. 5218

		Fort Lewis, WA 98433-5000



TELEPHONE:  DSN:  357-7166; COMM:  (206) 967-7166

	�FAX:	  COMM:  (206) 967-3311

�PROGRAM NAME:  Newcomer's Coffee



TARGET AUDIENCE:  Newly-arrived families in general, with special emphasis on reaching first term families.



PURPOSE OF THE PROGRAM:  To introduce families to on-post activities and the services they provide.



PROGRAM DESCRIPTION:  Program is conducted the first Thursday of every month from  10 a.m. till  noon, at the Fort Drum Inn.  Representatives from on-post activities are on hand to pass out literature and answer questions.  Activities represented include Information, Tours and Registration, Child Development Services, Youth Services, Housing Division and Army Community Service.  Refreshments are provided by Youth Services.



INTENDED RESULTS:  Average participation for FY94 was 35.  Hope to increase that to 50 for FY95.



ESTIMATED COST:  Approximately $125 per program (includes salaries, refreshments, and handouts).



MATERIALS/EQUIPMENT:  Include educational pamphlets, flyers and brochures.  Coffee, juice, and cookies are also provided.



TITLE OF CONTACT PERSON:  Relocation Aid



ADDRESS:	Army Community Service

		4330 Conway Rd.

		Fort Drum, NY 13602-5286



TELEPHONE:  DSN:  341-6902; COMM:  (315) 772-6902



FAX:  DSN:  341-6566; COMM:  (315) 772-6566



OTHER PARTICIPATING ORGANIZATIONS:  Information, Tours and Registration, Child Development Services, Youth Services and Housing Division.

�PROGRAM NAME:  Base/Spouse Indoctrination



TARGET AUDIENCE:  Newly reporting active duty personnel and their spouses, or first term military members and spouses.



PURPOSE OF THE PROGRAM:  To provide all newly assigned personnel the opportunity to familiarize themselves with available military and civilian resources within the surrounding community that would have a positive impact upon their quality of life.



PROGRAM DESCRIPTION:  This Base/Spouse Indoctrination is a one day series of briefings on Navy services by people who provide the services.  The one-day format is designed to decrease time away from commands and quickly ease relocating personnel and family members into their new duty station.  The NAWS CO or XO opens the program.  Presenters provide up-to-date and comprehensive area information. Presenters include representatives from the following subject areas:  housing, education, health benefits, Red Cross, Navy Relief, recreational activities, chaplain corps, child care, spouse employment, legal services, and base security.  Participants are given the opportunity to voice any concerns regarding base policies and procedures.  In short, the major program goal is to provide a positive welcome to the local area and to impart the information to personnel that is consistent with their areas of interest.



INTENDED RESULTS:  Generally, 20-25 personnel are referred by the command to attend the Base/Spouse Indoctrination each month. We encourage the members to bring their spouses.



ESTIMATED COST:  None



COMMENTS:  Newly reporting personnel and spouses generally appreciate a formalized class geared to familiarizing members and families with community resources.  The program promotes less stressful adaptations to the military lifestyle and Southern California communities to first-time members, as well as, all newly reporting personnel.



MATERIALS/EQUIPMENT:  Welcome Aboard Packages, overhead projector, television, VCR, other handouts usually distributed by other agency representatives.



TITLE OF CONTACT PERSON:  Director



ADDRESS:	Navy Family Service Center

		NAVAIRWPNSTA

		CODE 83F000E/P0715

		521 9th Street

		Point Mugu, CA 93042-5001



TELEPHONE:  COMM:  (805) 488-2642; FAX:  COMM:  (805) 488-1563



OTHER PARTICIPATING ORGANIZATIONS:  Housing, Security, DAPA, Navy Campus, Legal, Chaplain Services, TRICARE/CHAMPUS, Red Cross, Navy Relief, Morale, Welfare and Recreation Department, Security, Command Master Chief, local school district representative.

�PROGRAM NAME:  New Spouse/New in the Area Spouse Program



TARGET AUDIENCE:  Family members who have recently been married or are new in the area.



PURPOSE OF THE PROGRAM:  Program set up to acquaint family members with services available at the base and other agencies within the local community.



INTENDED RESULTS:  To teach family members about services available to them.



ESTIMATED COSTS:  None



MATERIALS/EQUIPMENT:  FSC Newsletter, The Navy Wifeline Packet, Maps of the area, Community Event List for the Month, etc.



TITLE OF CONTACT PERSON:  Counselor Supervisor



ADDRESS:	Family Service Center

		NAS Cecil Field, FL 32215-1084



TELEPHONE::  COMM:  (904) 778-5239



FAX:  COMM:  (904) 778-6624



OTHER PARTICIPATING ORGANIZATIONS:  Legal, MWR, Child Development Center, Ombudsman, Red Cross, Champus, Housing, Navy/Marine Corps Relief Society, Chaplain, FSC

�PROGRAM NAME:  Wadsworth and Wherry Housing Outreach



TARGET AUDIENCE:  The Outreach procedure targets military families residing in Oceana Military Housing. This includes Wadsworth and Wherry Housing, including the trailer park.



PURPOSE OF THE PROGRAM:  The FSC Oceana maintains its Outreach branch offices in Wadsworth and Wherry as an effort to bring services closer to 1,200 military family members.  The primary services offered are:  Information and Referral and Education and Prevention programs. Education and Prevention programs include, but are not limited to Parenting and Financial education.  All programs incorporate issues unique to the military lifestyle i.e., deployment, relocation, etc.  This Outreach procedure is designed to provide residents with information about FSC Oceana's programs and services.



PROGRAM DESCRIPTION:  A trained outreach volunteer visits each new resident in Wadsworth and Wherry housing.  During this visit the outreach volunteer gives the resident a FSC Oceana information packet and explains to the resident each item inside. The resident is then asked to assist in planning programs and services by participating in an outreach assessment.  This information is recorded by the Outreach Volunteer and kept confidential.  Each outreach visit lasts approximately twenty minutes.



INTENDED RESULTS:  To inform military families residing in Base Housing of programs and services available at the Navy Family Services Center Oceana.  To increase numbers of telephone calls to the FSC Outreach Office.  To increase the number of Program participants.



ESTIMATED COSTS:  $1.91 per packet; $114.60 per month for 60 packets.



COMMENTS:  None.



MATERIALS/EQUIPMENT:  FSC Oceana Outreach packet includes but is not limited to the following:  FSC Program Guide, Signal (the 5-Center Hampton Roads newsletter), Family Advocacy Program brochure, FSC Oceana brochure, Families and Deployment brochure, FSC Oceana Volunteer brochure, Directory of Military Services, Family Home Care brochure, and SHARE program brochure.



TITLE OF CONTACT PERSON:  Outreach Education Specialist



ADDRESS:	Navy Family Services Center Oceana

		Naval Air Station Oceana

		3rd Street & E Ave.

		Virginia Beach, VA 23460



TELEPHONE:  DSN:  433-2912; COMM:  (804) 433-2912



FAX:  DSN:  433-2017; COMM:  (804)433-2017



OTHER PARTICIPATING ORGANIZATIONS:  Birdneck Elementary School (All elementary school-age children residing in Wherry/Wadsworth Housing attend Birdneck Elementary. For this reason FSC Oceana works closely with the school counselors at Birdneck Elementary).

�� EMBED PowerPoint.Slide.4  ���

�

PROGRAM NAME:  Nutritional School Lunches on a Shoestring Budget



TARGET AUDIENCE:  This seminar is for active duty personnel, civilian employees, and family members



PURPOSE OF THE PROGRAM:  Attendees of previous seminars and clients expressed the desire to know more about how to provide nutrition on a restricted budget.  This workshop provides participants an opportunity to more fully develop homemaking skills needed to create appealing school lunches and snacks based on nutritional needs rather than the desire for junk food.



PROGRAM DESCRIPTION:  The facilitator of this program provides two VCR tapes on nutrition as well as handouts concerning nutrition and the cost of food for various sizes of families.  The topics the facilitator discusses are the basic food groups, how to identify nutritional food, how much a family might reasonably spends on food, how to plan well-balanced school lunches, and make lunches and snacks on a budget.  Food preparation is demonstrated and the food is sampled.  



ESTIMATED COST:  $20-$40



COMMENTS:  The Cooperative Extension Service of the University of Illinois provides the extension educator. 



MATERIALS/EQUIPMENT:  VCR



TITLE OF THE CONTACT PERSON:  Family Development Specialist



ADDRESS:	375 MSS/MSF            

		502 J Street            

		Scott AFB, IL 62225-5359



TELEPHONE:  DSN:  576-8668; COMM:  (618) 256-8668



FAX:  DSN:  576-6766; COMM:  (618) 256-6766

�PROGRAM NAME:  Eating for Better Health series of classes/Be a Better Shopper series of classes



TARGET AUDIENCE:  First term airmen spouses



PURPOSE OF THE PROGRAM:  To provide the homemaker with information to enable him/her to make better food choices and stay within their budget.



PROGRAM DESCRIPTION:  



EATING FOR BETTER HEALTH



"Eating Style, You are what you eat!"  We have all heard this saying, but do we really know what we are eating?  This class takes a look at our eating habits and shows us how to plan for better nutrition by using the USDA Dietary Guidelines and Food Pyramid.



"Shake the Salt Habit and Cut the Fat:"  The typical American diet is very high in fat and sodium.  Learn where fat and sodium hide in our diets and how we can cut back, have a healthier diet and still enjoy our food.



"Modifying Recipes:"  Many recipes are higher in fat, sugar and salt than needed for good flavor or quality.  We will take a look at these ingredients, learn what they do for a product and how can we either eliminate, reduce or substitute for fat, sugar or salt to make a healthier product.



"Safe Food:  It's In Your Hands:"  In the United States, it is estimated food poisoning strikes 6.5 million people each year and causes approximately 9,100 deaths per year.  In this class, we will learn who is at risk, what are the symptoms of foodborne illness and how to and what we can do in our homes to prevent foodborne illness from spreading.



BE A BETTER SHOPPER



"The Business of Food Shopping/Cost Cutters:"  Use a new approach to food shopping, learn strategies to use grocery money efficiently and get the best nutrition for your food dollar.



"Label Logic":  In May of this year, the Food and Drug Administration's new labeling laws were implemented.  What does the label tell us?  How can we use them to get the most from our food dollars?  Come and learn how to use the label to help make wise food choices and get most from our food dollars.



"The Cost of Convenience:"   This class looks at brand name products vs. store brand.  Why do we choose them and are they worth the extra cost.  We will also look at convenience foods vs. homemade.  Which do we choose, why do we choose them, and when should we choose them.



"Selling It:  Coupons and Promotions:"  Learn how to recognize when a store is setting you up to buy things you may not need.  Also, do you buy it because you have a coupon?  Learn how when and when not to use coupons.



COMMENTS:  The 1990 data on Clinton County showed that 13.2% of population live below the poverty level.  We determined 25 families qualified for food stamps and 250 families qualified for WIC assistance.  $66,000 in food stamps were redeemed at Plattsburgh AFB Commissary in 1993.  Many times, low income is a contributing factor to inadequate nutrition.



In the daily Air Force Aid assistance, and Personal Financial Management Budget counseling, staff come across families who live only on fish sticks every night because "that's the only thing she can cook" or a mom who feeds her son spaghettios every meal "because he likes them.”  Often times, families spend very little on food because they pay all the other bills first.



One way in which to help these people stretch their food dollars and still provide nutritious meals and snacks for their families is through education.  Cornell Cooperative Extension developed these two workshops to help families make better food choices and stay within their budget.



MATERIALS/EQUIPMENT:  Many handouts and worksheets provided by Extension Services



ADDRESS:  *Plattsburgh AFB, NY 



*Plattsburgh AFB is closed.  The program concept is noteworthy and, therefore, is included in this publication.

�PROGRAM NAME:  Cooking/Nutrition Class



TARGET AUDIENCE:  Spouses of lower-ranking enlisted military.



PURPOSE OF THE PROGRAM:  To help low income families learn how to prepare low cost, nutritious meals.



PROGRAM DESCRIPTION:  The 3-hour class meets twice a month in the Army Community Service kitchen.  Students are taught nutrition and diet and they prepare a couple of items each session.



INTENDED RESULTS:  Attendance for FY94 has averaged about 4-5 per class - would like to double that to 10 for FY95.



ESTIMATED COST:  Other than use of the ACS kitchen, classes are provided at no cost to the installation. The Board of Cooperative Extension Services provide the instructor and the Commissary provides the food.



MATERIALS/EQUIPMENT:  Educational materials, food, full-service kitchen.



TITLE OF CONTACT PERSON:  Outreach Coordinator



ADDRESS:	Army Community Service

		330 Conway Road

		Fort Drum, NY 13602-5286



TELEPHONE: DSN:  341-6965; COMM:  (315) 772-6965



FAX:  DSN:  341-6566; COMM:  (315) 772-6566



OTHER PARTICIPATING ORGANIZATIONS:  Board of Cooperative Extension Services

�PROGRAM NAME:  Health Risk Appraisals



TARGET AUDIENCE:  Outlying 801 communities, family support groups, spouse groups, religious groups, especially first term families.



PURPOSE 0F THE PROGRAM:  To promote a healthy lifestyle to spouses during deployment.



PROGRAM DESCRIPTION:  Community Health Nurses have clients fill out computerized lifestyle booklet.  They have their height and weight, blood pressure, and cholesterol checked. They are given classes on diet, stress, and are individually counseled.  Anyone with risk factors are referred to the appropriate source.



INTENDED RESULTS:  During deployment, spouses will use extra time to improve lifestyle and have better health.



EQUIPMENT:  Reflitrons, stethoscope, blood pressure cuff, scale, computer, booklets.



TITLE OF CONTACT PERSON:  Chief, Community Health Nursing



ADDRESS:	Preventive Medicine

		ATTN:  CHN - U.S. Army Medical Activity

		11050 MT Belvedere Blvd.

		Fort Drum, NY 13602-5004



TELEPHONE:  DSN:  341-6404; COMM:  (315) 772-6404



FAX:  DSN:  341-6351; COMM:  (315) 772-6351



OTHER PARTICIPATING ORGANIZATIONS:  None.

�PROGRAM NAME:  C.P.R.



TARGET AUDIENCE:  Military members and their spouses, especially young parents, and teenagers; also, a class for military health care providers.



PURPOSE OF THE PROGRAM:  To teach the performance criteria for one or two rescuers C.P.R. for adult, child and infant victims.



PROGRAM DESCRIPTION:  This program is designed to teach life saving techniques to the lay community as well as health care providers.  Sections on obstructed airways and prudent heart living are included.



INTENDED RESULTS:  Forty people have attended and can save lives in an emergency situations.



ESTIMATED COST:  Cleaning supplies $25 yearly; one time cost of 10 Actar mannequins $628.



COMMENTS:  Due to various separations and deployments, families have expressed a "peace of mind" and a since of self-confidence concerning emergencies.



MATERIALS/EQUIPMENT:  American Heart Video, Actar Mannequins, alcohol, gauze pads and bleach.



TITLE OF CONTACT PERSON:  Education Specialist



ADDRESS:	Navy Family Service Center

		Naval Station Pascagoula (Code 03) 

		Pascagoula, MS 39567-5000



TELEPHONE:  COMM:  (601) 497-4281



FAX:  COMM:  (60l) 497-9529



OTHER PARTICIPATING ORGANIZATIONS:  Branch Medical Clinic, County Extension Office and local hospitals.
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PROGRAM NAME:  A Woman for All Seasons



TARGET AUDIENCE:  A conference by Army wives for Army wives.



PURPOSE OF PROGRAM:  This program is designed specifically to provide military wives with skills that will assist them in meeting the varied challenges that military life presents.  The objective is to uplift, enlighten, motivate and strengthen military wives in their roles as women, wives, mothers, and invaluable contributors to the Army Community.



PROGRAM DESCRIPTION:  This conference is planned for 2 days at the Main Post Chapel.  Thirty to forty workshops are planned in topics such as:  Helping Without Hitting; Making Stress Work for You; Nutrition; Motivate Others to Work for You and Like It; Speaking Up; Setting Limits and Saying No; Building Self Esteem in Children; Legal Awareness; School involvement; Raising Teens, etc.  The 2-day event will have a keynote speaker and a luncheon.  Presenters will volunteer one to two hours.  The principal characteristics of the speakers will be their expertise in their chosen field and their power as presenters.  Expectation is that 400 participants will attend.  A nominal fee will be charged for the two days to include lunch.



COMMENTS:  This program has been successfully presented three times in the last 7 years.  Concept development and organizer Mrs. Sharon Gilliam.  Funding is provided by private organizations, ACS/FAP and Chapel funds.



MATERIALS/EQUIPMENT:  Facility with classroom areas.  Publicity Banners.



CONTACT PERSON:  Director, Family Life Center



ADDRESS:	HQ l Corps & Fort Lewis

		Installation Chaplain

		C/O Family Life Center (Gilliam)

		Fort Lewis, WA 98433



TELEPHONE:  DSN:  357-1691/1723; COMM:  (206) 967-169I 



FAX:  COMM:  (206) 967-5217

�PROGRAM NAME:  Army Family Team Building, Family Track Program, Level 1



TARGET AUDIENCE:  Spouses new to the military.



PURPOSE OF THE PROGRAM:  To teach new Army spouses what they need to know to better adjust to military life.



PROGRAM DESCRIPTION:  Program consists of seven lessons covering such topics as military terminology, rank, protocol, how to read an LES.  Classes are taught by trained volunteers using material developed by Department of the Army  (DA).



INTENDED RESULTS:  Classes started in October 1994.  Eleven spouses attended the first two classes.  We will try to maximize attendance by working through Family Support Groups and making personal contact with newly-arrived spouses.



ESTIMATED COST:  Cost to the installation is minimal.  Course materials are provided by DA and classes are taught by volunteers.



MATERIALS/EQUIPMENT:  Course materials are provided by DA.  Other items, such as chalkboard, overhead projector, screen, paper and pens are provided by Army Community Service.



TITLE OF CONTACT PERSON:  Outreach Coordinator



ADDRESS	Army Community Service

		4330 Conway Rd.

		Fort Drum, NY 13602-5286



TELEPHONE:  DSN:  341-6566; COMM:  (315) 772-6965



FAX:  DSN:  341-6566; COMM:  (315) 772-6566



OTHER PARTICIPATING ORGANIZATIONS:  Family Support Groups, Housing Division.

�PROGRAM NAME:  Brides’ School



TARGET AUDIENCE:  New military spouses. 



PURPOSE OF PROGRAM:  The mission of the Brides' School is to teach new spouses the basics of military life.



PROGRAM DESCRIPTION:  This program is designed to give all new military spouses information on military benefits and entitlements plus civilian services available in the local community.  This is a three day work shop with the first two days being conducted in the classroom.  Opening remarks are given by the Director of Family Service Center.  The first class is on the DEERS Program and how important it is to be enrolled for the use of NAVCARE, Naval Hospital and CHAMPUS programs.  The importance of checking in with base housing is addressed.  Participants also learn how to shop in the Commissary and realize the savings.  The disbursing office provides information on reading the Leave and Earning statement (LES).  A budget class teaches how to set up a budget and how to keep a check book.  Other briefs include Child Development, New Parents' Support Group, PEERS Program, Navy/Marine Corps Relief Society (NMCRS), Red Cross, Family Counseling, Women's Shelter, MWR, and Military Terminology.  Participants learn what services are available to them and what the different acronyms stand for. On the third day, individuals are given a tour of Camp Lejeune so they can see the facilities.  They then attend the CAPEX, a Military exercise conducted to show the capabilities of the MAGTF.



INTENDED RESULTS:  New brides will better understand their benefits; and military life style; be better equipped to handle deployments; and know about the community resources available to them.



ESTIMATED COST:  $900.00.  Covers supplies, salaries, buses.



COMMENTS:  This three-day course gives new military spouses exposure to the military lifestyle.  The individuals who complete the course have fewer reported negative incidents and take more advantage of their privileges aboard base.  The spouses also have a chance to meet other spouses and form lasting relationships.



MATERIALS/EQUIPMENT:  Handouts from the different service providers, "Roses and Thorns," "What’s Next Book," CHAMPUS Hand Book, Dependent Dental Plan Hand Book.  TV/VCR, Overhead Projector, Chalk Board, Chairs, and Tables.



TITLE OF CONTACT PERSON:  Relocation Assistance Coordinator



ADDRESS:	Family Service Center

		Marine Corps Base

		PSC Box 20004

		Camp Lejeune, NC 28542-0004



TELEPHONE:  DSN:  484-5927 ext 131; (910) 451-5927 ext 131; FAX: COMM:  (910) 451-5880



OTHER PARTICIPATING ORGANIZATIONS:  Family Housing, Legal Services, Naval Hospital, DEERS, Champus, Commissary, Disbursing, Legal Services, NAVCARE, Child Development, Women's Shelter, NMCRS, Red Cross, Family Counseling, EFMP Coordinator, MWR, Chamber of Commerce, PEERS Program, Base MT, Consolidated Education, Coastal Carolina Community College.
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PROGRAM NAME:  Military Spouse Information



TARGET AUDIENCE:  Spouse of first term Navy/Marine Corps 	personnel.  (Available to spouse of any military personnel; has been incorporated as part of Ombudsman training.)



PURPOSE OF THE PROGRAM:  To acquaint the spouse with the military lifestyle, benefits, programs, and services available through the military and adjacent community.



PROGRAM DESCRIPTION:  This is a 20-hour course covering five half days (Monday-Friday, four hours per day) with 30 speakers covering their specific subject area (see attached schedule).  The course if offered quarterly with classes from 0800 to 1200 three times per year and from 1800 to 2200 once per year.



INTENDED RESULTS:  This course acquaints the spouse with information which enable them to take a more active role in support of family and military life, greatly reducing potential problem areas and need for intervention, thereby enhancing the quality of life for service members and their families.



ESTIMATED COSTS:  No direct cost.  Utilizes available assets.



COMMENTS:  Has been hailed by previous attendees as a must for the new military spouse.



MATERIALS/EQUIPMENT:  New spouse (Wifeline) information packets, handouts as needed for each subject, VCR/monitor, overhead projector, slide projector.



TITLE OF CONTACT PERSON:  Information and Referral Coordinator



ADDRESS:	Family Service Center

		Naval Air Station Memphis

		7800 3rd Avenue

		Millington, TN 38054-5045



TELEPHONE:  DSN:  966-5075; COMM:  (901) 873-5075; 1-800-282-4164



FAX:  DSN:  966-5556; COMM:  (901) 873-5556



OTHER PARTICIPATING ORGANIZATIONS:  Naval Air Station Memphis departments, Personnel Support Detachment, Navy-Marine Corps Relief Society, Navy Campus, Ombudsman Council, Marine Aviation Training Support Group-90, American Red Cross, Agricultural Extension Service, Navy Exchange, Defense Commissary Agency, United Service Organization, Navy Wives Club, Shelby County Sheriff’s Department, Branch Dental Clinic, Naval Hospital, Naval Legal Service Office Detachment.



�MILITARY SPOUSE INFORMATION SCHOOL

PROGRAM SCHEDULE



			     AM Schedule					  PM Schedule



0800

0830

0900

0930

1000

1015

1045

1115

1130

1200�Monday

Introduction

Commanding Officer

Family Service Center

Family Advocacy 

Break

Navy-Marine Corps Relief

Navy Campus

Employment Assistance

Enlisted Assignment

Secure�

1800

1830

1900

1930

2000

2015

2045

2115

2130

2200

��

0800

0820

0850

0920

0935

0950

1100

1200

�Tuesday

American Red Cross

Housing

Chapel

Ombudsman

Break

Supermarket Mania

Military Pay/Allowances

Secure�

1800

1820

1850

1920

1935

1950

2100

2200

��

0800

0825

0850

0930

0945

1000

1100

1200�Wednesday

Navy Exchange

Commissary

USO

Spouse Organization

Break

Financial Management

It’s Your Move

Secure�

1800

1825

1850

1930

1945

2000

2100

2200

��

0800

0830

0945

1000

1030

1115

1200�Thursday

Property Protection

Personal Safety

Break

Dental

Naval Hospital

CHAMPUS 

Secure�

1800

1830

1945

2000

2030

2115

2200

��

0800

0820

0840

0900

0930

0945

1045

1145

1200�Friday

Legal Services

CAAC

TriCare
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PROGRAM NAME:  Spouse Orientation



TARGET AUDIENCE:  All spouses of active duty service members



PURPOSE OF PROGRAM:  To inform spouses about basic essential items in regards to being married to an active duty member.  Provide information on the history of the Marine Corps, how to read an LES, Red Cross, Navy/MC Relief Society, Dental, Legal, and FSC.



INTENDED RESULTS:  For all spouses to have the knowledge of what resources are available to them.  This information is vital for the active duty member who deploys and the spouse is at home to tend with everyday family matters.



ESTIMATED COST:  $15.00 per attendee



COMMENTS:  Attendance at the Spouse Orientation class will benefit the active duty, spouse, and the command.  Well-informed family members mean less problems for the active duty has to be concerned about.



MATERIALS/EQUIPMENT:  What's Next Handbook, Roses & Thorns Handbook, DELTA Dental Handbook, CHAMPUS information, overhead projector, view-graphs, and other handouts as appropriate.



TITLE OF CONTACT PERSON:  Relocation Assistance Program Manager



ADDRESS:	Family Service Center

		Box 99131

		Yuma, AZ 85369-9131



TELEPHONE:  DSN  951-3421; COMM:  (602) 341-3421



FAX:  DSN:  951-2657; COMM:  (602) 341-2657



OTHER PARTICIPATING ORGANIZATIONS:  Station Sergeant Major, Disbursing, CHAMPUS Rep, Navy/Marine Corps Relief, and the American Red Cross.



�PROGRAM NAME:  New To The Point, New To The Corps



TARGET AUDIENCE:  First Term military members and spouses.



PURPOSE OF PROGRAM:  To provide skills for first term military spouses and active duty members to get acquainted with Cherry Point and the military lifestyle in order to be a successful, involved military family.



PROGRAM DESCRIPTION:  Practical information is given concerning the operation of MCAS Cherry Point, local community activities and base activities provided through MWR.  Spouses are given guidance and information on military protocol, reading a LES, pay and entitlements, Family Readiness, wives clubs organizations, base regulations, and other pertinent information relative to the Air Station and North Carolina.



COMMENTS:  Through education and exposure to the military lifestyle, young military families are able to function more effectively and cope in a positive manner with the unique Marine Corps lifestyle.



MATERIAL/EQUIPMENT:  Class participants, LES's, "What Next" publication, guest speakers, facilitator, flipchart, markers.



TITLE OF CONTACT PERSON:  Relocation Assistance Coordinator



ADDRESS:	Family Service Center

		PSC Box 8022

		Cherry Point, NC 28533-0022



TELEPHONE:  COMM:  (919) 466-4401



FAX:  COMM:  (919) 466-5707



OTHER PARTICIPATING ORGANIZATIONS:  None.



�PROGRAM NAME:  NAVY-101



TARGET AUDIENCE:  New military spouses and those new to the area.



PURPOSE OF THE PROGRAM:  To educate and familiarize spouses with military language, facilities, benefits, and services available.



PROGRAM DESCRIPTION:  Learn everything you ever wanted to know and more about the Navy.  This course is designed specifically for Navy spouses to apprise them of benefits available.  Some things covered include:  how to interpret a Leave and Earnings Statement (LES) Pay and Allowances, and learning Navy language.



INTENDED RESULTS:  Spouse readiness in support of the Navy mission.



ESTIMATED COST:  MTP (GS-7/4 GS-9/3) - $2563.00; Materials - $675.00; Annual Costs:  2 instructors, 25 attendees, and 6 classes - $3238.00



COMMENTS:  These are comments from prior attendees:  "I have learned a lot of new information from this class, thank you."  "Very helpful and informative, in a very open and friendly manner." "Instructors were very intelligent."  "Command Ombudsman should get new spouses and fiancee's into classes or at least advise them that the class is available."



MATERIALS/EQUIPMENT:  Family Service Center, Bangor NAVY-101 outline and overheads.  Class packets include:  FSC Agenda, Name Plate, Scratch Paper, Sea Legs, About your Navy Family Service Center, What you should know about Military Family Life, What's Next? A Guide to Family Readiness, and articles from Married to the Military Magazine May 1993 and 1994 issues "Tales from their rookie days" Author not listed and "Learning the Ropes" By:  Cathy Riddle.  A Television, Video Cassette Player, Overhead, and Overhead Screen is the equipment necessary.



TITLE OF CONTACT PERSON:  Deployment/Volunteer Coordinator



ADDRESS:	Family Service Center, Bangor

		2901 Barbel St. 

		Silverdale, WA 98383



PHONE:  DSN:  744-4115; COMM:  (206) 396-4115 



FAX:  DSN:  744-6310; COMM:  (206) 396-6310



OTHER PARTICIPATING ORGANIZATIONS:  Navy Career Counselor, Legal Services, Personnel Support Detachment, MWR, Chapel, Ombudsman Council, Housing, Navy Marine Corps Relief Society, Naval Hospital, Bremerton - Health Benefits Advisor and Patient Representative.



PROGRAM NAME:  Family Members Indoctrination



TARGET AUDIENCE:  Junior military members, non-military spouses.



PURPOSE OF THE PROGRAM:  Provide spouses with information about Navy life from the family member's point of view.



PROGRAM DESCRIPTION:  Handouts and discussion regarding various military and civilian resources. Available to active duty and family members, topics include:  CHAMPUS, DEERS, Ombudsman, Delta Dental Plan (DDP), Employment Assistance, understanding an Leave and Earning Statement (LES), and submarine lifestyle.



INTENDED RESULTS:  Increase number of family members attending Family Service Center (FSC) classes (as identified by class evaluations) and walk-in traffic to the center.



ESTIMATED COST:  Printing of handout materials approximately $3.75 per participant.



COMMENTS:  Program more successful if child care and transportation can be provided.



MATERIALS/EQUIPMENT:  Video player, videos (Navy Relief, Exceptional Family Member (EFM), FSC, Base. Dependent Dental Plan, Post-card San Diego, Steel Boats-Iron Men) Welcome Aboard/New Spouse Packet.



TITLE OF CONTACT PERSON:  Relocation Coordinator



ADDRESS:	Department of the Navy

		Family Service Center

		Naval Submarine Base

		140 Sylvester Rd., Bldg. 212

		San Diego, CA 92106-3521



TELEPHONE:  DSN:  553-7505; COMM:  (619) 553-7505 



FAX:  COMM:  (619) 553-7506



OTHER PARTICIPATING ORGANIZATIONS:  Other agencies could provide speakers, but having these agencies represented increases the program time from about three hours to eight hours.  Additional people are more likely to commit to a shorter program, possibly because of concerns cited in comments section.



� PROGRAM NAME:  American Lifestyle



TARGET AUDIENCE:  First-term military members, primarily fiancees of junior members, foreign born spouses, single or married active duty members, or anyone with an interest.



PURPOSE OF PROGRAM:  To educate and prepare individuals who have never lived in America or enhance the knowledge of those who want to share and/or learn more about living and dealing with life in America.



PROGRAM DESCRIPTION:  This class is offered once a week for ten consecutive weeks. Each class is 1 1/2 hours in length and is scheduled in the evenings.  The following topics are presented and class discussion is a must:  Perspectives on the American Lifestyle, Introduction to English as a Second Language, Cultural Differences, Socializing, Achieving the American Dream, Dollars and Sense, Shopping, Survival Skills and The Immigration Process.



INTENDED RESULTS:  To increase cultural awareness and knowledge about different aspects of life in America.



ESTIMATED COST:  Negligible.



COMMENTS:  This program is taught in a casual setting using the roundtable method. The mentors are volunteer community members and resources specialists.



MATERIALS/EQUIPMENT:  Whiteboard, blackboard, television, VCR.



TITLE OF CONTACT PERSON:  Program Coordinator



ADDRESS:	Commander, U. S. Fleet Activities

		Navy Family Service Center

		PSC 476 Box 62

		FPO AP 96322-1114



TELEPHONE:  DSN:  252-3201/3604; COMM:  011-81-956-24-6111 Ext. 3201 or 3604



FAX:  DSN:  252-3653; COMM:  011-81-956-24-6111 Ext. 3653



OTHER PARTICIPATING ORGANIZATIONS:  Naval Criminal Investigative Service (NCIS), Chaplains Office, and Staff Judge Advocate's Office

�PROGRAM NAME:  New Spouse/New in the Area Spouse Program



TARGET AUDIENCE:  Family members who have recently been married or are new in the area.



PURPOSE OF THE PROGRAM:  Program set up to acquaint family members with services available at the base and other agencies within the local community.



INTENDED RESULTS:  To teach family members about services available to them.



ESTIMATED COSTS:  None



MATERIALS/EQUIPMENT:  FSC Newsletter, The Navy Wifeline Packet, Maps of the area, Community Event List for the Month, etc.



TITLE OF CONTACT PERSON:  Counselor Supervisor



ADDRESS:	Family Service Center

		NAS Cecil Field, FL 32215-1084



TELEPHONE:  COMM:  (904) 778-5239



FAX:  COMM:  (904) 778-6624



OTHER PARTICIPATING ORGANIZATIONS:  Legal, MWR, Child Development Center, Ombudsman, Red Cross, CHAMPUS, Housing, Navy/Marine Corps Relief Society, Chaplain, FSC.

�PROGRAM NAME:  Navy Spouse Information and Benefits Workshop 



TARGET AUDIENCE:  Military spouses/family members.



PURPOSE OF THE PROGRAM:  To present a detailed view of the major programs and services available to the military member and families.



PROGRAM DESCRIPTION:  Workshop will provide the military spouse with accurate information to help him/her in understanding how the military functions as well as rights and benefits.



INTENDED RESULTS:  (Quantifiable outcome measures; e.g., Number of people who enroll in OED classes, number of people who sign up for financial counseling, number of new spouses who can read and understand an LES).  Educate new spouses on navy programs.



ESTIMATED COST:  None



COMMENTS:  1 six-hour session quarterly.



MATERIALS/EQUIPMENT:  Handouts



TITLE OF CONTACT PERSON:  Volunteer Coordinator



ADDRESS:	Family Service Center

		Bldg. 1576, P.O. Box 280042 

		Mayport, FL 32228-0042



TELEPHONE:  COMM:  (904) 270-6600



FAX:  COMM:  (904) 270-5094



OTHER PARTICIPATING ORGANIZATIONS:  Navy Marine Corps Relief, American Red Cross, CAAC, personnel support detachment, security, NAVCARE, Navy Campus, MWR, Navy legal service office, USO, SATO, base chapel.

�PROGRAM NAME:  Command Representative Program



TARGET AUDIENCE:  All of SUBASE and surrounding Tenant Commands.



PURPOSE OF PROGRAM:  To ensure that all our commands receive professional personalized services designed to meet their needs.  The program serves two purposes:  (1)it encourages a closer working relationship with command leadership and (2) it serves as a base for identifying the need to expand the range of services and programs we offer our clientele.  Command representatives have worked with command leadership to:  a) identify junior members and their families who need FSC services:  counseling, financial assistance, transition, information and referral; and b) provide GMTs and briefs which address the issues of adjustment and adaptation.  We also work closely with command Ombudsman in providing resources and support for first term families experiencing adjustment problems.  We are actively involved in special needs arising from the entire deployment cycle.



COMMENTS:  Commands have utilized this program as a proactive approach to addressing the needs of their first term members.



MATERIALS/EQUIPMENT:  List of commands, phone contacts



TITLE OF CONTACT PERSON:  Director



ADDRESS:	Department of the Navy

		Family Service Center

		Naval Submarine Base

		140 Sylvester Rd., Bldg. 212

		San Diego, CA 92106-3521



TELEPHONE:  DSN:  553-7505; COMM:  (619) 553-7505 



FAX:  COMM:  (619) 553-7506

�PROGRAM NAME:  Family Night for Basic Enlisted Submarine School (BESS)



TARGET AUDIENCE:  Married sailors attending the six week BESS course.



PURPOSE OF THE PROGRAM:  To introduce junior enlisted sailors to Navy life and the  Family Service Center (FSC).



PROGRAM DESCRIPTION:  Participants are introduced to many issues impacting their family lives and career while in the Navy.  Topics include:  the moving process, PSD, Welcome Aboard Packets, housing, will, power of attorney, ombudsmen, deployment, separation, communication, CHAMPUS, DELTA Dental, legal services, family grams, etc.



INTENDED RESULTS:  To increase knowledge and understanding of military life; to educate on available resources; to increase use of FSC programs and services; to prepare for eventual deployment and reduce accompanying anxiety; to increase confidence and coping skills; and to promote a positive attitude regarding the Navy lifestyle.



ESTIMATED COST:  Program is free to participants.  Cost to Family Service Center is less than $2.00 per person and is for handouts only.



COMMENTS:  This program is intended for married junior sailors exclusively and provides an informal forum to gain important information, ask questions, and find out what it takes to thrive in this lifestyle.



MATERIALS/EQUIPMENT:  Materials include an FSC Deployment Guide, Deployment Cycle Spinner Card, Welcome Aboard Packet, Wifeline Packet, Sea Legs and Married to the Military from the Navy Times.



TITLE OF CONTACT PERSON:  Deployment Specialist



ADDRESS:	Navy Family Service Center

		Naval Submarine Base, Box 93

		Groton, CT 06349-5093



TELEPHONE:  COMM:  (203) 449-3383



FAX:  COMM:  (203) 449-4695



OTHER PARTICIPATING ORGANIZATIONS:  None.

�PROGRAM NAME:  "Welcome To The Military!"



TARGET AUDIENCE:  Military members and their spouses who have been married within the past six months or who are engaged to be married.



PURPOSE OF THE PROGRAM:  This program is intended to familiarize newly married or soon-to-be married military members and their spouses with the expectations, challenges and benefits of military family life.



PROGRAM DESCRIPTION:  This program is designed to give participants information concerning family life in the military.  The two-hour program provides information on expectations of the military, preparation for a mobile lifestyle, financial preparedness, military and civilian resources and the special challenges of relocation and deployment.  Each topic area is covered very briefly and participants leave the program with numerous handouts and a basic knowledge of where to turn to for assistance.



COMMENTS:  Participants comment after attending this program that they feel more confident that they will be able to handle most problems as they arise.



MATERIALS/EQUIPMENT:  Navy Wifeline packets, handouts from military and civilian agencies, military pay charts, Navy Family Deployment Guides and other handouts as appropriate.



TITLE OF CONTACT PERSON:  Education Specialist



ADDRESS: 	Navy Family Services Center

		8910 Hampton Boulevard

		Norfolk, VA 23505-1094



TELEPHONE:  DSN:  564-2102; COMM:  (804) 444-2102



FAX:  COMM:  (804) 445-2495

�PROGRAM NAME:  Base/Spouse Indoctrination



TARGET AUDIENCE:  Newly reporting active duty personnel and their spouses, or first term military members and spouses.



PURPOSE OF THE PROGRAM:  To provide all newly assigned personnel the opportunity to familiarize themselves with available military and civilian resources within the surrounding community that would have a positive impact upon their quality of life.



PROGRAM DESCRIPTION:  This Base/Spouse Indoctrination is a one-day series of briefings on Navy services by people who provide the services.  The one-day format is designed to decrease time away from commands and quickly ease relocating personnel and family members into their new duty station.  The NAWS CO or XO opens the program.  Presenters provide up-to-date and comprehensive area information. Presenters include representatives from the following subject areas:  housing, education, health benefits, Red Cross, Navy Relief, recreational activities, chaplain corps, child care, spouse employment, legal services, and base security.  Participants are given the opportunity to voice any concerns regarding base policies and procedures.  In short, the major program goal is to provide a positive welcome to the local area and to impart the information to personnel that is consistent with their areas of interest.



INTENDED RESULTS:  Generally, 20-25 personnel are referred by the command to attend the Base/Spouse Indoctrination each month. We encourage the members to bring their spouses.



ESTIMATED COST:  None.



COMMENTS:  Newly reporting personnel and spouses generally appreciate a formalized class geared to familiarizing members and families with community resources.  The program promotes less stressful adaptations to the military lifestyle and Southern California communities to first-time members, as well as, all newly reporting personnel.



MATERIALS/EQUIPMENT:  Welcome Aboard Packages, overhead projector, television, VCR, other handouts usually distributed by other agency representatives.



TITLE OF CONTACT PERSON:  Director



ADDRESS:	Navy Family Service Center

		NAVAIRWPNSTA

		CODE 83F000E/P0715

		521 9th Street

		Point Mugu, CA 93042-5001



TELEPHONE:  COMM:  (805) 488-2642; FAX:  COMM:  (805) 488-1563



OTHER PARTICIPATING ORGANIZATIONS:  Housing, Security, DAPA, Navy Campus, Legal, Chaplain Services, TRICARE/CHAMPUS, Red Cross, Navy Relief, Morale, Welfare and Recreation Department, Security, Command Master Chief, local school district representative.
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PROGRAM NAME:  Luke Parent University

 

TARGET AUDIENCE:  Military and family members with an interest in parenting 

and/or parent relationship issues.

 

PURPOSE OF THE PROGRAM:  Provide parent education in a format that is accessible and non-threatening to ADDRESS the needs of a diverse parent population.

 

PROGRAM DESCRIPTION:  During four evenings, two dozen workshops were held "cafeteria style" on parenting related issues.  Topics addressed issues ranging from discipline, communication, education, gangs, single parenting, to topics about parenting the special needs child.  Workshops varied from one to three hours and could be selected to meet the parent's need.  

 

COMMENTS:  Luke Parent University is marketed as open to anyone interested, including "off-base" civilians.  This marketing approach has been maintained as military families outnumber the number of others by a three to one margin.  Program critiques are excellent, with a more steadily increasing attendance.  The 1993 program attracted more than 200 persons.

 

MATERIALS/EQUIPMENT:  The program is currently held at a new community college campus within two miles of the base with excellent training and presentation facilities.  Handouts are prepared by presenters and given to the Luke FSC for reproduction.  Each class is given a no credit college classification number (i.e. NC302) which is used by the community college staff to perform all registration functions.  

 

TITLE OF THE CONTACT PERSON:  Information and Referral Specialist

				

ADDRESS:	56 MSS/MSF

		7282 North 137th Avenue

		Luke AFB, AZ  85309-1520

          

TELEPHONE:  DSN 896-6362; COMM:  (602) 856-6362

            

FAX:  DSN:  896-3089; COMM:  (602) 856-3089          



OTHER PARTICIPATING ORGANIZATIONS:  Family Advocacy and Family Support Center are the primary base participants, however the Outreach Management Team participates and serves as the base OPR for the project.

�PROGRAM NAME:  Growing Together



TARGET AUDIENCE:  Parents and their children 12-24 months.



PURPOSE OF THE PROGRAM:  To give parents an opportunity to talk about child rearing with other parents, spend quality time with their child and give their children an opportunity to learn through play with other children.



PROGRAM DESCRIPTION:  The program duration is six weeks.  Each weekly session lasts two hours and is divided into three parts:

          

PARENT/CHILD PLAY-Parents and children play together.  The room is set up into several play areas.  Each area is supervised by a staff member or trained volunteer.  Parents and children move freely from area to area, playing together.  (Examples of activities include rice box play, toy groceries/shopping carts, large boxes, balls, etc.) Homemade or inexpensive items are used as much as possible to emphasize the “togetherness” of parent and child versus expensive toys.  This is followed by group activities and songs.



EARLY CHILDHOOD EDUCATION-The children play and learn in one room with experienced group leaders while parents go to another room for parent education.



PARENT EDUCATION-While the children are having playtime, an experienced parent educator leads an information/discussion session for parents.  Topics include positive discipline, eating/feeding issues,  developmental stages, innovative ideas for joint parent/child play, etc. 



COMMENTS:  This program is jointly sponsored by Family Advocacy and Family Support Center.  Family Advocacy took the lead but by joining forces with  the Family Support, Family Life Educator, additional manpower (staff and volunteers), space and other resources were made available.



MATERIALS/EQUIPMENT:  Toys, other inexpensive activity items.



TITLE OF THE CONTACT PERSON:  Family Advocacy Outreach Manager or Family Life Educator



ADDRESS:	437 MSS/MSF

		Charleston AFB, SC  29404



TELEPHONE: DSN:  673-4069, COMM:  (803) 566-4406



FAX:  673-5781; COMM:  (803) 566-5781

�PROGRAM NAME:  MOM TO MOM 



TARGET AUDIENCE:  Mother and their children ages birth to 2 years old.  Pregnant women may also attend.



PURPOSE OF THE PROGRAM:  To increase socialization and support and to reduce isolation for “at home” moms.  To provide child development and parenting information in an informal, “self-help” format.  To offer a play/socialization for young children.



PROGRAM DESCRIPTION:  Informal weekly session for mothers and young children.  Mothers can socialize and share parenting stories while children play.  Family Advocacy and Family Support Center staff offer information about parenting through handouts, discussion, etc.



COMMENTS:  The success of  this program is partially due to close cooperation between Family Advocacy and Family Support Center through sharing of planning and resources such as staff.



MATERIALS/EQUIPMENT:  Toys, other inexpensive activity items.



TITLE OF THE CONTACT PERSON:  Family Advocacy Outreach Manager or Family Life Educator



ADDRESS:	437 MSS/MSF

		Charleston AFB, SC 29404



TELEPHONE: DSN: 673-4406; COMM:  (803) 566-4406



FAX:  673-5781; COMM:  (803) 566-5781

�PROGRAM NAME:  Family Services Operation Stork



TARGET AUDIENCE:  Spouses and newborns of E-4 and below



PURPOSE OF THE PROGRAM:  To open the doors of good parenting practices and congratulate new parents by providing information and usable baby items



PROGRAM DESCRIPTION:  Layettes are delivered by volunteers to the obstetrics ward at the base medical center.  Layettes include blankets, quilts, bibs, booties, shirt and pants set, and many other needed items.  Introductory information about the FSC and sound parenting practices for newborns are provided. 



INTENDED RESULTS:  The warm responses from new parents and the demand for the layettes is gratifying.  However, seeing the same new parents at the door of the FSC for more information is the strongest reason for continuing the program



COMMENTS:  Funding for this program is provided through annual donations by the Officer and Enlisted Wives' clubs.  Annually, over 300 layettes are delivered.



MATERIALS/EQUIPMENT:  Yarn, quilt panels, batting, quilt binding, bias tape, fabric, elastic, wash cloths, and ribbons are purchased to make items constructed by volunteers.  T-shirts and announcements are special ordered due to printing.  Parenting booklets are purchased by the Family Support Center.  Other booklets are donated by Heinz Baby Food.  Bath water tester is provided by Family Advocacy.



TITLE OF THE CONTACT PERSON:  Operation Stork Chairman



ADDRESS: 	375 MSS/MSFS

		510 B Street, Bldg. P-40E

		Scott AFB IL 62225-5010



TELEPHONE:  DSN:  576-3616; COMM:  (618) 256-3616



FAX:  DSN:  576-6766; COMM:  (618) 256-6766

�PROGRAM NAME:   Young Moms, Pops and Tots



TARGET AUDIENCE:  Parents and their children



PURPOSE:  To provide parents, sharing the common experience of life with a preschool age children, to support one another.  Children are afforded the opportunity to develop social skills, enhance fine/gross motor skills, and a chance to interact positively with their parents.



PROGRAM DESCRIPTION:  Two FSC volunteers (who are parents of tots) coordinate the program which meets weekly for 1 1/2 hours throughout the school year.  The program coordinators select themes for each meeting.  The agenda includes 45 minutes of free play, followed by a nutritious snack, story-time, arts-n-crafts project, and song-time.  Song-time is particularly enjoyable because children and parents sing with hand gestures together.  We also invite guest speakers to provide professional expertise, and pass out a monthly newsletter published by TOTLINE. 



COMMENTS:  Our program typically draws 15-35 participants (including children).  Parents especially appreciate this program during the long, cold winters that we experience here at Plattsburgh.



MATERIALS/EQUIPMENT:  Lock blocks, soft blocks, rattles, dolls (culturally diverse), dollhouse/furniture, dinosaurs, zoo/farm animals, construction paper, glue, safety scissors, non-toxic crayons, yarn, feathers, wiggle eyes,  preschool activity books, songbooks etc.



ADDRESS:  *Plattsburgh AFB, NY 



*Plattsburgh AFB is closed.  The program concept is noteworthy and, therefore, is included in this publication.



�PROGRAM NAME:  Newborn Infant Layette Program



	TARGET AUDIENCE:  Junior Enlisted Families



PURPOSE OF THE PROGRAM:  To provide new clothing items for first babies born to junior enlisted families



PROGRAM DESCRIPTION:  This is an ACS volunteer supported program funded through donations from social/civic organizations, private citizens and through donations received from the Combined Federal Campaign (CFC).  Funds are used to purchase new items of clothing such as receiving blankets, sleepers, gowns, socks, under-shirts and a "going home outfit.  "Clothing is boxed for either boy or girl babies and are stored at the Newborn Nursery at the post hospital for distribution.



INTENDED RESULTS:  To ensure that each junior enlisted families having their first baby have new clothing to take their child home.



ESTIMATED COST:  Program is accomplished through donations only.  Each layette costs approximately $25.00, average monthly distribution, 15.



COMMENTS:  Extremely favorable.  Highly visible and strong command support is received.



MATERIALS/EQUIPMENT:  Donations only.



TITLE OF CONTACT PERSON:  ACS Outreach Services Coordinator



ADDRESS :	Army Community Service

		ATTN: Outreach Services

		Building 420, Mississippi Avenue

		Fort Polk, LA 71459-6950



TELEPHONE:  DSN:  863-1895/1896; COMM:  (318) 531-1895/1896



FAX:  COMM:  (318) 537-0201



OTHER PARTICIPATING ORGANIZATIONS:  Bayne-Jones Army Community Hospital, Nursery Staff, ACS Volunteers

�PROGRAM NAME:  Army Community Service (ACS) Parent-Child Enrichment Time



	TARGET AUDIENCE:  Junior Enlisted Families



PURPOSE OF THE PROGRAM:  To give parents and children quality creative, social and skill-building activities to enable them to deal with social and economic problems and to enhance the family's ability to deal with stress and crisis.



PROGRAM DESCRIPTION:  Class consists of two groups of mothers and children; the infant and toddler play group and the pre-schooler group.  Some parents are involved in both groups.  Mothers attending the activities participate with the Outreach staff in planning and scheduling activities which are held twice weekly for each group.  Examples of classes/activities include: health, budgeting, parenting, homemaking skills, women effectiveness training, makeup/wardrobe coordination, shopping on a budget, family enrichment seminars, area tours/trips.



INTENDED RESULTS:  To reduce the isolation, stress and frustration which precipitates incidents of abuse, neglect and acts of family violence by linking young military families to training and activities which promote positive attitudes toward military life and encourages personal growth and development of leadership and life skills.  These activities provide an opportunity for young mothers to form friendships and gain support.



ESTIMATED COST:  $500 to $1,000 per year



COMMENTS:  Established in 1984, this program is very successful largely in part because of the entire family's involvement.



MATERIALS/EQUIPMENT:  Resource library of reproducible educational materials suitable for different age groups, craft supplies and toys for play groups which are donated.



TITLE OF CONTACT PERSON:  ACS Outreach Services Coordinator



ADDRESS:	Army Community Service

		ATTN:  Outreach Services

		Building 420, Mississippi Avenue

		Fort Polk, LA 71459-6950



TELEPHONE:  DSN:  863-1895/1896; COMM:  (318) 531-1895/1896



FAX:  COMM:  (318) 537-0201



OTHER PARTICIPATING ORGANIZATIONS:  Community Health Nurse, Louisiana State University Home Economist

�PROGRAM: First Steps Parenting Program



TARGET AUDIENCE: Expectant/new parents and their infants (essentially first termers).



PURPOSE:  First Steps is designed to provide continuing support to expectant/new parents and their infants. First Steps volunteers receive 8-10 hours of comprehensive training, plus monthly in-service training.  Volunteers visit new parents (and make follow up phone calls).



PROGRAM DESCRIPTION:  The First Steps Parenting Program is a free volunteer prevention program of support and information for parents with newborns.  Priority for participation is given to teen mothers, junior enlisted families and parents identified at risk for child abuse.  It is also open to all families who request program support.  Volunteers offer new parents personal support and friendship, while reinforcing positive skills to promote a healthy family, along with information and resources needed to develop quality parenting.  The volunteer serves as a link between family and community resources.  Providing these resources before needs become acute reduces the need for later intervention at greater financial, social and human costs,



INTENDED RESULTS:  Initial results indicate a need to expand recruitment of new parents in need; contacts were made with key community leaders (installation "mayors"), potential referral sources (MTF Social Work Services, etc.).  A need to synchronize the recruitment and training of volunteers and identify new parents became apparent early--to have parents in need with few volunteers or vise versa is unsatisfactory.  Since the program was fully implemented, 35 parents have been assisted by 20 trained volunteer parent aides.  Ten volunteers are currently trained.



ESTIMATED COST:  Volunteer Trainer services and marketing -- $22,505.00 



COST:  The responsibility and supervision of the First Steps Parenting Program belongs to the ACS Family Advocacy Program.  Information and publicity:  Mothers-to-be and young mothers are informed of the First Steps Parenting Program through a brochure available at the OB/GYN and Pediatric Clinic at the MTF.  The First Steps Parenting Program Coordinator also routinely briefs the program at community meetings (such as Expectant Parents Class, Walter Reed, Well Baby Checkups, etc.).  The program is "taking off.”



MATERIALS/EQUIPMENT:  Marketing materials, prevention/education books, videos, cassettes, etc. (normally used within FAP).



TITLE OF CONTACT PERSON:  Social Services Representative



ADDRESS:	Fort George G. Meade

		ATTN:  ANME-PEC-A, Building 3179

		Fort Meade, MD 20755-5078



TELEPHONE:  DSN:  923-5590; COMM:  (301) 677-5590; FAX: .DSN:  923-4901; COMM:  (301) 677-4901

PROGRAM:  Romp and Stomp Play Group



TARGET AUDIENCE:  Parents of any age child(ren) of active duty, or Department of Defense (DoD) civilian employees (essential junior enlisted/first term families participate).



PURPOSE:  Offer parent and child(ren) interaction with other parents and children.  Provide a safe outlet for emotional and physical needs.



PROGRAM DESCRIPTION:  This is a semi-structured group where parents and children come to communicate with others, model other parents/children, etc.  Offers parent and children interaction with other parents and children; and, provides a safe outlet for emotional and physical needs.



INTENDED RESULTS:  Same as above.



ESTIMATED COST:  $4,600.00 for approximately 250-300 hours of program coordination, marketing, and on-site programming.



COMMENTS:  An excellent entrée into the social services support system--for new families.



MATERIALS/EQUIPMENT:  Youth Services Center is used during the Winter and a lakeside recreation area on Fort Meade is used in the Summer. Materials necessary include normal recreation and play equipment--commonly found at YS Centers (toys, sports equipment and crafts materials).



TITLE OF CONTACT PERSON:  Social Services Representative.



ADDRESS:	Fort George G. Meade

		ATTN: ANME-PEC-A

		Building 3179

		Fort Meade, MD 20755-5078



TELEPHONE:  (301) 677-5590



FAX:  DSN:  923-4901; COMM:  (301) 677-4901

�PROGRAM: Mothers Supporting Mothers Group  



TARGET AUDIENCE:  Mothers of any age child(ren) of active duty, or Department of Defense (DoD) civilian employees (essential a first-termer/junior enlisted family member participation).



PURPOSE:  Offers mothers a forum through which to give and receive emotional and practical support and provide a place to meet others.  Act as a referral resource for support groups.



PROGRAM DESCRIPTION:  Conduct educational classes to the group which include parenting skills, communication skills, money wise tips, stress management and anger control.  The Mothers’ Supporting Mothers Group is sponsored by an ACS contract consultant who facilitates the group/classes.  This contractor must have training in group work and have at least one year experience as a group leader/trainer.



INTENDED RESULTS: See as above.



ESTIMATED COST:  $2,753.00 (150 to 200 hours)



COMMENTS:  An excellent training program for identified families on parenting skills, child safety, community resources, budgeting and self improvement.  Group of approximately 15 meet weekly.



MATERIALS/EQUIPMENT:  Teaching materials necessary for each program/class presentation.



TITLE OF CONTACT PERSON:  Social Services Representative.



ADDRESS:	Fort George G. Meade

		ATTN:  ANME -PEC-A

		Building 3179

		Fort Meade, MD 20755-5078



TELEPHONE:  (301) 677-5590



FAX:  DSN:  923-4901; COMM:  (301) 677-4901

�PROGRAM NAME:  Toddlers, Infants, Mothers on the Economy (TIME)



TARGET AUDIENCE:  Families of E-4 and below soldiers stationed in Illesheim, Germany living on the economy.



PURPOSE OF THE PROGRAM:  Assist new/inexperienced mothers by providing education and formula.



PROGRAM DESCRIPTION:  Any E-4 and below soldier living on the economy may apply for the program.  If the soldier meets the financial parameters, he/she is accepted.  The soldier and/or spouse and children attend monthly classes on child rearing, nutrition and/or health.  Those who attend the monthly program are given a week’s supply of formula.  ACS private organizations purchases the formula through donations from community agencies.  



INTENDED RESULTS:  Equip parents with sound child-rearing education and nutritional food for infants.



ESTIMATED COST:  The program is run on donations.



TITLE OF CONTACT PERSON:  Army Community Service Office



ADDRESS:	235th BSB

		Army Community Service

		Unit 28614

		APO AE 09177



TELEPHONE:  DSN:  468-7784



FAX:  0981-96322

�PROGRAMS NAME:  “First Steps"



TARGET AUDIENCE:  Parents of Newborn Babies.



PURPOSE OF THE PROGRAM:  "First Steps" is an early intervention program for the prevention of child abuse.  Its focus is to provide support and information to parents of newborns.  This program falls under the Family Advocacy Program (FAP) and is a joint effort with the Outreach Program. 



PROGRAM DESCRIPTION:  Trained volunteers offer emotional support and distribute printed educational material during a hospital visit and provide follow-up contact with the family.  “First Step” volunteers offer personal support and friendship while enforcing the knowledge and information necessary to develop quality skills for better parenting.  Clients are provided a contact card which advertises the “warm-line” where parents can call for information.



INTENDED RESULTS:  "First Steps" encourages parental self-confidence, helps parents develop realistic expectations of infant capabilities and development and provides a network of community resources from the first moments of parenthood.  By providing the parents with an understanding of infant development, an introduction to parenting skills and a support system, many of the risk factors associated with child abuse are diminished.



ESTIMATED COST:  Approximately $30,000 per year.



COMMENTS:  This is a new project.  Part of the program is the provision of formula on a supplemental basis to low-income families, usually, E-1 through E-4.



MATERIALS/EQUIPMENT:  Printed "First Steps" material ordered from Georgia Council of Child Abuse.  Wicker baskets with educational material.



TITLE OF CONTACT PERSON:  FAP Manager or Outreach Program Manager



ADDRESS:	279th BSB

		Army Community Service

		Unit #27535

		APO AE 09139



TELEPHONE:  DSN:  469-7777



FAX:  DSN:  469-7778



OTHER PARTICIPATING ORGANIZATIONS:  Steering committee representatives:  dispensary, social work service, ACS, Red Cross, Installation Volunteer Coordinator, Child Development.  Also, the local German hospital.

�PROGRAM NAME:  Schweinfurt Healthy Infant Nutrition Education Program (S.H.I.N.E.)



TARGET AUDIENCE:  Young mothers/families who are financially eligible (mostly E-1 through E-4).



PURPOSE OF PROGRAM:  To provide educational information regarding parenting issues and nutrition guideline for infants and toddlers.



PROGRAM DESCRIPTION:  The program is designed to assist families through education and training.  The S.H.I.N.E. program teaches soldiers and their families how to adequately care for their children and to be better prepared to manage their financial affairs.  Education subjects are:  nutrition, home safety, infant and child CPR, child abuse prevention, lead poisoning in children, PCSing with small children, and Well Baby visits.  The program serves children from birth to twelve months of age.



INTENDED RESULTS:  Provide the families with enough educational and parenting information to make well informed decisions about the health and welfare of their child.



ESTIMATED COSTS:  $14,000.00 annually.



COMMENTS:  Clients may apply by bringing a current end of month LES.  A financial budget is then completed.  Attendance at the classes is mandatory.  Failure to comply will result in forfeiture of assistance and program eligibility may be revoked.  Private contributors and fundraising activities are used to provide funds to supply the supplements.  This program is quite successful in this community.  Enrollment is at 58 families, with 90-95 percent attendance at the classes.



MATERIALS/EQUIPMENT:  Participants’ LES, budget statement, personal information sheet, booklets, handouts, formula, cereal, juice, baby scale, growth and development charts.



TITLE OF CONTACT PERSON:  Army Community Service Officer



ADDRESS:	Department of the Army

		280th Base Support Battalion

		Army Community Service

		CMR 457 

		APO AE 09033



TELEPHONE:  DSN 354-6853; COMM:  09721-96-6853



FAX:  COMM:  09721-85880



OTHER PARTICIPATING ORGANIZATIONS:  Community Social Serve agencies and local private organizations in the community.

�PROGRAM NAME:  Mother's Outreach



TARGET AUDIENCE:  Pregnant women and new mothers, especially young, first-time mothers.



PURPOSE OF THE PROGRAM:  To provide educational materials and one-on-one assistance to expectant women and new mothers.



PROGRAM DESCRIPTION:  Program provides a wealth of educational materials and one-on-one assistance from a Mother's Outreach Volunteer if desired.  Assistance is designed to teach and reassure women, especially young first-time mothers who have no family to which they can turn.  Referrals are received from Community Health Nursing, Social Work Services, local hospitals and walk-ins.



INTENDED RESULTS:  During FY94, we assisted approximately 300 women.  Goal is to continue to meet the needs of the community in this area.



ESTIMATED COST:  Educational materials cost about $3,000 a year.  Services are provided almost exclusively by volunteers under the guidance of a program coordinator.



MATERIALS/EQUIPMENT:  Educational materials, books, pamphlets, videotapes.



TITLE OF CONTACT PERSON:  Outreach Coordinator



ADDRESS:	Army Community Service

		4330 Conway Rd

		Fort Drum, NY 13602-5286



TELEPHONE:  DSN:  341-6965; COMM:  (315) 772-6965



FAX:  DSN:  341-6566; COMM:  (315) 772-6566



OTHER PARTICIPATING ORGANIZATIONS:  Community Health Nursing, Social Work Services, local hospitals.

�PROGRAM NAME:  Baby Bundles



TARGET AUDIENCE:  Families of lower-ranking enlisted.



PURPOSE OF THE PROGRAM:  To provide a welcome gift to families of newborns.  The bundle contains clothing (some of which is hand-knitted), a handmade blanket, baby products (shampoo, baby wipes), coupons, literature on child-rearing and disposable diapers.



PROGRAM DESCRIPTION:  Program is run by volunteers under the guidance of the Outreach Program Manager.  Referrals are received from local hospitals, Community Health Nursing and walk-ins.  All items are donated or purchased with donations.  Handmade items are knitted by senior citizen volunteers.



INTENDED RESULTS:  Approximately 400 were given out in FY94.  Virtually all of our eligible population is being reached.



ESTIMATED COST:  There is no cost to the installation except minimal amount of time spent in coordinating program by Outreach Program Manager.  Program is run by volunteers and funded by donations.



MATERIALS/EQUIPMENT:  Baby clothes, yarn, baby toiletries, disposable diapers, literature, coupons, boxes.



TITLE OF CONTACT PERSON:  Outreach Coordinator



ADDRESS:	Army Community Service

		4330 Conway Rd

		Fort Drum, NY 13602-5286



TELEPHONE:  DSN:  341-6965; COMM: (315) 772-6965



FAX:  DSN:  341-6566; COMM:  (315) 772-6566



OTHER PARTICIPATING ORGANIZATIONS:  Community Health Nursing, local hospitals, Commissary, local merchants, Family Support Groups, Officer's Wives Club, Enlisted Spouses Club, Thrift Shop.

�

PROGRAM NAME:  New Parent Support Team (NPST)



TARGET AUDIENCE:  Active duty military families, with prenatal needs or infants to age two.



PURPOSE OF THE PROGRAM:  To prevent child abuse and neglect by targeting high risk families and providing referrals/resources to meet their needs.



PROGRAM DESCRIPTION:  Modeled after the Hawaii Healthy Start Program, the Navy has funded NPST throughout the world at various bases.  Each NPST Program is a little different meeting the needs of a particular base.  The NPST at Great Lakes is headed by a Community Health Nurse, GS-11 and has a Social Service Representative, GS-9 and a Social Service Assistant, GS-5(secretary/home visitor) as team members.  This program takes place primarily in the clients' home and is voluntary in regards to client participation.  The team utilizes a screening tool, family stress checklist, NCAST and observation to determine whether or not the family is at risk, informational packets on prenatal or baby care are provided to each family.  Samples/ coupons are also utilized when available.  Appropriate resources, military and civilian, are accessed to provide the best services for the families.  Families can be visited as often as necessary with a minimum of one visit/contact per month to be maintained as an active case.  An Infant and Toddler Stimulus Program was developed to meet weekly to provide information regarding growth and development as well as provide mothers with a support group.  Parenting classes and Toy workshops are among those classes offered to parents on an ongoing basis.  A library of materials is maintained for those individuals who wish information or assistance on a particular subject.  Families have found this to be an important link when they are so far from their own families.



MATERIALS/EQUIPMENT:  Storage capabilities for printed materials, toys for Stimulus groups, resources for printed materials, transportation to homes.



TITLE OF CONTACT:  Supervisory Community Health Nurse



ADDRESS:	Family Service Center

		2700 Sheridan Road, Bldg. 42

		Great Lakes, IL 60088



TELEPHONE:  COMM:  (708) 688 3603



FAX:  COMM:  (708) 688-2827

�PROGRAM NAME:  Welcome Baby



TARGET AUDIENCE:  Active duty military (El to E5).  Especially those at RTC, ATD/SSC and those under 18 years of age.



PURPOSE OF PROGRAM:  To assist families in parenting skills, locating resources and to lower the incidence of child abuse and neglect.



PROGRAM DESCRIPTION:  The Welcome Baby Program was a contracted out program.  The Lake County Health Department Nursing Services Division won the contract of service and hired Navy wives as welcome Baby Coordinators.  An Early Childhood Educator was utilized as the first two coordinators and an LPN the last.  The program began with 10 hours weekly for the coordinator and there were four volunteers.  The coordinator screened new families at the hospital, recruited and trained volunteers, and obtained materials for use in the program. Information packets regarding baby care, nutrition, growth and development, and safety issues were provided to the families as well as samples from various manufacturers.  At its peak, this program had 15 volunteers and a coordinator who worked 16 hours per week. The number of families visited averaged 25-35 each month.  Home visitors were reimbursed $5.00 ($3.50 was used at the start) per visit in the last year, to cover costs for child care, mileage, and phone calls.  Male volunteers were found to be extremely helpful in working with young dads.



MATERIALS AND EQUIPMENT:  File cabinet for storage, resource materials, samples, phone, and desk chair.



TITLE OF CONTACT PERSON:  Deputy Director



ADDRESS:	Family Service Center

		2700 Sheridan Road, Bldg. 42

		Great Lakes, IL 60088



TELEPHONE:  COMM:  (708) 688 3603



FAX:  COMM:  (708) 688-2827

�PROGRAM NAME:  Marine New Parent Support Program (MNPSP) (Contract program through Children's Hospital and Health Center of San Diego, California).



TARGET AUDIENCE:  Marine families who are expecting a baby or have at least one child under the age of six.



PURPOSE OF PROGRAM:  To provide prevention and/or intervention of child abuse by strengthening parenting skills and support networks for Marine Corps families with young children.



PROGRAM DESCRIPTION:  This program is designed to help support Marine families with young children to be more effective parents.  The program has three levels of service depending on the family.  Level I is primary prevention; three nursing visits are offered to pregnant moms; one prior to birth, one in the hospital, and a follow-up visit postpartum.  Level II services are provided to families with more risk factors (e.g., multiple children, deployed spouses, financial problems, no local support, marital problems) but no known instances of spouse or child abuse/neglect with the focus being on the prevention of child abuse.  These families are offered home visits at the rate of approximately one per week.  A nurse or social worker will go in the home and provide supportive counseling to these families, work on parenting issues (e.g., behavior modification, appropriate discipline, or child development), help develop some support networks, or provide community linkups.  Level III services are offered to families with known incidents of child abuse or neglect or spouse abuse.  The services are similar to level II only the focus of this level is preventing the recurrence of the abuse by the use of supportive counseling.  Participants of all levels are also offered classes.  There is a six week infant class whose focus is the first year of life and is intended for first-time parents.  Also offered is an 18-week parenting class whose focus is on the first six years of life.  Presently MNPSP also offers a quarterly evening four week parenting seminar.



ESTIMATED COST:  Free to participants.



COMMENTS:  By providing the families with in-home services as well as classes, this removes the need for clients to go to an appointment.  Seeing the clients in-home interacting with their children provides some insights typically unavailable in a traditional office environment.  By providing basic prevention and strengthening of families and parenting abilities, Marines are better able to do their jobs without having to be distracted by family problems.  Though not specifically aimed at first termers, due to the requirements (having one child under the age of six) many MNPSP families are first termers.



TITLE OF CONTACT PERSON:  Program Assistant at Cherry Point, NC or Project Director at Camp Lejeune, NC (main base for geographical area).



ADDRESS:	MNPSP

		Family Service Center

		PSC Box 8022

		Cherry Point, NC 28533-0022



TELEPHONE:  COMM:  (919) 466-3651; FAX:  COMM:  (919) 466-5707

PROGRAM NAME:  Take Time



TARGET AUDIENCE:  Parents of children of any age.



PURPOSE OF THE PROGRAM:  To provide parents with skills, knowledge and exercises in raising their children effectively



PROGRAM DESCRIPTION:  Customers are invited to bring their lunches to this "work-site" parenting course.  The program is designed to teach "good people how to become great parents."  The program is designed to provide the most current information and skills on dealing with day- to-day parenting situations.



INTENDED RESULTS:  Objective is to offer a class at the work site so parents could avoid being taken away from their children in the evenings or weekends.  The employing organization (in our case the Navy) benefits by having employees who can be more productive because the family stresses from failed parenting are abated.



ESTIMATED COST:  Staffing (GS-11/2) - $399; materials (varies w/registration.) $ 6/per student



COMMENTS:  "Very helpful," "much needed."



MATERIALS/EQUIPMENT:  Handouts depicting topics progression.



TITLE OF CONTACT PERSON:  Family Service Center



ADDRESS::	Bangor FSC 

		NSB Bangor,

		2901 Barbel St. 

		Silverdale, WA 98315-5000



TELEPHONE:  DSN:  744-4115; COMM:  (206) 396-4115



FAX:  DSN:  744-4115; COMM:  (206) 396-6310



OTHER PARTICIPATING ORGANIZATIONS:



�PROGRAM NAME:  Parenting 2 - 12 Year Olds



TARGET AUDIENCE:  Parents of 2 to 12 year old children.



PURPOSE OF THE PROGRAM:  To educate personnel in the most effective methods of raising their children.



PROGRAM DESCRIPTION:  This class provides parents training in all the behavior skills necessary to encourage children to become positive members of their families and their communities.



INTENDED RESULTS:  To increase the skills of parents so they suffer less frustration and confusion over their children's behavior and are then able to concentrate more on their jobs.



ESTIMATED COST:  Parent guidebooks (# varies) - $11.95 per; FSC staff (GS 11/2) - $399; video - $295; and handouts (varies) - $2 per.



COMMENTS:  "We really need to know this information."



MATERIALS/EQUIPMENT:  Parent guidebooks, overhead and flimsies, video, VCR and TV, VAP board and pens, name tags, handouts



TITLE OF CONTACT PERSON:  Family Service Center



ADDRESS:	Bangor FSC

		NSB Bangor

		2901 Barbel St.

		Silverdale, WA 98315-5000



TELEPHONE:  DSN:  744-4115; COMM:  (206) 396-4115



FAX:  DSN:  744-6310; COMM:  (206) 396-6310



OTHER PARTICIPATING ORGANIZATIONS:  Chapel.

�PROGRAM NAME:  Baby Boot Camp



TARGET AUDIENCE:  Military first-time parents in their third trimester or parents with a newborn; also for parents at risk.



PURPOSE OF THE PROGRAM:  To provide new parents with skills that will enhance their nurturing ability and build confidence in the job of parenting.



PROGRAM DESCRIPTION:  This program is designed to provide information on the basics of baby care such as bathing, feeding and dressing an infant.  The importance of immunization, when to call the doctor and safety issues are discussed.



INTENDED RESULTS:  The past fiscal year reached 10 families who now have healthy infants.



ESTIMATED COSTS:  Minimal



COMMENTS:  Young military families often do not have the resources of having local extended family members to help them prepare for a new baby.  This program fills in the gap and boosts their confidence.



MATERIALS/EQUIPMENT:  Baby Basics (6689-4) Video; assorted parenting material from the County Extension Office, local hospitals and health centers.



TITLE OF CONTACT PERSON:  Education Specialist



ADDRESS:	Navy Family Service Center

		Naval Station Pascagoula (Code 03) 

		Pascagoula, MS 39567-5000



TELEPHONE:  COMM:  (601) 497-4281



FAX:  COMM:  (60l) 497-9529



OTHER PARTICIPATING ORGANIZATIONS:  Branch Medical Clinic, County Extension Office and local hospitals.

�PROGRAM NAME:  Active Parenting - for Parents with 2 to 12 year old children.



TARGET AUDIENCE:  Military families with children and at risk families.



PURPOSE OF THE PROGRAM:  To teach a method of parenting and problem solving that will help prepare children to courageously meet their challenges in life.



PROGRAM DESCRIPTION:  This program is a six week video based instruction.  A leader introduces new material and encourages discussion and feedback.  Each week participants are given family enrichment activities to do and report on the following week.



INTENDED RESULTS:  Ten families have benefited from this program.



ESTIMATED COST:  One time purchase of the program:  $375.00



COMMENTS:  This program provides families with a workable framework with which to base their parenting.



MATERIALS/EQUIPMENT:  Active Parenting Workbooks, Leadership guide and video; various parenting handouts.



TITLE OF CONTACT PERSON:  Education Specialist



ADDRESS:	Navy Family Service Center

		Naval Station Pascagoula (Code 03) 

		Pascagoula, MS 39567-5000



TELEPHONE:  COMM:  (601) 497-4281



FAX:  COMM:  (60l) 497-9529



OTHER PARTICIPATING ORGANIZATIONS:  Branch Medical Clinic, County Extension Office and local hospitals.

�PROGRAM NAME:  Parent-to-Parent Program



TARGET AUDIENCE:  Military members, spouses and children.



PURPOSE OF THE PROGRAM:  To provide support and information to our families who may be having some problems or uncertainties with parenting. 



PROGRAM DESCRIPTION:  This program is designed to improve the quality of parent-child interaction and support the personal development and self-esteem of the parent, as well as

encouraging the wise use of community resources. 



INTENDED RESULTS:  To reduce the number cases and reoccurrence of child abuse and/or neglect among military families. 



COMMENTS:  Parent-to-Parent program enables families to realize there is help.  It even helps those without transportation. 



MATERIALS/EQUIPMENT:  Volunteers, car, availability of resources, appropriate handouts 



TITLE OF CONTACT PERSON:  Coordinator



ADDRESS:	Family Service Center

		Building 42

		2701 Sheridan Road

		Great Lakes, IL 60088 



TELEPHONE:  COMM:  (708) 688-3603 Ext. 429



OTHER PARTICIPATING ORGANIZATIONS:  Lake County Health Department

�PROGRAM NAME:  Prime Time for Preschoolers



TARGET AUDIENCE:  Family members with children 2 - 5 years old.



PURPOSE OF THE PROGRAM:  To prevent child abuse.



PROGRAM DESCRIPTION:  Parents and children meet one hour per week to spend quality time together.  The program has a weekly theme which includes singing, storytelling/reading, and arts & crafts (which incorporates fine motor skills, math, and science).  Volunteers assist the Child Development Specialist in providing this series.



INTENDED RESULTS:  To reduce the risk of child abuse by:  modeling age-appropriate discipline techniques; providing time for parents to interact with other parents (reducing isolation); teaching the children to interact in a group (social skills); providing parents with activities that can be done at home; and providing information on other programs and resources



ESTIMATED COSTS:  Cost to participants - $0



COMMENTS:  Due to the popularity of the program, we are now offering it three times a week. The participants choose one day a week to attend.



MATERIALS/EQUIPMENT:  Basic arts and crafts supplies, a space/room appropriate for 2-5 year olds.



TITLE OF CONTACT PERSON:  Child Development Specialist



ADDRESS:	Navy Family Service Center

		Naval Submarine Base, Box 93

		Groton, CT 06349-5093



TELEPHONE:  COMM:  (203) 449-2792



FAX:  COMM:  (203) 449-4695



OTHER PARTICIPATING ORGANIZATIONS:  We use the preschool room at the Navy Chapel. Guest speakers come from the base fire and dental departments.



�PROGRAM NAME:  Nurse Educator Position



TARGET AUDIENCE:  Military families of the child bearing years; prenatal clients, clients with newborns and babies up to the first year of life (many of whom are first time parents, non-native English speaking, and are junior service member sponsored).



PURPOSE:  The purpose of the Nurse Educator position is two fold.  To establish pro-active parenting and community awareness programs which aid in the prevention of child abuse and neglect; and to act as an advocate of support for the isolated overseas families.



PROGRAM DESCRIPTION:  The Nurse Educator conducts in-home and classroom education for the target audience, as stated, who are identified through collaboration with area commands, ombudsmen, Branch Medical Clinic and the Family Advocacy Representative.  By reaching all of these military families, the Nurse Educator assesses which of those are in need of further education and visitation.  This ultimately aids in the prevention of child abuse and neglect.  Education topics consist of parenting skills, home economics, nutrition, child growth and development and childbirth education.  The Nurse Educator maintains documentation of client contacts and develops program lesson plans for community education.



INTENDED RESULTS:  It is intended that the Nurse Educator Position will aid in the prevention of child abuse and neglect as well as interrupt abuse and neglect via parental education.  The target audience reached through this program will benefit via healthier family relationships and thus the U.S. Navy will benefit evidenced by better job performance and retention.  In the overseas duty station, such as Sasebo, many young parents are without support of extended family members which increases stress.  Further stress is experienced by expectant families seeking prenatal health care at Japanese medical facilities necessitated by Sasebo being isolated from in-patient military health care facilities.  Japanese medical practices are culturally different from American practices. Support and education by the Nurse Educator will reduce stress and increase preparation for a positive birth and bonding experience.  Although some expectant parents choose to MEDEVAC to alternate in-patient OB-GYN military medical facilities in Yokota or Yokosuka for labor and delivery, this is not without worry since many parents giving birth leave other very young children for up to three weeks.  This disruption in the family causes increase stress and decrease of job performance by the service junior military service member.  The Nurse Educator role is one of new parent support and will aid the family during this stressful adjustment period.



ESTIMATED COSTS:  Personnel salary, training TAD, and materials/equipment from below.



COMMENTS:  These services are not duplicated elsewhere on base or in the community of Sasebo, Japan.  There were approximately 240 live births to military stationed in Sasebo, Japan over the past 12 months.



MATERIALS/EQUIPMENT:  Salary for Nurse Educator, TAD training, flip charts, videos, professional texts, lap top computer with printing capabilities, television, VCR and handouts.



TITLE OF CONTACT PERSON:  Nurse Educator



ADDRESS:	Commander, U.S. Fleet Activities

		Navy Family Service Center

		PSC 476 Box 62

		FPO AP 96322-1114



TELEPHONE:  DSN:  252-3604; COMM:  81-0956-24-6111 Ext 3604



 FAX:  DSN:  252-3653; COMM:  81-0956-24-6111 Ext 3604





�PROGRAM NAME:  Mommy and Me



TARGET AUDIENCE:  Mothers and their babies.



PURPOSE OF PROGRAM:  To educate and support young parents in the basics of quality infant care and to provide extended opportunities for young mothers to bond and socialize successfully with their babies. An auxiliary purpose is to identify parents under stress and to provide appropriate support.



PROGRAM DESCRIPTION:  Mother's and their infant children up to 18 months participate in a workshop which takes place in the Aerobics Room of the Hario Village Gym (padded floors and surfaces provide safety in case of falls and tumbles).  They participate in guided play and developmentally appropriate exercise.  Mothers receive educational support in the areas of child growth and development, nutrition and healthy eating habits, home safety, no-cost baby-sitting cooperatives and positive parenting.



INTENDED RESULTS:  All new parents, including first-term military parents, will enter this program and be identified to receive further services, if appropriate.



ESTIMATED COST:  Tape Player and Tapes approximately $100.00.  Additional play equipment as appropriate.



COMMENTS:  This program provides needed help for young parents who are separated from traditional support systems, especially while overseas in a foreign environment.  The stresses of parenthood in such an environment may jeopardize the active duty member's service performance and/or desire to continue in a military career.  The activities and information presented in this workshop may decrease some of this stress for those new to the military.  In addition, this program will provide an introduction to additional support services which are available to young parents.



MATERIALS/EQUIPMENT:  Padded floor, tumbling mats, charts, posters and other audio-visual aids, pamphlets, balls, tape player and tapes.



TITLE OF CONTACT PERSON:  Nurse Educator or Social Service Representative



ADDRESS:	Commander, U.S. Fleet Activities

		Navy Family Service Center

		PSC 476 Box 62

		FPO AP 96322-1114



TELEPHONE:  DSN:  252-3604; COMM:  81-0956-24-6111 Ext 3604



FAX:  DSN:  252-3653; COMM:  81-0956-24-6111 Ext 3604



OTHER PARTICIPATING ORGANIZATIONS:  Morale, Welfare and Recreation.

�PROGRAM NAME:  Toddler Time



TARGET AUDIENCE:  Young families with children ages 15 months to three years (walking independently, not yet in pre-school).  This population includes a significant number of first-term military and/or first-term spouses.



PURPOSE OF PROGRAM:  To provide opportunities for young mothers to socialize with their children and the parents and children of other young families, relieving isolation while offering a guided and lightly structured environment with developmentally appropriate play and large-muscle movement.  An auxiliary purpose is to identify those with additional needs, including the needs of first-term military families.



PROGRAM DESCRIPTION:  Toddler time is a lightly structured play environment.  Parents and children meet weekly, following a predictable format that includes warm-up, movement to music, finger-plays, simple songs, large muscle exercises in a fun format ending with relaxation and quiet time. A group leader is usually present to monitor activities and administer the program.  Guest contributors may include various professionals with specific expertise in certain areas on an occasional basis.  The activity changes and supplemental services arise from the needs and wishes of the participating members.  Parents are encouraged to take control of the group and the professional facilitators are resources only.



INTENDED RESULTS:  Those needing additional services as well as those who are potential abusers would be identified and matched with appropriate programs.



ESTIMATED COST:  Initial outlay for tape player and tapes is approximately $100.00.  Additional basic play materials are appropriate, approximately $500.00.



COMMENTS:  Overseas living presents unusual stresses for young families who are separated from traditional support systems.  Isolation and withdrawal are common responses of parents.  Toddler time provides a weekly opportunity for both parents and children to play and socialize.



MATERIAL/EQUIPMENT:  Tape player, cassette tapes, balls, tumbling mats, teacher-made games and activities, parachute, safe objects for obstacle courses such as foam blocks, bean-bag chairs, etc.



TITLE OF CONTACT PERSON:  Nurse Educator or Social Service Representative



ADDRESS:	Commander, U.S. Fleet Activities

		Navy Family Service Center

		PSC 476 Box 62

		FPO AP 96322-1114



TELEPHONE:  DSN:  252-3604; COMM:  81-0956-24-6111 Ext 3604



FAX:  DSN:  252-3653; COMM:  81-0956-24-6111 Ext 3604



OTHER PARTICIPATING ORGANIZATIONS:  Morale, Welfare and Recreation Department.

�PROGRAM NAME:  New Parent Support Team (NPST)



TARGET AUDIENCE:  Every expectant and new military parent in the area.



PURPOSE OF THE PROGRAM:  To support expectant and new parents through their transition to parenthood by education, assistance and referral with the purpose of reducing or eliminating the incidents of child abuse.



PROGRAM DESCRIPTION:  Participation in New Parent Support Team (NPST) programs and services is voluntary.  A home visitation component is designed to emphasize client-focused and family-directed interventions through educational and supportive methods.  The following programs are also offered:  Expectant Parents, Preparation for Baby, and Parent/Child Interaction. We have also recently formed a "Nursing Mothers Support Group."



INTENDED RESULTS:  A healthy pregnancy for the mother and an on-time, healthy arrival of the baby; personal growth and positive change in parenting skills; an increased understanding of health-related and lifestyle issues; development of and access to informal and formal social supports and military/civilian community resource links for expectant and new parents; zero Family Advocacy Program referrals for child abuse or neglect for NPST participants; up-to-date immunizations for all NPST children and parents; and reduction in the risk factors on the "Family Stress Checklist."



ESTIMATED COST:  No cost to participants.  Annual cost to Navy Family Service Center is approximately $100,000 for three person team, plus $2,000 - 5,000 for educational supplies and training materials.



COMMENTS:  The demand in our area far exceeds our ability to serve.  This service is especially helpful for first termers who are expecting their first child and are stationed far away from their hometown.  Combined with geographical distance, they often experience financial stress on their modest pay, and the military member is often deployed during the pregnancy and/or infancy of the child.  We began our NPST based on the Navy-Marine Corps Relief Society's Visiting Nurse's finding that submariners' babies were lighter in weight and earlier in arrival than their civilian peers.



MATERIALS/EQUIPMENT:  NCAST manuals and forms; Infant Child Monitoring Questionnaires; CAP manual and forms; PAT curriculum; age-appropriate toys; educational and informational materials for parents; baby scale; and child-safe area for group meetings.



TITLE OF CONTACT PERSON:  New Parent Support Team Coordinator



ADDRESS:	Navy Family Service Center

		Naval Submarine Base, Box 93

		Groton, CT 06349-5093



TELEPHONE:  COMM:  (203) 449-3383; FAX:  COMM:  (203) 449-4695



OTHER PARTICIPATING ORGANIZATIONS:  UCONN Cooperative Extension Service, Navy-Marine Corps Relief Society, and TVCCA-WIC.

�PROGRAM NAME:  Parenting Young Children



TARGET AUDIENCE:  Military families who have children between birth and 5 years, specifically new parents.



PURPOSE OF THE PROGRAM:  To provide education/training for parents with the goal of enhancement of skills.



PROGRAM DESCRIPTION:  The program is designed to give parents the opportunity to examine the long-term goals of parenting.  Parents will be given information on how young children think, feel, and act.  Parents will learn skills which will increase their enjoyment and effectiveness as a parent.  Skills learned will assist in the development of the child’s self-esteem and confidence.  The program also provides support for parents.



INTENDED RESULTS:  Ninety percent of parents participating in the program will voice an understanding of the principles and skills presented.



ESTIMATED COST:  $300.00



COMMENTS:  The principles and skills in Parenting Young Children can help parents feel more confident in their parenting roles.  With education/training, the risk of child maltreatment is greatly reduced.



MATERIALS/EQUIPMENT:  Participants’ books, video, VCR, handouts as appropriate, note pads, pens.



TITLE OF CONTACT PERSON:  Family Counselor



ADDRESS:	Family Service Center

		NAS Whiting Field

		7511 USS Enterprize

		Milton, FL 32470-6013



TELEPHONE:  COMM:  (904) 623-7177



FAX:  COMM:  (904) 623-7735



OTHER PARTICIPATING ORGANIZATIONS:  None.



�PROGRAM NAME:  Thinkfirst-Child Safety Restraint Seats



TARGET AUDIENCE:  Pregnant women or young women with a child 3 years old or younger.  Clients must meet the financial guidelines of the Women’s, Infants, and Children (WIC) program and Improved Pregnancy Outcome Program (IPOP).  Clients must be receiving state assistance, or documented as being low income.



PURPOSE OF THE PROGRAM:  A county-wide project for 600 safety-seat distribution to economically disadvantaged families.  A car seat training workshop for community volunteers and agency personnel who will conduct the classes.  Development of a mandatory education component for recipients of the child safety seats.  A media and public relations campaign to advertise the program to the community and to the target population



PROGRAM DESCRIPTION:  Identify clients who are eligible and who need a child safety seat.  Distribute applications and document financial eligibility by signing off on the application.  After client completes the release and the pledge card, check for accuracy, it is vitally important the clients HRS (WIC, IPOP, Medicaid, AFDC etc.) number is recorded on the pledge card.  Make sure that mill forms are filled out front and back.  Record the receipt number on the sticker and pledge card.  If a client is receiving more than one seat, give a receipt and a sticker for each seat.  Record the numbers for each seat on the pledge car in the appropriate place.  Collect the release form, the pledge card, the application and $5.00 (local county charge).  Give the client numbered receipt for access to the class.  Have the client sign the receipt, this signature will be verified at the class.  If you know the time of the class, tell the client; otherwise, you may choose to call or send a post card to notify the client of the class.  



INTENDED RESULTS:  To provide disadvantaged families with child safety restraint seats, proper training, and use of safety seats for protecting their children in case of an accident.



ESTIMATED COST:  None.



COMMENTS:  Parents who bring children to the class.  It can get noisy.  Anticipate with the materials for their pleasure.  Parents who give their receipt to another person for a seat.  You might want to require signatures for the seat.



MATERIALS/EQUIPMENT:  Video, instruction manuals, handouts, TV, VCR.



TITLE OF CONTACT PERSON:  Financial Counselor



ADDRESS:	Family Service Center

		NAS Whiting Field

		7511 USS Enterprize

		Milton, FL 32470-6013



TELEPHONE:  COMM:  (904) 623-7177



FAX:  COMM:  (904) 623-7735



OTHER PARTICIPATING ORGANIZATIONS:  None

 PROGRAM NAME:  Raising Children In Troubled Times



TARGET AUDIENCE:  Military families who have children between the ages of 5 and 17.



PURPOSE OF THE PROGRAM:  To help parents overcome the many obstacles to raising and supervising their children.



PROGRAM DESCRIPTION:  The program is a television series designed to help parents who are overwhelmed with the job of parenting.  It is designed to help any parent, especially those with difficult, strong-willed children.  Parents will be given the strength and knowledge to take charge in their homes and to get children to do things they are told to do on their own without having to be reminded.



INTENDED RESULTS:  Ninety percent of parents participating in the program will voice an understanding of the concepts and techniques presented.



ESTIMATED COST:  $300.00



COMMENTS:  The program consists of a series of 15 videos.  Each video has several vignettes which depict problems or issues (e.g., drugs, peers, curfews and whereabouts, arguing, temper tantrums, sex, etc.) families face with their children.



MATERIALS/EQUIPMENT:  Video, VCR, note pads, pencils.



TITLE OF CONTACT PERSON:  Family Counselor



ADDRESS:	Family Service Center

		NAS Whiting Field

		7511 USS Enterprize

		Milton, FL 32470-6013



TELEPHONE:  COMM:  (904) 623-7177



FAX:  COMM:  (904) 623-7735



OTHER PARTICIPATING ORGANIZATIONS:  None

�PROGRAM NAME:  Parenting Classes (0-5 year-old children)



TARGET AUDIENCE:  Generally young, inexperienced parents.



PURPOSE OF THE PROGRAM:  To teach parenting skills and promote a healthy family lifestyle.



PROGRAM DESCRIPTION:  It is a 10-hour program taught by the Family Life Chaplain and/or a Family Advocacy Education Specialist.  Most attendees are mandatory referrals (those having been identified as having family problems); however, voluntary sign-ups are encouraged and recruited.



INTENDED RESULTS:  Approximately 80% of attendees are mandatory referrals.  Goal is to substantially increase the number of voluntary attendees.



ESTIMATED COST:  In addition to labor cost of instructor, course materials cost about $10 per participant.



MATERIALS/EQUIPMENT:  Includes instruction books, videos, overhead projector and screen, and flip chart.



TITLE OF CONTACT PERSON:  Family Life Chaplain and FAP Manager



ADDRESS:	Army Community Service

		4330 Conway Rd.

		Fort Drum, NY 13602-5286



TELEPHONE:  DSN:  341-6929; COMM:  (315) 772-6929



FAX:  DSN:  341-6566; COMM:  (315) 772-6566



OTHER PARTICIPATING ORGANIZATIONS:  Community Mental Health, Social Work Services.

�PROGRAM NAME:  Family Fun Run/Walk



TARGET AUDIENCE:  All service members and family members.



PURPOSE OF THE PROGRAM:  To increase awareness of the fun that can be had in participating in healthy events.  To offer a health activity the whole family can enjoy together.



PROGRAM DESCRIPTION:  Produce a 5K (and other shorter distances) fun run/walk.  Provide the FSC puppet show with a wellness scripted specifically for the puppet show target age group.  Provide light food and beverage conducive to healthy liquid intake before and following an aerobic intense activity and conducive to encouraging socialization.  To provide awards for participation is emphasized more heavily than winning and going fast.  To provide a very attractive and fun atmosphere for a mixed ages and family oriented gathering.



INTENDED RESULTS:  To increase family bonding and physical and mental and emotional wellness which all result in a more productive service member.



ESTIMATED COST:  Race supplies (vary with #) - $9 per; Clowns - $300; FSC staffing (puppet show, race coordination, administration and preparation) - $979; games supplies - $100; and refreshments (varies) - $2 per.



COMMENTS:  “We didn't care how long it took, it was such a great walk.”  “I've never done a race like this before and it was really fun.”  “I really enjoy the time I spent talking to my daughter while we walked.”



MATERIALS/EQUIPMENT:  Runner’s numbers, starter gun, course marker chalk, trophies, tee shirts, start/finish banners, balloons, camera and film, participation awards, games supplies, puppets and stage and sound system, thermoses, picnic tables, registrations forms.



TITLE OF CONTACT PERSON:  Family Service Center



ADDRESS:	Bangor FSC

		NSB Bangor

		2901 Barbel St.

		Silverdale, WA 98315-5000



TELEPHONE:  DSN:  744-4115; COMM:  (206) 396-4115



FAX:  DSN:  744-6310; COMM:  (206) 396-6310



OTHER PARTICIPATING ORGANIZATIONS:  Wives Club or Service Clubs and Sponsors, Security, Medical, Newspaper Support, KF Credit Union

�PROGRAM NAME:  Active Duty Personnel Pregnancy Class 



TARGET AUDIENCE:  Active duty personnel.



PURPOSE OF THE PROGRAM:  To satisfy the Navy' s requirements for counseling active duty personnel with confirmed pregnancies.



PROGRAM DESCRIPTION:  The class covers military requirements, child care information, single parenting, pre- and post-natal care of the infant and the mother, infant and child CPR, safe exercising and family advocacy information.



INTENDED RESULTS:  Present a forum for education, and questions and answers.



ESTIMATED COST:  None.



COMMENTS:  Class size is limited to 15; also open to family members.  One three-day session held quarterly.



MATERIALS/EQUIPMENT:  Handouts



TITLE OF CONTACT PERSON:  Volunteer Coordinator



ADDRESS:	Family Service Center

		Bldg. 1576, P.O. Box 280042

		Mayport, FL 32228-0042



TELEPHONE:  COMM:  (904) 270-6600 



FAX:  COMM:  (904) 270-5094



OTHER PARTICIPATING ORGANIZATIONS:  HRS (WIC), Personnel Support Detachment, MILPERS, American Red Cross, Branch Medical, MWR (Child Care), Family Advocacy.
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PROGRAM NAME:  First Termers' Marriage Enrichment Workshop



TARGET AUDIENCE:  First term military members and their spouses.



PURPOSE OF PROGRAM:  To provide skills for first term military members and their spouses for handling stress during deployment, and to build a good foundation for marriage.



PROGRAM DESCRIPTION:  This program is designed to give military members and their spouses basic tools for handling stress during their first deployment or separation.  It is also intended to help them build a solid foundation in their relationships.  Participants have the opportunity to interact in small group discussions and view the film, "Hidden Key to a Loving Relationship."  Topics discussed in small groups are:  Commitment, Caring, Communicating, and Conflict Resolution.  Participants have the opportunity to do some role playing in conflict resolution for problem solving.  Finally, participants leave realizing their obligations and responsibilities to a marriage and that they can have a positive experience with their first deployment and separation.



INTENDED RESULTS:  Increased knowledge of information that will assist couples with the stressors inherent in the military lifestyle with an emphasis on first time deployment.  Training provides tools for improving communication skills, building trust and values clarification.  Class discussions enable couples to practice new skills, explore feelings and meet other couples that share similar challenges.  The training allows both partners to understand how the Marine Corps mission affects them and how they can turn this into a positive experience.  An additional benefit is to show these young Marines/Sailors and their wives that the military takes a sincere interest in their well being and is willing to assist them with the many challenges of life in the military.



ESTIMATED COSTS:  $1,000.00, this amount covers supplies, salaries, and film.



COMMENTS:  First term military members and spouses greatly benefit from this workshop. Individuals have better communication skills and trust within the relationship; they have fewer projected negative incidents during the deployment.



MATERIALS/EQUIPMENT:  Child care chits, name tags, yellow pads, pencils, magic markers, flip chart, TV/VCR, and "Hidden Key to a Loving relationship."



TITLE OF CONTACT PERSON:  Family Readiness Program Coordinator



ADDRESS:	Family Service Center

		Marine Corps Base

		PSC Box 20004

		Camp Lejeune, NC 28542-0004



TELEPHONE:  DSN:  484-5927 ext. 109; COMM:  (910) 451-5927 ext. 109



FAX:  COMM:  (910) 451-5880



OTHER PARTICIPATING ORGANIZATIONS:  Chaplains' Corps, Naval Hospital Social Worker, Unit Commander.

PROGRAM NAME:  Marriage Preparation Workshop



TARGET AUDIENCE:  Marines, Sailors and their fiancées who are about to marry, or those military couples who have been married for less than two years.



PURPOSE OF PROGRAM:  The mission of the two-day program is to educate young military members and their fiancées/spouses about "everyday" married life through the use of proactive educational classes.



PROGRAM DESCRIPTION:  This program will provide information about interpersonal communication, medical, parenting, legal, financial, and moral responsibilities of marriage for personnel preparing to marry and those recently married.  The workshop also fulfills the requirements of most religious bodies for thorough premarital counseling of candidates for marriage.  (This does meet the pre-Cana requirement of the Roman Catholic Church.)



INTENDED RESULTS:  To enlighten young Marines, Sailors, and their spouses about marriage; present common misconceptions regarding the event; how to make a marriage grow; and where to seek help through a variety of on and off-base agencies.



ESTIMATED COST:  $700.00, covers supplies, salaries, and films.



COMMENTS:  First term military members and their spouses greatly benefit from this workshop because of its preventive nature.  Many couples voice the opinion that ALL Marines and Sailors should attend this workshop.  On-the-other hand, some couples have postponed weddings because of the eye-opening comments made during the workshops.  Couples also benefit from other comments made by students in the workshop who may already be married.



MATERIALS/EQUIPMENT:  Marriage Preparation Packet from Family Service Center includes:  agenda, evaluation sheets and various handouts, pertaining to each of the presentations throughout the two days, sign-in sheets and child care sign in sheets.  Tables and chairs, white board and markers, overhead projector, TV and VCR, microphone, certificates of completion for attendees, and coordinator's name and telephone for future reference.



TITLE OF CONTACT PERSON:  Military Support Coordinator



ADDRESS:	Family Service Center

		Marine Corps Base

		PSC Box 20004

		Camp Lejeune, NC 28542-0004



TELEPHONE:  DSN:  484-5927 ext. 105; COMM:  (910) 451-5927 ext. 105



FAX:  COMM:  (910) 451-5880



OTHER PARTICIPATING ORGANIZATIONS:  Family Counseling Center, FSC, Relocation Office, Marine Federal Credit Union, University of Arizona, (PREVENT Program), U.S. Naval Hospital, U.S. Navy Chaplain Corps, Consolidated Legal Assistance Office, Marine New Parent Support Program, and Consolidated Drug and Alcohol Center.

�PROGRAM NAME:  Marriage Preparation



TARGET AUDIENCE:  Active duty service members and fiancees planning to marry in Sasebo. Primary audience is junior military members who are marrying for the first time.



PURPOSE OF PROGRAM:  To assist members with the administrative paperwork required to get married in a foreign country.  To increase awareness of married life and to provide written material and interpretation/translation where needed. Emphasis is placed primarily on Intercultural Marriages.



PROGRAM DESCRIPTION:  A one-day class broken down into two parts. The first half is designed to assist members and fiancees with the administrative paperwork and other pertinent information to get married in Sasebo (i.e., FSC Programs and Services, Medical Screening/ Benefits, Legal Issues/Benefits and Immigration, Personnel Support Detachment and Command Sponsorship, financial planning, cultural differences, fingerprinting and honeymoon planning). The second half allows the couples to interact with one another.  Topics include: Communication,  love, in-laws, goals, needs, roles and expectations, deployment, family planning, relationship building, and language barriers.  A Japanese Interpreter/Translator is present for the entire day.



INTENDED RESULTS:  To alleviate the stress of getting married while stationed overseas.  To provide couples with resources and materials needed and prepare them for married life.  Encourage couples to continue to get involved in other FSC programs and familiarize them with community resources.



ESTIMATED COST:  Printing costs for booklets.



COMMENTS:  None.



MATERIALS/EQUIPMENT:  Single Sailor Handbooks, chalkboard, white board and overhead projector.



TITLE OF CONTACT PERSON:  Program Coordinator



ADDRESS:	Commander, U.S. Fleet Activities

		Navy Family Service Center

		PSC 476 Box 62

		FPO AP 96322-1114



TELEPHONE:  DSN:  252-3201/3604; COMM:  011-81-956-24-6111 Ext. 3201 or 3604



FAX:  DSN:  252-3653; COMM:  011-81-956-24-6111 Ext. 3653



OTHER PARTICIPATING ORGANIZATIONS:  Personnel Support Detachment Sasebo, Navy Legal Service Office, Staff Judge Advocate's Office, Branch Medical Clinic Detachment Sasebo, Chaplains Office, Morale, Welfare and Recreation and Base Security.

 �PROGRAM NAME:  Fighting for your Marriage



TARGET AUDIENCE:  High risk married couples.



PURPOSE OF THE PROGRAM:  Family Advocacy Prevention.



PROGRAM DESCRIPTION:  Ten Sessions/10 couples communication, negotiation skills, and problem resolution.



INTENDED RESULTS:  Healthy and satisfied relationships.



ESTIMATED COSTS:  $10,000 (Staffing and Materials)



COMMENTS:  Very popular class--always a waiting list.



MATERIALS/EQUIPMENT:  Video’s, pamphlets, flyers.



TITLE OF CONTACT PERSON:  Social Worker



ADDRESS:	Family Service Center, NAS

		Patuxent River, MD 20650



TELEPHONE:  DSN:  326-4911; COMM:  (301) 826-4911



FAX:  DSN:  326-4802; COMM:  (301) 826-4802



OTHER PARTICIPATING ORGANIZATIONS:  None.



�PROGRAM NAME:  Prevention and Relationship Enhancement Program (PREP)



TARGET AUDIENCE:  Premarital couples and couples married less than 2 years.



PURPOSE OF THE PROGRAM:  To teach couples communication skills and ground rules for handling conflict and promoting intimacy, with the aim of preventing future marital problems and divorce.



PROGRAM DESCRIPTION:  5 sessions, each lasting 2 1/2 hours, 30% didactic, 70% practicing skills with homework (reading) between sessions.



INTENDED RESULTS:  Prevention of future marital problems and divorce by providing couples an educational experience to enable them to increase their communication and problem solving skills.



ESTIMATED COSTS:  For cost information contact:

				

		           	     University of Denver

		            	     Howard J. Markman

			     Center for Marital and Family Studies					      			     Psychology Dept. 

	                        	     2450 South Vine St.

		            	     Denver, Colorado 80208



COMMENTS:  Program requires instructor to be trained.



MATERIALS/EQUIPMENT:  Course materials, facilitator guide, text book - available from above organization.



TITLE OF CONTACT PERSON:  Counselor



ADDRESS:	Family Service Center

		NAS Cecil Field, FL 32215-1084



TELEPHONE:  COMM:  (904) 778-5239; FAX:  COMM:  (904) 778-6624





�PROGRAM NAME:  Marriage Preparation Workshop



TARGET AUDIENCE:  Open to all military Personnel with emphasis on younger enlisted Marines and their fiancees or newly married spouses.



PURPOSE OF PROGRAM:  To help young Marines and their fiancees or spouses with marriage relationships to include enhancing communication skills, managing anger and stress, trusting and respecting one's spouse, developing patience, as well as living in the larger community as a married person.



INTENDED RESULTS:  To reduce the number of problems related to couples who marry young with little or no knowledge of the marital relationship.



ESTIMATED COSTS:  Minimal, for reproduced forms and handouts.  No cost for participants.



COMMENTS:  The one-day program is well received by participants who frequently refer their acquaintances to future workshops.



MATERIALS/EQUIPMENT:  Information handouts.



TITLE OF CONTACT PERSON:  Program Specialist



ADDRESS:	Commanding General

		Family Service Center

		Attention:  Program Specialist

		Post Office Box 19001

		Parris Island, South Carolina 29905-9001



TELEPHONE:  DSN: 832 2043/3791; COMM:  (803) 525 2043/3791



FAX:  DSN:  832 3995; COMM:  (803) 525 3995



OTHER PARTICIPATING ORGANIZATIONS:  Installation Chaplains.
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PROGRAM NAME:  Home Visitation Program



TARGET AUDIENCE:  Newcomers to the Collective Protestant Service



PURPOSE OF THE PROGRAM:  To welcome new families to the community



PROGRAM DESCRIPTION:  Every first-time visitor to the service fills out a Welcome Card.  They then receive a Welcome Letter from the chaplain.  On the card, if the block is marked desiring a visit, within five working days the chaplain makes a personal visitation to their residence.



INTENDED RESULTS:  To reach into the homes of every newcomer to welcome them here and to assess whatever needs are not being met.



	ESTIMATED COST:  None



COMMENTS:  This is an excellent program that reaches into the home of first-term enlisted families at their first duty station (if they visit the chapel).  It provides a face-to-face contact from a representative of the command (the chaplain) to its newest member (the first-time visitor).



MATERIALS/EQUIPMENT:  None



TITLE OF CONTACT PERSON:  Post Protestant Chaplain



ADDRESS:	Main Post Chapel

		Building 427, Radio Road

		Fort Polk, LA 71459



TELEPHONE:  DSN:  863-6179/2232; COMM:  (318) 531-6179/2232



FAX:  DSN:  863-6393



OTHER PARTICIPATING ORGANIZATIONS:  None

�PROGRAM NAME:  Firm Believers' Aerobics



TARGET AUDIENCE:  Spouses of Enlisted Soldiers and Officers.



PURPOSE OF THE PROGRAM:  To provide a Christian environment at no cost to people to exercise.



PROGRAM DESCRIPTION:  A one-hour low-impact aerobics program that meets three times a week, with a Christian "flavor," opening with prayer, closing with prayer requests and prayer, and exercise to Christian music only.



INTENDED RESULTS:  To help people develop a better self-esteem through physical exercise.



	ESTIMATED COST:  None (this is free to all comers)



COMMENTS:  This program is ideal for first-term enlisted spouses because there is no cost and free watch care is provided at the facility itself for all children.



MATERIALS/EQUIPMENT:  None



TITLE OF CONTACT PERSON:  Aerobics Instructor



ADDRESS:	Main Post Chapel

		Building 427, Radio Road

		Fort Polk, LA 71459



TELEPHONE:  DSN:  863-6179/2232; COMM:  (318) 531-6179/2232



	FAX:  DSN:  863-6393



OTHER PARTICIPATING ORGANIZATIONS:  None.

�

PROGRAM NAME:  AWANA 



TARGET AUDIENCE:  Children in grades K-6.



PURPOSE OF THE PROGRAM:  To develop spiritual growth of children through Bible memorization, games and music.



PROGRAM DESCRIPTION:  This program is broken down into age groups similar to the Boy/Girl Scout concept.  Each group rotates through games, Bible memorization, and singing. Uniforms are worn by each participant (including leaders) and awards and patches are earned through sports competition and Bible memorization.



INTENDED RESULTS:  To develop responsible, Bible-believing children.



ESTIMATED COST:  $35 for uniform (scholarships are available for needy families)



COMMENTS:  This is an exciting program that attracts children of diverse backgrounds within the Collective Protestantism.  Many children of first-term enlisted soldiers attend this program.  In general terms, it is a combination of Boy/Girl Scouts and Sunday School, all rolled into one.



MATERIALS/EQUIPMENT:  Everything is provided by the chapel except the uniforms.  Offerings are taken each week (voluntarily only) to help off-set expenses.



TITLE OF CONTACT PERSON:  AWANA Director



ADDRESS:	Main Post Chapel

		Building 427, Radio Road

		Fort Polk, LA 71459



TELEPHONE:  DSN:  863-6179/2232; COMM:  (318) 531-6179/2232



	FAX:  DSN:  863-6393



OTHER PARTICIPATING ORGANIZATIONS:  None.
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PROGRAM NAME:  Moving and Its Effect on Children



TARGET AUDIENCE:  Parents of Children whose ages range from 2-18 years old.



PURPOSE OF THE PROGRAM:  To help parents understand the effects of moving on children.



PROGRAM DESCRIPTION:  The program is a 2 hour workshop that covers the effects of changing schools, leaving friends, making friends, the 5 stages of adjustment to relocation, and stress on children.



COMMENTS:  This workshop is well received.



MATERIALS/EQUIPMENT:  Overhead and transparencies, "It's Time to Move," U-Haul travel game, "School and the Military Family," "Stress and the Military Family," "Kids on the Move."



TITLE OF THE CONTACT PERSON:  Family Development Specialist



ADDRESS:	375 MSS/MSF

		502 J Street

		Scott AFB, IL 62225-5359



TELEPHONE:  DSN:  576-8668; COMM:  (618) 256-8668



FAX:  DSN:  576-6766; COMM:  (618) 256-6766



�PROGRAM NAME:  Relocation Office on Wheels



TARGET AUDIENCE:  Personnel assigned to outlying areas.  Also included are family members unable to visit the Family Support Center.



PURPOSE OF PROGRAM:  This 20-foot long office on wheels will allow Relocation Assistance to reach those unaware of the program or unable to visit the FSC.



COMMENTS:  The trailer will be used not only for relocation assistance but career focus, family programs, etc.  We will be able to increase awareness of our programs as well as assist more members of the Randolph family.



MATERIALS/EQUIPMENT:  One 20-foot specially designed trailer equipped with computers and generator for operating in areas with no electrical support.



TITLE OF THE CONTACT PERSON:  Relocation Assistance Manager



ADDRESS:	12 MSSQ/MSF

		55 F Street W Suite 1

		Randolph AFB TX 78150-4537



TELEPHONE:  DSN:  487-5321



FAX:  DSN:  487-2155

�PROGRAM NAME:  Assignment Fair

    

TARGET AUDIENCE:  Primarily students who would be making their first PCS and permanent party members.

    

PURPOSE OF PROGRAM:  Provide student populace and permanent party members the opportunity for those PCSing to talk with others who had recently been to the base they are traveling to next.

    

PROGRAM DESCRIPTION:  Informal come/go event.  Individuals attend and talk with others one-on-one who have been at the base where others will be PCSing.  Numerous volunteers provide information on previous  base.  Many brought photos of areas, souvenirs, license plate tags, maps, etc. to share and display for others.  Ten regions were provided, divided by stateside and overseas areas, indicated by colored information booths.  Refreshments provided, juices, hot dogs, and popcorn.  Presenters all wore name tags -- Been There, Seen It, Done It!  FSC area set up to display various handouts on relocating:  sample automaps, base packages, checklist for moving.  Information on monthly Smooth Move and Junior Smooth Move Workshops offered.  Sample SITES booklets were made on each base and put at that particular region table so individuals could see the information provided in SITES booklets and know that they were available to them through the Relocation Program at the Center.  Sign up sheets were placed at each table for those who wished to receive a SITES booklet on the base to which they will be traveling.  Small TVs and VCRs were set up in the different regional areas for individuals to view video tapes on particular bases.  Also, a children's area was set up where the children attending could color in booklets geared towards moving.

        

COMMENTS:  Seen as very helpful and successful from all attendees, especially those making a first time PCS move. Promote the Fair through the units, ask for their assistance in getting the word out to the students, post flyers in student squadrons and high traffic areas.

    

MATERIALS/EQUIPMENT:  Large tables, chairs, TV's, VCRs, popcorn machine, hot dog cooker, condiments, large containers for drinks, numerous posters and flyers for distribution; name tags, large installation maps-stateside and overseas, colored tablecloths, colored balloons, sample SITES (same color as tablecloths and balloons), packages on each base, several base brochures on each base for viewing.

        

TITLE OF THE CONTACT PERSON:  Relocation Manager, Family Program Manager

    

ADDRESS:	82 MSSQ/MSF

		401 K Avenue, Suite 5

		Sheppard AFB TX  76311-2628

    

TELEPHONE:  DSN 736-2862; COMM:  (817) 676-4358

    

FAX:  DSN  736-2862; COMM:  (817) 676-2862

�PROGRAM NAME:  Relocation Outreach Centers



TARGET AUDIENCE:  Military students and spouses.



PURPOSE OF THE PROGRAM:  To provide a relocation center for students that meets their needs for location and accessibility.



PROGRAM DESCRIPTION:  This center is designed to provide direct relocation assistance, information and counseling to first term students and their spouses.  The center is physically located in the school command area with easy access day and evening.  The center is open Monday-Friday from 11:00 a.m. to 7:00 p.m. to allow students to seek information and assistance during their lunch hour or after regular school hours.  The center is equipped with SITEB, ROAD MAP, LANGUAGE AND CULTURAL SOFTWARE, on public access computers.  A full time staff member is available for questions, I&R, and direct one-on-one counseling. Welcome aboard packets for all Navy bases and ships are available for review.  Small sitting areas with TV/VCR combinations invite people to sit and view tapes of other bases and countries.  A small conference/classroom area allows small group presentations on planning for your move, budgeting to move, overseas living, and stress management to name a few.



INTENDED RESULTS:  With the expansion of Service School Command to an estimated population of students and staff of 16,000 personnel, this center will provide direct Service and assistance to that specific population.



ESTIMATED COSTS:  Set Up cost:  materials, furniture, equipment, communication lines, and staffing $60,000.00-$70,000.00.  Maintenance costs each year:  $55-$60,000.



COMMENTS:  First term military students and spouses can benefit from relocation information and assistance.  Information can help with the stress of relocations, inhibit making poor financial decisions during relocation, and being knowledgeable enough not to be vulnerable during this time of transition.  An informed individual is an empowered individual, and an empowered individual handles stress better, and is a more effective sailor before and after they transfer.



TITLE OF CONTACT PERSON:  Director or TAMP Manager



ADDRESS:	Family Service Center

		2700 Sheridan Road, Bldg. 42

		Great Lakes, IL 60088



TELEPHONE:  COMM:  (708) 688 3603



FAX:  COMM:  (708) 688-2827



�PROGRAM NAME:  Smooth Move (PCS Workshop)



TARGET AUDIENCE:  First term members and spouses.



PURPOSE OF PROGRAM:  To provide first term members and spouses with steps they can take to ensure a "Smooth Move" to their next duty station.



PROGRAM DESCRIPTION:  Program provides attendees practical information on household goods shipments, how to arrange the various stages of moving, how to prepare for the movers, checklists of things to remember to do before a move, items that can and cannot be moved by the government.  Financial information on travel pay and allowances, TLA, TLE, advance pay, budgeting for a move, and emotional aspects involved in the mobile military lifestyle.



INTENDED RESULTS:  Attendees will be better prepared for the PCS move, will make better decisions regarding the move and have an understanding of all aspects of making a PCS move.



ESTIMATED COST:  Printing, handouts, folders:  $250-300 per year.



COMMENTS:  First term military and spouses will greatly benefit from having the knowledge of rights and benefits they are entitled to when making a PCS move.  They will have information which allows them to plan ahead for the move and in turn, experience fewer problems during the move.



MATERIALS/EQUIPMENT:  Handouts, folders, video tapes, TV monitor, overhead projector and transparencies.



TITLE OF CONTACT PERSON:  Relocation Counselor



ADDRESS:	Navy Family Service Center

		2901 Barbel St.

		NSB Bangor

		Silverdale, WA 98315-2901



TELEPHONE:  DSN:  744-4115; COMM:  (206) 396-4115/1-800-562-3301



FAX:  DSN:  744-6310; COMM:  (206) 396-6310



OTHER PARTICIPATING ORGANIZATIONS:  Personal Property (Household Goods), Personnel Support Activity Det.



�PROGRAM NAME:  Sponsor Training



TARGET AUDIENCE:  Sponsors who will be assisting first term members and spouses.



PURPOSE OF PROGRAM:  To train sponsors of incoming personnel, to enhance their performance of sponsor duties.



PROGRAM DESCRIPTION:  Information on Family Service Center services and programs available to sponsors.  Relocation assistance available to newcomers, housing information, suggestions to sponsors that will make the newcomers feel welcomed into their new community.



INTENDED RESULTS:  Enhanced sponsorship programs at all commands, the numbers of incoming first term personnel reporting satisfaction with the assistance provided to them by their sponsor.



ESTIMATED COST:  Printing/ordering materials/handouts:  $200.00 per year.



COMMENTS:  The Sponsor Program is critical to the incoming member/spouse in assisting them in becoming fully functioning members of the command/community by alleviating many concerns they may have from pre-arrival through the settling in process.



MATERIALS/EQUIPMENT:  Handouts, white board, markers, instructor notes.



TITLE OF CONTACT PERSON:  Relocation Counselor



ADDRESS:	Navy Family Service Center

		2901 Barbel St.

		NSB Bangor

		Silverdale, WA 98315-2901



TELEPHONE:  DSN:  744-4115; COMM:  (206) 396-4115/1-800-562-3301



FAX:  DSN:  744-6310; COMM:  (206) 396-6310



OTHER PARTICIPATING ORGANIZATIONS:  Housing.



�PROGRAM NAME:  Good Neighbor Program



TARGET AUDIENCE:  Inbound relocating first-term military members and their families and first time overseas personnel and their families.



PURPOSE OF PROGRAM:  To provide support and assistance to targeted personnel to facilitate a positive and successful settling in process.  This program is an adjunct to the sponsor program.



PROGRAM DESCRIPTION:  The Good Neighbor Program supplements the command sponsor program by offering a volunteer "good neighbor" in cases where the command appointed sponsor may not be readily available or when he/she may not adequately be able to meet the needs of the inbound member/family.  Examples of this are when the sponsor is deployed or when a single service member is assigned to sponsor a military member with a spouse and children.  There are no set requirements for program eligibility other than a perceived need and referral by the sponsor, command or inbound family themselves.  The family may be identified prior to or after arrival at the installation.  Some of the roles of the good neighbor are to meet the family upon arrival at the airport or installation, orient them to the installation and provide assistance in checking in with the housing office, medical and dental treatment facilities, Family Service Center, personal property office, introduce them to their command ombudsmen, and so forth.



INTENDED RESULTS:  Decrease incidence of personnel/family members who request early return to the United States.  Acquire knowledge of how to effectively manage the settling-in process for future PCS or overseas moves.



ESTIMATED COSTS:  Negligible.



COMMENTS:  First term and first time overseas military members and their families experience a great amount of anxiety.  This program offers a personal and comfortable approach to receiving information and assistance without having to ask for it.



MATERIAL/EQUIPMENT:  A small handout for the volunteer good neighbor to follow offering guidance and suggestions.



TITLE OF CONTACT PERSON:  Relocation Assistance Program Manager



ADDRESS:	Commander, U.S. Fleet Activities

		Navy Family Service Center

		PSC 476 Box 62

		FPO AP 96322-1114



TELEPHONE:  DSN:  252-3604; COMM:  81-0956-24-6111 Ext 3604



FAX:  DSN:  252-3653; COMM:  81-0956-24-6111 Ext 3604

PROGRAM NAME:  Intake Procedures for Arriving Personnel



TARGET AUDIENCE:  Inbound relocating first term military members and their family members and first time overseas personnel and their family members.



PURPOSE OF PROGRAM:  To immediately identify targeted personnel and make appropriate referrals as necessary.



PROGRAM DESCRIPTION:  All newly arrived personnel are required to check in with the Navy Family Service Center.  A procedure is posted at the main reception areas for staff to follow when greeting newly arrived inbound relocating personnel.  The procedure ensures that all first term families and first time overseas families are identified and informed of all available programs and services that are appropriate to their situation.  Procedures include specifics on when to refer the family to the Relocation Assistance Program for relocation counseling, as well as referrals to the Family Member Assistance Team and the command ombudsman.  Since it is required for all inbound personnel to check-in with the Navy Family Service Center, this ensures that all targeted members are identified early in their tour of duty.



INTENDED RESULTS:  Targeted audience will be informed of all programs available and appropriate for first term families and first time overseas families.



ESTIMATED COST:  Negligible.



COMMENTS:  First term and first time overseas military members and their families need additional attention to ensure a positive and successful PCS move and cultural adaptation.  By identifying these members and making referrals early, many potential problems and anxieties can be prevented or relieved.



MATERIALS/EQUIPMENT:   A flow chart of the front desk intake procedure is posted at the main reception area for all staff members to follow as a guide.



TITLE OF CONTACT PERSON:  Relocation Assistance Program Manager



ADDRESS:	Commander, U.S. Fleet Activities

		Navy Family Service Center

		PSC 476 Box 62

		FPO AP 96322-1114



TELEPHONE:  DSN:  252-3604; COMM:  81-0956-24-6111 Ext 3604



FAX:  DSN:  252-3653; COMM:  81-0956-24-6111 Ext 3604



OTHER PARTICIPATING ORGANIZATIONS:  Command Ombudsmen.
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PROGRAM NAME:  Air Force Aid Society Respite Care



TARGET AUDIENCE:  All military personnel

        

PURPOSE OF PROGRAM:  To provide a "break" of a few hours a week or month to active duty Air Force families who have the responsibility of 24-hour a day care for an ill or disabled family member.  The person may be a child, spouse, or parent living in the household.



PROGRAM DESCRIPTION:  The program requires coordinated effort between the Family Advocacy Officer and the AFASO.  The Exceptional Family Member outreach worker screens special needs families and issues a respite care certificate to the member.  The AFASO is responsible for oversight of the program and reviews the certificate to ensure the hours recommended and cost of the care are reasonable and within AFAS policy guidelines.  Assistance is given in the form of a grant.



COMMENTS:  This program is a lifesaver for many young, isolated spouses who have no “time off” from parenting.  It has been labeled by some of the spouses as a real prevention tool.



MATERIALS/EQUIPMENT:  N/A

        

TITLE OF THE CONTACT PERSON:  Air Force Aid Officer

        

ADDRESS:	325 MSS/MSF

		Suwannee Road

		Tyndall AFB FL 32403-5428

        

TELEPHONE:  DSN 523-4204/5; COMM:  (904) 283-4204/5 

        

FAX:  DSN 523-4220; COMM:  (904) 283-4220 

        

OTHER PARTICIPATING ORGANIZATION:  Family Advocacy
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PROGRAM NAME:  Army Community Service (ACS) Christmas Toy Outreach Program



	TARGET AUDIENCE:  Junior Enlisted Families.



PURPOSE OF THE PROGRAM:  To ensure that children of junior enlisted families receive toys for Christmas



PROGRAM DESCRIPTION:  Toys are donated by local private organizations/businesses/ private citizens and cash contributions are received through donations to the Combined Federal Campaign (CFC).



INTENDED RESULTS:  That all junior enlisted families are afforded the opportunity to supplement their Christmas gifts for their children with toys from this special effort.  During Christmas 1993, 297 children received toys.



ESTIMATED COST:  Program is accomplished through donations only.



COMMENTS:  Many positive responses.  The entire community is involved.  The Post Reenlistment NCOs sponsor an annual March for Toys on the installation in support of the program.



MATERIALS/EQUIPMENT:  Donations only.



TITLE OF CONTACT PERSON:  ACS Outreach Services Coordinator



ADDRESS:	Army Community Service

		ATTN:  Outreach Services

		Building 420, Mississippi Avenue

		Fort Polk, LA 71459-6950



TELEPHONE:  DSN:  863-1895/1896; COMM:  (318) 531-1895/1896



FAX:  COMM:  (318) 537-0201



OTHER PARTICIPATING ORGANIZATIONS:  The entire Fort Polk community

�PROGRAM NAME:  Holiday Food Voucher/Basket Program



TARGET AUDIENCE:  Junior Enlisted Families



PURPOSE OF THE PROGRAM:  To provide a meal for needy families during the Thanksgiving and Christmas holidays.



PROGRAM DESCRIPTION:  During the Thanksgiving holiday, food vouchers, in three denominations, according to family size, are provided to soldiers having been identified by their unit commander.  The family then goes to the Commissary and purchases the food items (only) they desire for their holiday meal.  During the Christmas holiday, a food basket is presented to soldiers in need, as identified by their unit commander.



Cash donations from private/social organizations, military units and private citizens are used to accomplish both programs.  At Christmas we join forces with the Vernon Parish Ministerial Alliance who puts the baskets together, with non-perishable food stuffs collected from the local community.  We pick up the baskets for the Fort Polk soldiers at a designated downtown church and add the meat item to them. Soldiers identified then come to ACS and pick up their basket.



INTENDED RESULTS:  To ensure all families on the installation have a traditional meal at Thanksgiving and Christmas, regardless of financial condition.



COMMENTS:  These programs have been extremely effective throughout the past fifteen or so years.  The entire installation becomes involved, and since joining with the Ministerial Alliance downtown at Christmas, we are able to assist more families.  Everyone wants to help during the holiday season in some way, and they seem to really enjoy the feeling they get when they know they have helped a fellow soldier and his/her family.



MATERIALS/EQUIPMENT:  Food items (donations of food and cash)



	TITLE OF CONTACT PERSON:  ACS Outreach Program Coordinator



ADDRESS:	Army Community Service

		ATTN: Outreach Services

		Building 420, Mississippi Avenue

		Fort Polk, LA 71459-6950



TELEPHONE:  DSN:  863-1895/1896; COMM:  (318) 531-1895/1896



FAX:  COMM:  (318) 537-0201



OTHER PARTICIPATING ORGANIZATIONS:  The entire military community, private/ social organizations, the Vernon Parish Ministerial Alliance.

�PROGRAM NAME:  Holiday  Food Basket Program



TARGET AUDIENCE:  Families of E-4 and below soldiers living on the economy.



PURPOSE OF PROGRAM:  To enable families of E-4 and below soldiers to purchase foods for a traditional holiday meal.



PROGRAM DESCRIPTION:  Army Community Service (ACS) solicits names from units of soldiers who are in need of financial assistance.  ACS and the ACS private organization evaluate the requests, and mail vouchers to the soldier’s APO address.  The vouchers can be used at the local commissary for the purchase of non-rationed food items.  



INTENDED RESULTS:  Through last year’s program, approximately 200 families were assisted for Thanksgiving and 200 for Christmas.



ESTIMATED COSTS:  The private organizations spent approximately $5,000 for Thanksgiving and $5,000 for Christmas.



TITLE OF CONTACT PERSON:  Army Community Service Officer



ADDRESS:	235th BSB

		Army Community Service

		Unit 28614

		APO AE 09177



TELEPHONE:  DSN:  468-7784



FAX:  0981-96322



�PROGRAM NAME:  Candy Cane Tree



TARGET AUDIENCE:  Families of service members having difficult times during the holiday season.



PURPOSE OF THE PROGRAM:  To assist with Christmas cheer during the holiday season for those less fortunate within the military and/or civilian community.



PROGRAM DESCRIPTION:  This program is designed to give a helping hand for those less fortunate during the holiday season.  Provides clothing and gifts for the children of military members and/or certain areas of the civilian community.  Members register their children with clothing sizes and a toy preferred by the child.  Some civilian families may be included in the program.  To assist with the validity in the screening process, the use of the local child protection team is encouraged.  Discretion and confidentiality are essential.  Local Command personnel (military and civilian) chose a “TAG” and return unwrapped gifts to the center for wrapping.



INTENDED RESULTS:  To assist with children receiving at least one clothing item and toy at Christmas.  Enhance the Christmas giving spirit.



ESTIMATED COST:  None for the Center.



COMMENTS:  Ensure privacy is adhered to and gifts are received before wrapping occurs.



MATERIALS/EQUIPMENT:  None.



TITLE OF CONTACT PERSON:  Information and Referral Specialist



ADDRESS:	Family Service Center

		NAS Whiting Field

		7511 USS Enterprize

		Milton, FL 32470-6013



TELEPHONE:  COMM:  (904) 623-7177



FAX:  COMM:  (904) 623-7735



OTHER PARTICIPATING ORGANIZATIONS:  None.
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PROGRAM NAME:  Family Action Information Board (FAIB) Singles Forum



TARGET AUDIENCE:  Singles--single officers, single enlisted, single officer parents, and single enlisted parents.



PURPOSE OF THE PROGRAM:  To assist singles in the identification of issues important to them. 



PROGRAM DESCRIPTION:  The FAIB Singles Forum Committee makes a preliminary working list.  This list along with new ideas and issues are discussed at the singles forum and specific solutions are addressed.  Participants are split into focus groups--single officers, single enlisted, single officer parents, and single enlisted parents.  Participants have the opportunity to present issues and solutions to senior base leadership for immediate feedback at the forum.  They recommend feasible solutions to senior base leadership.  Base-wide reporting of feedback is given through squadron commanders' calls and the base paper.



COMMENTS:  The Wing Commander, Senior Enlisted Advisor, and the section commanders are present at the Singles Forum.  Singles are encouraged to wear civilian clothes.  Morning refreshments and lunch are provided by support agencies.



MATERIALS/EQUIPMENT:  Flip charts, easel, name tags.



TITLE OF THE CONTACT PERSON:  FAIB Singles Coordinator or Family Life Education Manager



ADDRESS:	Travis Family Support Center

		60 MSS/MSF

		470 Airman Dr.

		Travis AFB, CA 94535-2045

		

TELEPHONE:  DSN:  837-2486; COMM:  (707) 424-2486



FAX:  DSN: 837-2273; COMM:  (707) 424-2273

�PROGRAM NAME:  Single Sailor Lifestyle



TARGET AUDIENCE:  Single, first term active duty military members.



PURPOSE OF THE PROGRAM:  It is evident from the presenting issues of first term active duty members who seek assistance from the Family Service Center San Diego that there is an extensive commonality of difficulties.  Many of these difficulties can be avoided if the service members are provided with appropriate education and awareness of the availability of preventive services.  The Single Sailor Program is designed to serve just such a purpose.



PROGRAM DESCRIPTION:  Program material is conveyed in a workshop format utilizing a multidisciplinary team.  Each team member presents in an area of his/her occupational specialty for approximately 45 minutes. Current topics that appear to have the greatest impact are:  1) Medical and Social Aspects of Responsible Sex, 2) Healthy Interpersonal Relationships, 3) Living in the BAQ, 4) Legal Responsibilities and Assistance, and 5) Financial Planning.



INTENDED RESULTS:  The goals of the program are to increase the knowledge base of participants and facilitate changes in attitude and decision making.  The attainment of these goals is assessed through questionnaires completed at the end of the training.  The logical long-term consequence is the requirement of fewer reactive services for personal difficulties.  Ultimately, this will result in a more productive sailor, as the individual will have less time and energy lost from the job due to problem issues.



ESTIMATED COST:  Five percent of staff time for one GS-11 Family Counselor/Educator



COMMENTS:  It is important not to overestimate the knowledge base of the group of participants.  While some segments may contain material that is already familiar to some participants, the program evaluations to date reveal that much information that is generally considered basic to a typical adult was previously unknown to many participants.  This is, indeed, our target audience.



MATERIALS/EQUIPMENT:  Requirements are dependent on the individual facilitators' presentation style.  An overhead projector and flip chart may be indicated.  Handouts have proved to be very effective.



TITLE OF CONTACT PERSON:  Director, Family Service Center



ADDRESS:  	Family Service Center

		Naval Station

		3005 Corbina Alley, Suite 1

		San Diego, CA 92136-5190



TELEPHONE:  DSN:  526-7404; COMM:  (619) 556-7404



FAX:  DSN:  526-7435; COMM:  (619) 556-7435



OTHER PARTICIPATING ORGANIZATIONS:  Naval Medical Command, Basic Enlisted Quarters, Naval Legal Service Office.
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PROGRAM NAME:  Stress Management Workshop



TARGET AUDIENCE:  Any military or family member trying to deal with stress of living in the mobile military lifestyle.  This is particularly useful for young members and families adjusting to the military.  



PURPOSE OF THE PROGRAM:  To supply military personnel and their adult family members with skills that can be used to deal with stress.



PROGRAM DESCRIPTION:  This is a 2-3 hour class that combines discussion, practical exercises, videos, and take home handouts.



INTENDED RESULTS:  To lower stress and stress related problems that plague mobile military families and provide them with skills that they can use in the future. Learning to deal with stress contributes to mission readiness.



ESTIMATED COST:  There is a one time cost for videos and materials of about $1,500.



COMMENT:  This program is led by a volunteer. 



MATERIALS/ EQUIPMENT:  Video, audio tapes, TV, VCR, tape player.



TITLE OF POINT OF CONTACT:  ACS Family Support Coordinator



ADDRESS:	Army Community Service

		417th BSB

		Unit 26137

		APO AE 09031



TELEPHONE:  DSN:  355-8513; COMM:  090321-305-513



FAX:  DSN:  355-8882; COMM:  09321-305-882



OTHER PARTICIPATING ORGANIZATIONS:  None.
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PROGRAM NAME:  Tyndall Volunteer Incentive Program (VIP)



PURPOSE OF THE PROGRAM:  To increase benefits for dedicated volunteers and to attract additional volunteers.  The secondary effect is to get ‘work experience’ for young spouses who need to prove work experience before entering the job market.



PROGRAM DESCRIPTION:  The opportunity to participate in the Tyndall VIP is available to those who volunteer at Tyndall AFB regardless of their base agency affiliation.  Volunteers who participate in this program must earn hours each quarter to qualify for the specials.  Specials vary from month to month. TARGET AUDIENCE:  All volunteers at Tyndall with emphasis on young spouses.



INTENDED RESULTS:  The incentive program is designed to be a "graduated" benefit program.  Volunteers qualify for all benefits listed under the number of hours volunteered during a 3-month period (Jan-Mar, Apr-Jun, Jul-Sep, and Oct-Dec).  All eligible volunteers are informed of the VIP program by their respective agencies and invited to participate in this beneficial program.  However, participation is not mandatory.  Volunteers sign in and out on an official agency log each day that they volunteer.  Color-coded ID cards with expiration dates and areas corresponding to awarded benefits are issued to each eligible volunteer.  The volunteer's name is typed on the card to identify the recipient since these benefits are not transferable.  For example, for the quarter Apr-Jun, the following color-coded ID cards were issued:  VIP:  A red ID card to those who volunteered 45-64 hours during a quarter; VIP PLUS:  A white ID card to those who volunteered 65-89 hours during a quarter; SUPER VIP:  A blue ID card to those who volunteered 90 or more hours during 

a quarter.

  

COMMENTS:  Volunteers sign in and out on an official log each day.  A list of volunteers and the number of hours they donated are compiled by each agency and given to the FSC Volunteer Resource Program (VRP) Coordinator.  



MATERIALS/EQUIPMENT:  Card stock paper for benefits, other local resources

        

TITLE OF THE CONTACT PERSON:  Volunteer Resource Program Manager



ADDRESS:	325 MSS/MSF

		Suwannee Road

		Tyndall AFB FL 32403-5428

        

TELEPHONE:  DSN 523-4204/5; COMM:  (904) 283-4204/5 

        

FAX:  DSN 523-4220; COMM:  (904) 283-4220

 

�PROGRAM NAME:  Peer Counseling



TARGET AUDIENCE:  Ombudsmen, Sponsors, Navy Relief, Red Cross and other Volunteers, Lower Division College Students, FSC personnel, Ship leadership and anyone interested in helping others.



PURPOSE:  Help junior personnel and families by helping the people who help them.  Systematic training for people who help others in methods of helping.



PROGRAM DESCRIPTION:  A 12 week class which meets twice a week.  Standard textbook PEER POWER, J.A. Tindall, Ph.D.  Modules include:  Let's Look at Helping, Attending Skill, Communication Stoppers, Empathy Skill, Summarizing Skill, Questioning Skill, Genuineness Skill, Assertiveness Skill, Confrontation Skill and Problem Solving Skill.



INTENDED RESULTS:  Quality help to junior personnel and families through training senior people who help at the beginning.



ESTIMATED COST:  Printing costs of pamphlets, handouts.



COMMENTS:  These services are not duplicated elsewhere on base or in the Sasebo community.



MATERIALS/EQUIPMENT:  Textbook and printed material.



TITLE OF CONTACT PERSON:  Family Advocacy Specialist



ADDRESS:	Commander, U.S. Fleet Activities

		Navy Family Service Center

		PSC 476 Box 62

		FPO AP 96322-1114



TELEPHONE:  DSN:  252-3604; COMM:  81-0956-24-6111 Ext 3604



FAX:  DSN:  252-3653; COMM:  81-0956-24-6111 Ext 3604
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